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#You  may  see  the  solution 
to  perplexing  composing-room 
problems  when  you  consider 
them  in  the  light  of  the  new 
Blue  Streak  Quick  Mixers. 

Model  30  and  Model  29 
will  do  things  for  you  that  no 
previous  machines  could  do. 
They  offer  new  opportunities 
for  more  efficient  operation. 


shed  new  light  on  composing-room  problems 


Model  30  with  4  main  and  4  auxil¬ 
iary  magazines,  has  a  range  up  to 
condensed  60  pt.  It  can  turn  out  all 
the  composition  for  many  jobs  with¬ 
out  change  of  magazines.  The  op¬ 
erator  can  mix  faces  from  any  ad¬ 
jacent  pair  of  magazines  with  the 
touch  of  a  key.  He  can  change  from 


one  pair  of  magazines  to  another 
with  one  effortless  turn  of  a  handle. 

Model  29  provides  quick  mixing 
from  main  magazines  only;  of  text 
and  display,  together  or  alone. 

Both  models  can  be  equipped  with 
only  three  or  two  magazines. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN,  NEW  YORK 

New  York  City  *  San  Francisco  *  Chicago  *  New  Orleans  *  Canadian  Linotjrpe 
Limited,  Ibronto,  Canada  *  Representatives  in  the  Principal  Cities  of  the  World 

A-P-L  FRANKLIN  GOTHIC  EXTRA  CONDENSED;  LINOTYPE  BOOKMAN  AND  GOTHIC  NO.  13 


BLUE  STREAK  4-MAGAZINE  QUICK  MIXERS 


kces  hard  to  get  at . . . 


One  ^ea<60H 

Ludlow  saves  so  much  time 


In  the  composition  of  single  types,  it  is  the 
spaces  which  have  to  be  handled  most  fre¬ 
quently  in  setting  and  justifying  a  line.  Yet 
these  spaces  are  far  belov/  the  face  of  the 
line  and  are  the  hardest  units  in  the  line 
to  get  at. 

With  the  Ludlow  system  of  job  and  dis¬ 
play  composition,  the  spaces  are,  quite  logi¬ 
cally,  the  easiest  units  in  the  line  to  get  at 
and  handle.  The  "ears"  on  the  spaces  pro¬ 
trude  beyond  the  ears  on  the  letter  char¬ 
acters,  making  it  exceedingly  easy  to  insert, 
adjust  or  remove  them.  As  a  matter  of  fact, 
a  Ludlow  compositor  can  often  remove  two 
or  three  spaces  between  words  at  a  single 
operation. 

In  addition,  Ludlow  spaces  require  less 
handling,  for  spacing  and  justification  are 


far  simpler.  Because  the  line  is  cast  in  a 
slug  of  accurate  length, "tight-to-lift"  spac¬ 
ing,  which  requires  much  time  and  effort, 
is  entirely  eliminated. 

The  ease  of  spacing  is  one  reason  why 
Ludlow  composition  can  be  produced  in 
so  short  a  time.  The  gathering  system  of 
matrix  assembly,  and  all-slug  handling  and 
make-up  still  further  reduce  the  time  con¬ 
sumed  in  getting  a  form  to  press. 

Many  printers  have  sincerely  said  that 
they  "couldn't  get  along  without  the  Lud¬ 
low. "Their  reasons  were  manifold.  A  wealth 
of  data  is  available  to  the  printer  looking 
for  a  solution  of  composing  room  problems, 
seeking  to  expand  his  business,  and  step 
up  his  profits.  Write  for  this  information  at 
once.  No  obligation! 


LUDLOW  TYPCXIRAPH  COAAPANY 

2032  Clybourn  Avenue  Set  in  the  Ludlow  Tempo  family  and  Hauser  Script  Chicago,  Illinois 
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a  copy  of  this  New  Book 
the  **Type  and  Design  Selector 


The  first  of  its  kind  ever  offered  for 
printers’  use.  Chock  full  of  new  ideas  on 
the  application  of  modern  typography 
to  envelope  corner  card  design.  As  prac¬ 
tical  as  your  pica  rule.  Demonstrates 
how  the  sometimes  forgotten  comer 
card  may  be  made  an  effective  vehicle 
of  advertising. 

This  is  a  limited  edition  for  creative 
printers.  Get  your  copy  now  while  you 
can.  Original  material,  never  before  of¬ 
fered,  will  help  you  create  new  designs 
for  customers,  and  interpret  your  own 
ideas  to  direct  mail  users. 

Ready  now,  in  time  to  help  your  Spring 
envelope  sales.  Like  the  Envelope  Spe¬ 
cifier,  the  Sample  Cabinet,  and  other 
U.  S.  E.  promotion  aids,  it  is  another 
link  in  the  service  chain  which  U.  S.  E. 
maintains  for  the  benefit  of  the  trade. 


Also  See 

this  complete  envelope  sam¬ 
ple  cabinet,  placed  by  U.  S.  E. 
at  your  paper  merchant’s. 
It  makes  available  to  you, 
instantly,  specimens  of  any 
size,  style  or  grade  of  en¬ 
velope  your  customers  may 
want.  Ask  the  paper  sales¬ 
man  who  calls  on  you. 


This  Guaran* 
tee  in  every 
box  of  U.  S. 
E.  envelopes 
is  another  as¬ 
surance  of 
customer  sat¬ 
isfaction. 


Ask  your  Paper  Merchant  for  your  j 

Copy  of  this  new  Book  or  give  us  his  j  I 

name,  using  QUICKMAIL  Coupon 

No.  5. 

U.  S.  E.  hag  served  the  Trade  consistently  since  1898 
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Priced  RIGHT  and  Unconditionally 
Guaranteed! 


2  Miller  High  Speed  13  x  20''  Automatic  Presses. 

1  Miller  20  x  26 "  Simplex  Press. 

2  Model  B  Kelly  Presses. 

1  Model  A  Kelly  with  extension  delivery. 

1  No.  3  Miehle  (33  x  46")  Unit  with  Dexter  4-po8t 
feeder,  extension  delivery. 

1  5/0  Miehle  (46  x  65")  Unit  with  Dexter  4-po8t 
feeder  and  extension  delivery. 

1  4/0  Miehle  (46  x  62")  with  Dexter  feeder. 

Model  E  Cleveland  Automatic  Folder — 19  x  25". 

Model  B  Cleveland  Folder  with  current  model  suction 
pile  feedei^— 25  x  38"  size. 

Baum  Automatic  Folders,  Models  55  and  289. 

Hand-fed  Miehle  and  C  &  P  Presses. 

4  Power  Punching  Machines. 

1  lot  of  Seconds  in  various  size  milled  iron  Imposing 

surfaces — very  special  prices. 

2  Newspaper  Presses.  One  16-page  Goss  Straightline 

Rotary  with  AC,  60-cycle  equipment.  One  Duplex 
Dhle.  Drive  Angle  Bar  Press,  8  page  (page  sizes  up 
to  8  col.,  12-em)  fully  equipped,  including  AC 
3-phase  electrical  equipment. 

TYPE  &  PRESS  OF  ILLINOIS 

632  Sherman  Street 

Branch — 1712  Chestnut  St.,  St.  Louis 


Chicago 


Makes  the  Right  Impression 
on  Your  Profit  Sheet 


For  the  small  printer-pub¬ 
lisher,  the  Lee  Two-Revolution 
Cylinder  Press  brings  proven 
profits  without  a  big  invest¬ 
ment.  It  turns  out  quality  work 
year  after  year  at  low  cost  and 
with  a  minimum  of  upkeep. 
It  handles  everything  from  a 
letterhead  to  an  8-column 
newspaper  or  four- color 
process  work.  And  it's 


Challenge  -  built  to  perform 
right!  Send  today  for  specifi¬ 
cations,  user's  recommenda¬ 
tions,  and  samples  of  work. 

Made  in  Two  Sizes 

No.  38,  with  26x38  inch  bed,  comes 
in  either  lly  or  carrier  delivery.  Maxi¬ 
mum  speed,  2500  impressions  per  hr. 


No.  42,  with  29  x  42  inch  bed, 
comes  in  the  carrier  delivery  style 
I  only.  Maximum  speed,  2000  im- 

pressions  per  hour  in  register.  342 


THE,  CHALLENGE  MACHINERY  CO. 

GRAND  HAVEN,  MICHIGAN 

CHICAGO,  17-19  E.  Austin  Ave.  •  200  Hudson  Street,  NEW  YORK 


Answer  This  Ad  with  Quickmail  Coupon  No.  16 


Sales  ond  Service  Departments  conveniently  located  as  follows: 

New  York:  Atlanta:  Toronto; 

E.  P.  Lawson  Co.,  Inc.  J.H.Schroeter&Bro.,Inc.  Harris  •  Seybold  •  Potter 

426-438  W.  33rd  Street  Dayton:  (Canada)  Limited 

Chicago:  Seybold  Factory  Latin  America  and 

Chas.N.  Stevens  Co.,  Inc.  London,  England:  West  Indies:  National 

110-116  W.  Harrison  St.  Smyth-Horne,  Ltd.  Paper  &  Type  Co. 


^  up  goes  income,  of  course,  as  cut¬ 
ter  output  rises.  And  in  no  way  is  this 
so  true  as  when  a  Seybold  Quick  Space 
is  used  to  step  up  daily  production. 

An  excellent  machine  for  plants 
having  small  automatic  presses,  pro¬ 
ducing  labels,  printed  forms  or  book¬ 
lets,  etc.,  or  as  an  auxiliary  cutter 
in  larger  plants.  It  will  assure  you 
of  accurately  cut,  exact  size  finished 
work  at  greater  production  than  can  be 
obtained  on  a  standard  type  of  paper 
cutter.  Both  dimensions  of  the  work 
can  be  cut  without  removing  from 
machine.  Books  printed  one,  two  or 
more  up  can  be  trimmed  on  the  Quick 
Space  faster  than  the  old  method  of 
splitting  the  back  gauge  on  a  cutter. 

Hence,  Quick  Space  is  definitely  a 
saving  unit,  because  it  lowers  cost 
by  increasing  production.  It  will 
prove  that  for  you,  too.  Inquire 
about  this  new  method  of  book  and 
paper  cutting. 

HARRIS- SEYBOLD 'POnER  COMPANY 
SEYBOLD  DIVISION  •  DAYTON,  OHIO 
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Cut  from  Buckeye  Cover 

SO  attracted  by  the  beauty  and  variety  of  the  colors  in  the  Buckeye  Cover 
line  was  an  ingenious  and  artistic  young  gentleman  in  Philadelphia  that  he 
conceived  the  idea  of  working  them  into  a  picture.  With  no  other  tools  than  a 
scissors,  a  pastepot,  a  set  of  Buckeye  Cover  sheets  and  an  eye  for  the  heautiful 
in  paper,  he  fashioned  this  picture  of  a  ship. 

The  illustration  cannot,  of  course,  show  the  brilliancy  of  the  original  work. 
But  it  may  be  said  that  only  eleven  of  the  fourteen  colors  of  the  Buckeye 
Cover  line  were  used. 

Experienced  printers  everywhere  know  that  in  range  of  colors,  variety  of  fin¬ 
ishes,  uniformity  of  surface  and  in  rugged  wearing  qualities  Buckeye  Cover 
affords  an  unequalled  combination. 


THE  BECKETT  PAPER  CO.  .  .  .  Hamilton,  Ohio 

Makers  of  Good  Paper  Since  i8U8 
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LOOK 

to  the  future 

The  long-range  viewpoint 
suggests  stationary 
spray  outfits  /or  the 
elimination  of  offsetting 


Above 

A  stationary  one- 
gun,  pressure  feed 
outfit. 


Left 

A  stationary  two-gun, 
pressure  feed  outfit. 


•  DeVilbiss  Stationary  Spray  Outfits  become  praaically 
an  inbuilt  part  of  presses.  They  are  solidly  bolted  to  press 
frames,  and  all  conneaions  are  permanently  installed.  Each 
outfit  is  ready  for  use  at  any  time  by  merely  turning  its 
operating  switch. 

With  every  press  in  your  plant  equipped  to  prevent  oflF- 
setting,  each  job  can  be  estimated  for  production  at  full 
press  speeds.  No  thought  need  be  given  as  to  whether  the 
spray  equipment  will  be  tied  up  on  another  job. 

Operating  costs,  including  spray  material,  are  a  very  minor 
item.  And,  as  for  the  equipment,  one  job  ruined  by  offsetting 
can  easily  cost  you  more  than  a  DeVilbiss  Spray  Outfit. 

Install  DeVilbiss  Stationary  Outfits  on  every  press,  to  be 
used  as  a  matter  of  course.  Then,  you  can  always  operate 
your  presses  at  full  speed,  without  fear  of  offsetting.  Write 
for  full  information. 

The  DeVilbiss  Company  •  Toledo,  Ohio 


Answer  this  ad  with  Quickmail  Coupon  No.  26 
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Years  of  concentrated  and  faithful  effort, 
striving  each  time  to  do  better  than  before, 
are  bound  to  bring  mastery  of  any  art.  For 
30  years  Kimble  has  thus  specialized  in 
Electric  Motors  for  the  Graphic  Arts. 
Kimble  has  mastered  that  difficult  art. 

KIMBLE  ELECTRIC  COMPANY 
2011  West  Hastings  Street,  Chicago,  Illinois 

,  Distributed  by 

AMERICAN  TYPE  FOUNDERS 

Branches  and  Sales  Agents  in  Twenty-Five  Cities 


MAME  WU  THIS  NEW  SAMPLE  BOOK? 


TTERE  is  the  Fourth  Eklition  of 
XX  this  important  book.  Bigger  and 
better!  Its  221  pages  show  you  the 
widest  range  of  moderate-priced 
papers  for  general  business  and  adver¬ 
tising  printing  made  by  any  one 
manufacturer.  It  will  help  you  turn 
one-time  customers  into  profitable 
accounts. 

All  the  Hammermill  lines  are 
shown,  starting  with  the  nationally 
advertised  and  known  Hammermill 
Bond.  All  are  sampled  in  their  dif¬ 
ferent  colors,  finishes  and  weights. 
Whether  your  customer  wants  letter¬ 
heads,  catalog  covers,  file  cards. 


broadsides,  folders — this  book  shows 
you  a  suitable  paper  to  use. 

If  you  do  not  have  the  Fourth  Ekli- 
tion,  send  for  your  copy  today.  It  costs 
you  nothing  to  get  this  book  on  your 
desk.  Hammermill  Paper  Company, 
Erie,  Pennsylvania. 


UseQUICKMAIL  COUPON 

NO.  18  fw  a  copy  of  the 
new  Hammermill  Compre¬ 
hensive  Sample  Book. 


This  new  Ham- 
mermill  Compre¬ 
hensive  Sample 
Book  {5^  X 
inches)  is  in  two 
parts,  bound  to¬ 
gether  for  easier, 
quicker  handling. 
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Printers  profit  who  check  plates  and 
forms  carefully  before  they  send  them 
to  the  production  presses.  , 

Customers  expect  this  service  NOW. 
They  have  learned  to  depend  on  the 
printer  for  this  checking.  They  WON'T 
PAY  for  expensive  press  holding  time 
due  to  faulty  plates  that  any  good  proof 
press  would  spot-light  instantly. 

No.  320G  Vandercook  Hand  Oper¬ 
ated  Proof  Press  will  produce  fine  proofs 
of  forms  up  to  19"x24^*'.  It  will  prove 
job  and  small  automatic  press  forms  in 


chases.  Its  precision  accuracy  and 
thorough  inking  recommends  the  No. 
320G  Vandercook  for  positive  and  true 
pre-makeready. 

Printers  who  have  busy  production 
press  departments  can  profit  in  time 
saved  and  customer  satisfaction  by  the 
installation  of  the  No.  320G  Vandercook 
Hand  Operated  Proof  Press. 

Complete  information  and  prices  will 
be  sent  upon  reguest.  Return  QUICK- 
MAIL  Coupon  No.  8.  There  is  no  ob¬ 
ligation  on  your  part. 


VANDERCOOK  &  SONS 


MAIN  OFFICE  and  FACTORY  EASTERN  BRANCH 

906  North  Kilpatrick  Ave.,  Chicago  218  East  45th  Street,  New  York  City 


SUES  APPEUS 

OTHEB  THAN  PUCE 


By  JOHN  T. 

WHEN  a  printer  bids  on  a  job,  and 
fails  to  get  it,  he  deduces  that  a 
competitor  is  doing  the  work  for  a  low¬ 
er  price.  Of  course,  he  himself  has  a 
good  string  of  customers  with  whom 
price  is  a  minor  consideration,  but  he 
likes  to  think  of  jobs  he  loses  as  “awful 
examples”  of  cut-rate  competition.  This 
is  bad,  because,  every  so  often,  he  is 
likely  to  lose  his  poise,  and  do  reckless 
things  with  his  pencil,  attempting  to 
secure  work  which  is  going  to  others. 

It  is  so  much  better  for  a  printer  to 
recognize  the  many  appeals,  other  than 
price,  which  get  and  hold  customers — 
and  practice  some  of  them.  Out  of 
personal  experience  and  investigation, 
the  writer  submits  illustrative  cases. 

1.  Speed.  Brothers,  about  to  get  out 
a  mailing  to  retail  customers,  unex¬ 
pectedly  ran  short  of  letterheads.  The 
printer  who  got  the  order,  not  the  firm’s 
principal  source  of  printing,  did  so 
because  he  could  deliver  the  fast  emer¬ 
gency  service  that  was  needed. 

2.  Fraternal  affiliations.  Every  so 
often,  Billig  (not  his  real  name),  re¬ 
ceives  orders  from  other  members  of 
his  luncheon  club.  They  swing  busi¬ 
ness  of  various  sorts  his  way,  because 
they  like  “Bill”  and  want  to  see  him 
get  on. 

This  principle  is  responsible  for  dis¬ 
tribution  of  a  tremendous  amount  of 
printing.  The  groups  to  which  any 
printer  belongs  are  important.  We  re¬ 
call  a  western  printing  firm,  one  of 
whose  members  has  been  quite  active 
in  radical  movements.  No  business,  you 
would  say,  here — yet  quantities  of  post¬ 
ers,  hand  bills,  letterheads,  and  so  on, 
for  various  “causes”  have  been  handled 
by  this  printer. 


BARTLETT 

3.  Family  relationship.  The  wealthy 
family  owning  a  large  printing  business 
has  connections,  by  marriage,  stock 
ownership,  and  otherwise,  in  certab 
big  corporations,  a  substantial  share  of 
whose  printing  is  regularly  handled. 

Family  relationships,  in  their  various 
ramifications,  affect  considerable  print¬ 
ing  business. 

4.  Office  facilities.  One  of  the  rea¬ 
sons  a  certain  printing  company,  which 
has  a  long  string  of  publications,  is 
successful  is  the  office  facilities  which 
it  furnishes.  Having  a  publication  prmt- 
ed  by  this  firm  appeals  to  the  editorial 
staff.  There  is  always  desk  room,  even 
privacy,  for  members  of  the  staff — con¬ 
venience  in  handling  proof,  making  up 
dummies,  conferring  with  the  printmg 
staff,  and  getting  the  publication  out 
rapidly  in  an  emergency. 

Every  good  customer,  occasionally 
should  spend  two  or  three  hours  in  the 
printer’s  office.  What  an  opportunity 
to  get  acquainted  with  customers  in 
a  personal  way! 

5.  Equipment.  The  plant  with  su¬ 
perior  equipment  gets  a  lot  of  business 
on  the  basis  of  the  equipment  which 
enables  it  to  handle  jobs  better,  faster, 
and,  of  course,  too,  at  lower  prices— 
though  simultaneously,  perhaps,  at  ac- 

■  tually  greater  profits. 

6.  Expert  personnel.  The  Stanton 
Shop  (fictitious  name)  is  a  great  favor¬ 
ite  with  a  number  of  advertising  agen¬ 
cies,  because,  on  the  Stanton  staff,  is 
“Jack,”  who  can  take  an  agency’s  copy 
and  develop  an  advertisement,  cover, 
letterhead,  almost  anything,  far  ex¬ 
ceeding  the  copy-writer’s  dream.  And 
that  is  som’p’n! 

There  are  a  good  many  specialized 
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«Xhe  Chandler  &  Price  Craftsman  Press  with  C  &  P  (Rice) 
Automatic  Feeder  is  everything  the  company  claims  and  more” 

P.  L.  Maddoek,  Publisher,  The  Bloomfield  News 

,...**More  than  satisfactory  in  all  ways;  it  does  much  better 
work  with  one-half  the  effort”. . .  .*'We  started  out  to  buy  another 

B  G.  Bradley,  Supt.  Prig.  Dept.,Eli  Lilly &Co. 

press  but  stopped  in  our  tracks  when  we  saw  this  new  Unit  and 
are  satisfied  from  experience  that  we  purchased  ^the  better  press” 

J.  C.  Sindelar,  President,  Beekley-Cardy  Co. 

.../’The  Handwheel  fmpression  Control  is  very  much  used  in  our 
work  to  even  impression  before  makeready.  We  get  much  more 
even  impression  due  to  less  building  up  with  paper  and  cardboard” 

Robert  M.  Williams,  Mgr.  Printing  Dept.,  Fidelity  and  Deposit  Company 

.../'It  is  a  great  time  saver  as  it  eliminates  about  b^ilf  of  the 

H.  C.  Straus,  Straus  Printing  Co. 

makeready  time”. . .  .”The  register  is  perfect;  ink  distribution  is 
good,  better  than  any  platen  we  have  had”. . .  ."Distribution  com- 

^  C.  W.  Moebius,  President,  Moebiua  Printing  Company 

pares  very  favorably  with  a  cylinder”. . .  ."We  have  fed  all  sorts 

G.  H.  Hellhake,  Record-Herald  Printery 

of  stocks,  ranging  from  onion  skin  to  six -ply  card  and  find  that 
the  feeder  handles  all  grades  equally  well”.  .  .  ."On  80,000 

L.  D.  Summers,  Jr.,  Foreman  Sammons  Printing  Co. 

gummed  labels  run  today  press  averaged  about  2500  per  hour, 

although  stock  curled  quite  a  little  as 
H  it  was  damp  in  the  shop”.  .  .  ."The 

r"'"'  E.  C.  Chapleski,  Model  Printing  Company 

C  &  P  Craftsman  Press  is  in  our  opinion 
fli  efficient,  money-  / 


THE  CHANDLER  &  PRICE  COMPANY  •  CLEVELAND,  OHIO 


NtwYork:  Grand  Central  Palace, 480  Lexington  Ave.  •  Chicago:  T ransportation  Bldg.,  6o8  S.  Dearborn  St. 
Nation-wide  sales  and  service 


through  nearly  half-a-hundred  offices  of  American  Type  Founders  and  other  dealers 
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qualifications  in  a  printing  company's 
personnel.  The  extra-good  man,  at  this 
or  that,  should  bring  business. 

7.  Advertising  sales  service.  We  are 
reminded  of  a  certain  printing  sales¬ 
man  who,  if  an  organization  needs  some 
emergency  service  in  selling  advertis¬ 
ing  for  a  program  or  other  publication, 
will  turn  to  and  perform  that  service. 
It  goes  without  saying  that  he  has  a 
“mortgage”  on  the  printing  jobs  in¬ 
volved. 

8.  Finance  service.  The  printed  mat¬ 
ter  will  be  consumed  over  a  stretch  of 
eight  or  ten  months.  The  economical 
way  is  to  do  it  all  as  a  single  job — but 
the  customer  would  find  30-day  terms 
rather  hard  fo  meet.  So  the  printer 
works  out  a  finance  plan  whereby  the 
customer  pays  for  the  printing  in  in¬ 
stalments,  as  he  uses  it. 

9.  Salesman's  understanding  of  cus¬ 
tomer’s  business.  The  salesman  able 
to  approach  a  prospect’s  printing  needs 
from  the  prospect’s  standpoint — under¬ 
standing  it  fully  because,  perhaps,  he 
once  was  in  that  business  himself,  or 
has  made  a  thorough  study  of  it,  can 
make  service  suggestions  which  quick¬ 
ly  put  all  competitors  at  a  disadvantage. 
In  a  sense,  a  salesman  so  situated  can 
make  money  for  his  firm,  save  the  cus¬ 
tomer  money  at  the  same  time — and 
increase  the  quality  of  effectiveness  of 
printed  matter,  and  service,  in  a  lot  of 
ways. 

There  is  not,  in  the  printing  trade  of 
America,  one-tenth  the  ratio  of  print¬ 
ing  service  from  the  consumer’s  stand¬ 
point  that  there  should  be. 

The  salesman  who  talks  parrot-like 
of  “quality  printing”  has  a  great  deal 
to  learn.  Tjie  best  printing  service  for 
the  individual  customer  and  need — 
that  should  be  the  objective. 

10.  Desire  to  show  good  will.  Ned 
Stearns  (not  his  real  name)  conducts 
a  local  newspaper  and  job  printing 
plant.  Ned  manages  a  good  newspaper 
— really  serves  his  community.  He 
boosts  all  worthy  local  causes.  He  is. 


%| 

of  course,  influential  in  both  town  and  ' 
county  politics.  1 

Every  so  often  someone  brings  print-  t 
ing  to  Ned’s  shop,  asks  for  a  figure,  on  | 
general  principle,  then  gives  Ned  the 
job.  Ned’s  price  may  be  substantiil|  P 
higher  than  that  of  another  shop;  poi. 
sibly,  too,  his  job  department,  operat-  1 
ing  some  handicaps,  does  not  produce  f 
uniformly  the  best  printing  in  the  dis-  | 
trict.  These  facts  are  apart  from  the  ? 
customer’s  act,  which  has  been  inspired  \  ? 
by  a  desire  to  show  good  will  to  Ned.  ^ 

This  customer,  perhaps,  has  apprfr  4- 
ciated  those  little  news  items  about  his  ^ 
wife,  the  friendly  aids  to  a  member  of 
the  political  family. 

Every  good  newspaper  with  a  job 
plant  should  receive  such  “good  wiU” 
printing  orders  in  substantial  volume. 

It.  is  nice  business  to  have,  since,  as 
Ned  Steams  realizes,  it  is  always  possi¬ 
ble  to  allow  for  a  reasonable  profit. 

However,  there  is  a  danger  in  the 
situation.  Unless  Ned  is  careful,  he 
will  succumb  now  and  then  to  the  temp¬ 
tation  to  take  advantage  of  the  cus¬ 
tomer  ;  to  make  that  profit  a  little  wider 
than  he  might.  And  around  town  the 
word  is  sure  to  go  that  the  shop  is 
high-priced;  is  not,  in  fact,  operated 
on  a  competitive  basis  at  all.  There 
may  be  no  particular  harm  in  this  if 
the  shop’s  patronage  is  small — but  if 
it  is  after  volume,  well,  it  is  too  bad! 

This  report  summarizes  the  principal 
ways — not  all,  by  any  means — that  a 
printer,  with  appeals  other  than  price, 
wins  and  holds  business.  The  moral  is 
very  clear.  Good  management  will 
conduct  a  constant  program  whereby, 
for  a  shop,  it  increases  the  extent  to 
which  these  appeals  are  operative. 

The  printer  who  feels  he  must  cut 
prices  in  order  to  get  printing  had 
much  better,  in  numerous  situations, 
join  a  luncheon  club,  or  figure  how  he 
can  obtain  new  equipment,  or  develop 
a  more  expert  personnel.  Out  of  such 
philosophy,  applied,  will  be  spun  a 
story  of  larger  volume,  greater  profits. 


**»  ♦p- 


GUARANTEED! 


Wotta  Non-Scratch  Halftone  Black  actually  produces 
more  printing  per  pound  than  you've  ever  obtained 
before!  Extra  density  is  the  reason.  Its  mileage  rec¬ 
ord  will  prove  it. 

Get  some.  Put  it  in  your  press — then  take  a  sheet  as 
it  comes  off.  Examine  it  closely — ^notice  how  dense 
the  solids  are — how  sheurp  and  clear  the  tones,  they're 
blue-black,  have  lots  of  depth.  There's  no  trace  of 
offset,  either.  And  don't  forget,  you're  getting  better 
mileage — cutting  your  ink  cost — ^increasing  your 
margin  of  profit. 

Try  a  few  pounds  today  ...  it  will  pay.  Get  the  facts 


Wotta  Non-Scratch 
printing  inks  are 
made  for  excellent 
results  on  enamel 
and  bond  stocks; 
also  in  vivid  colors. 


on  our  Specicd  Trial  Offer — ^Use  the  coupon — ^NOW. 


°  E.  J.  KELLY  CO.,  KALAMAZOO,  MICH. 


Use  Quickmail  Coupon  No.  30 

for  details  of  Special  Trial  Offer 
on  Wotta  Black  Inks. 


How  Some  Printers  Train 
Their  Employes 


By  GEORGE 

IF  Robert  Ripley  of  “Believe  It  or 
Not”  fame  were  to  broadcast  this 
story  over  a  radio  network,  he  prob¬ 
ably  would  have  devices  to  produce 
sound  effects  to  convey  the  idea  that 
printing  presses  were  rolling  in  a  plant 
employing  75  persons  doing  a  volume 
of  about  $400,000  a  year.  Then  he 
would  have  the  interviewer  introduce 
the  president  of  the  printing  concern 
by  stating  that  he  started  his  own  busi¬ 
ness  less  than  ten  years  ago — eight  to 
be  specific — with  one  press  and  a  few 
employes  and  less  than  $5,000  in  cash, 
and  that  now  the  big  plant  with  its 
equipment  of  about  $100,000  is  all  paid 
for.  Then  the  interviewer  would  ask: 

“Mr.  Printer,  what  obligation  do  you 
believe  rests  upon  an  employer  in  your 
industry  to  train  his  employes  so  that 
his  general  knowledge  and  his  useful¬ 
ness  to  your  industry  might  increase?” 

And  then  if  this  particular  employer 
were  to  use  about  the  words  in  this 
imaginary  broadcast  which  he  actually 
used  in  answer  to  my  questions  on  the 
subject  during  the  past  month,  he 
would  say: 

“I  train  my  employes  to  do  the  things 
that  I  want  done  in  the  way  that  my 
experience  leads  me  to  believe  they 
should  he  done.  You  see  that  pressman 
over  there?  He  is  now  getting  about 
$60  a  week.  He  was  an  errand  boy 
when  we  started  this  business  eight 
years  ago.  Over  there  (pointing  to  a 
man  putting  on  a  job  on  another  big 
press  costing  about  $15,(XX)),  is  an¬ 
other  one  of  my  hoys  who  is  earning 
more  than  $50  a  week.  He  started  by 
doing  odd  jobs.  Certainly,  I  believe 
that  an  employer  should  not  only  rec- 
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ognize  and  assume  his  obligations  to 
train  his  employes  hut  he  should  seek 
opportunities  to  do  so.  His  success  de¬ 
pends  upon  it.” 

Interviewer:  “Does  that  idea  apply 
also  to  salesmen?” 

Employer:  “It  surely  does.  It  ap¬ 
plies  to  everyone  in  the  whole  organ¬ 
ization.  Salesmen  of  our  organization 
are  all  trained  by  us.  None  of  them, 
excepting  my  partner  and  myself  had 
previous  experience  in  the  printing  or 
lithographing  business.  Our  star  sales¬ 
man  now  earns  in  commissions  more 
than  $1,200  a  month.  Another  draws 
about  $8(X)  a  month.  Another  is  com¬ 
ing  along  with  $300  a  month.  They 
know  our  methods  and  practice  what 
they  have  learned.” 

And  in  the  language  of  Ripley,  this 
story  would  close  with  the  usual  re¬ 
mark:  “Believe  it  dr  not.” 

Sometimes  it  is  to  a  man’s  disadvan¬ 
tage  to  be  trained  so  well  in  one  or¬ 
ganization  that  he  cannot  duplicate  his 
success  in  the  service  of  another  em¬ 
ployer  whose  methods  are  different. 

“What  happened  to  your  sales  man¬ 
ager  who  came  to  you  about  a  year  ago 
from  Blank  Printing  Company?”  1 
asked  of  the  president  of  a  compara¬ 
tively  large  organization. 

“He  stayed  with  the  Blank  Printing 
Company  about  ten  years  too  long  for 
my  purposes”  was  the  answer.  “I  mean 
by  that  that  if  he  had  been  with  that 
organization  only  two  instead  of  twelve 
years,  he  might  have  learned  how  to 
do  things  my  way.  He  could  not  forget 
the  other  concern’s  methods  which  are 
all  right  for  that  concern  but  not  for 
mine.” 
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EXCLUSIVE 

GOUDY  DESIGNS 

These  fine  faces  are  Frederic  W  Goudy  s  very  latest 
designs.  Some  of  them  are  exclusive  and  can  be 
obtained  only  from  us.  You  will  want  to  own  at 
least  one  of  these  new  faces  so  you  can  be  hrst  in 
your  own  particular  held  of  competition.  They  will 
create  for  you  an  air  of  distinction  and  help  you 
build  your  business.  With  a  new  Goudy  type  face 
in  your  composing  room  you  can  do  the  hne  type 
of  work  you  have  always  wanted  to  do. 

These  exclusive  Goudy  designs  are  undoubtedly 
the  best  value  offered  in  type  today.  In  spite  of  the 
rising  metal  market,  we  offer  these  faces  at  very 
substantial  savings.  Write  for  our  new  price  list 
and  Typographic  Handybook  and  see  for  yourself. 

THORMOD  MONSEN  CT  SON,  INC 

730  NORTH  FRANKLIN  STREET  <  .CHICAGO,  ILL. 
Answer  this  ad  with  Quickmail  Coupon  No.  1 
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And  that  explained  why  the  sales 
executive  who  had  made  good  with  his 
old  concern  and  thought  that  it  was 
his  own  ability  that  was  instrumental 
in  making  him  such  a  success  went  out 
looking  for  another  field  with  suitable 
soils  for  his  ability.  He  simply  could 
not  be  transplanted. 

One  of  the  most  successful  printers 
in  one  of  the  agricultural  states  in  the 
Middle  West  was  asked  by  me  how 
and  where  he  got  his  ideas  of  pricing 
jobs  and  operating  a  cost  system  which 
as  a  consequence  provided  profits  by 
which  he  was  enabled  to  buy  modern 
machines  and  other  labor-saving  equip¬ 
ment.  His  answer  was: 

“When  I  was  a  pressman  working 
for  my  old  boss,  he  got  interested  in  a 
printers’  convention  where  they  talked 
about  cost  systems  and  other  things 
that  would  work  out  to  the  advantage 
of  printers.  My  boss  had  the  idea  that 
his  pressman  would  be  a  better  work¬ 
man  if  he  knew  about  some  of  the 
problems  of  the  boss,  and  so  he  paid 
my  expense  to  that  convention.  Of 
course,  when  I  became  a  boss,  I  put 
into  practice  the  things  that  I  learned 
at  that  convention  and  from  trade  pub¬ 
lications.  I  consistently  govern  my 
pricing  on  what  the  jobs  cost  me  and 
add  my  profit.  But  you  will  notice  that 
there  are  no  waste  machines  or  idle 
employes  around.  Right  costs  based 
upon  modern  production  methods  and 
a  knowledge  of  the  factors  that  make 
for  good  management  of  a  business 
will  mean  not  only  satisfied  customers 
but  reasonable  profits.  This  printing 
business  is  a  good  business,  and  I  like 
it.” 

That  printer  has  a  summer  home  in 
another  state  and  owns  his  own  resi¬ 
dence  in  his  home  town,  besides  hav¬ 
ing  his  plant  all  paid  for  and  money  in 
the  bank  for  more  equipment. 

And  again  in  the  words  of  Ripley, 
we  conclude  that  story  with:  “Believe 
it  or  not.”  . 

Sometimes  executives  are  narrow¬ 


minded  to  the  point  where  they  are 
selfish  about  trade  information,  and 
they  do  not  practice  that  magnetic  in¬ 
spiring  idea  expressed  in  the  slogan  of 
the  Clubs  of  Printing  House  Crafts¬ 
men:  “Share  Your  Knowledge.” 

One  executive  (not  a  Craftsman) 
who  had  to  fight  his  own  way  in  his 
life  from  the  time  he  was  eleven  years 
old  and  started  to  learn  the  prmting 
business  by  sweeping  out  the  old  print¬ 
ing  and  newspaper  oflBce  in  his  home 
town,  remarked  in  just  an  ordinary 
“shop  talk”  conversation  with  me: 

“No,  sir,  I  don’t  believe  in  learning 
the  other  fellow  all  my  tricks.  I  had 
to  learn  myself  and  so  I  figure  that  if 
the  other  guy  wants  to  learn  he  should 
learn  as  I  did.” 

Another  executive  explained  why  he 
was  not  continuing  his  participation  in 
a  movement  to  spread  informing  ideas 
in  the  industry,  by  saying  that  his  boss 
was  probably  afraid  that  he  was  “build¬ 
ing  himself”  up  for  bigger  things  at  the 
employer’s  expense.  His  comment  about 
the  attitude  of  his  boss  was:  “But  1 
think  that  my  working  in  this  move¬ 
ment  has  benefited  my  employer’s  busi¬ 
ness,  but  he  does  not  seem  to  think  of 
that.” 

One  of  the  large  successful  organiza¬ 
tions  in  the  printing  industry  works  on 
the  principle  that  it  helps  solve  prob¬ 
lems  of  the  management  and  improves 
business  to  have  its  key  workers  attend 
conventions  and  other  meetings  of 
trade  groups.  It  also  sees  to  it  that  the 
men  growing  up  in  the  organization 
have  access  to  a  well-kept  library  in 
which  technical  books  about  the  indus¬ 
try  and  trade  and  general  business  pub¬ 
lications  are  on  file.  Its  plans  require 
that  its  accounting  persons  are  en¬ 
rolled  in  classes  for  the  study  of  proved 
accounting  methods  and  budgeting  as 
applied  to  the  printing  industry  and 
that  other  employes  take  full  advantage 
of  the  means  available  for  self-improve¬ 
ment.  The  conclusion  might  be  drawn 
that  much  of  the  monetary  success  of 
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Easy  to  SelP  say  I 
got  three  orders  out 
of  the  first  seven  custo¬ 
mers  I  talked  to  about 
PRODUCT-STAMPS 


A  new  and  profitable  printing  specialty  that  almost  every 
business  con  use  .  .  •  and  that  every  printer  con  produce. 


Only  once  in  a  great  while  does  some¬ 
thing  bob  up  in  the  printing  business 
that  is  as  simple,  as  logical,  as  easy  to 
sell  as  Product-Stamps.  The  four-page 
letter  was  such  a  “natural.”  It  sold  un¬ 
told  thousands  of  dollars  worth  of  extra 
printing.  Product-Stamps  offer  even 
wider  opportunities,  to  even  more 
printers.  Selling  Product-Stamps  pres¬ 
ents  no  “creative”  problem.  They  are 
easy  to  sell,  and  easy  to  produce. 

Product-Stamps  make  sales  letters 
more  resultful.  They  provide  a  new 
economical  “advertising  medium” 
which  large  and  small  businesses  can 


The  whole  story  about  Product 
Stamps  is  told  in  the 
booklet  “Sales  Op¬ 
portunities  in  Prod¬ 
uct-Stamps.”  Send 
for  it  today.  Address 
McLaurin- Jones  Co., 

Brookfield,  Mass. 


Any  printer  can  produce  Product-Stamps 
with 

McliiBlN^ONES 


use  every  day. 


FLAT 

1937  Mclaurin-Jones  Co. 


Answer  this  ad  with  Quickmail  Coupon  No.  23 


22 


The  Graphic  Arts  Monthly 


that  organization  i$  due  to  its  policy 
of  developing  and  advancing  trained 
alert  employes. 

Of  course,  there  is  the  danger  that 
after  employes  have  been  trained  by 
such  a  far-seeing  management  that 
some  crafty  competitor  who  likes  to 
get  his  key  employes  “ready-made” 
will  conduct  a  raiding  expedition  and 
capture  some  of  the  prizes.  However, 
the  management  of  a  business  that  has 
the  good  sense  to  train  its  own  em¬ 
ployes  has  the  good  sense  to  so  com¬ 
pensate  them  that  proportionately  few 
of  them  will  want  to  seek  other  jobs. 

Complaints  are  generally  made  that 
printers  and  lithographers  are  NOT 
much  interested  in  training  competent 
persons  for  the  industry.  These  com¬ 
plaints  do  not  come  from  professional 
educators  alone,  but  from  others.  Union 
officials  have  told  me  that  while  it  seems 
that  their  agreements  with  their  re¬ 
spective  employing  groups  seem  to  lim¬ 
it  the  number  of  apprentices,  most  em¬ 
ployers  pay  little  or  no  attention  to 
those  apprentices  that  are  employed  by 
them.  Moreover,  many  employers  do 
not  avail  themselves  of  the  opportunity 
of  employing  the  permitted  propor¬ 
tionate  number  of  apprentices  in  their 
plants  because  they  do  not  wish  to  be 
bothered  with  their  training,  and  they 
are  fearful  lest  their  journeymen  em¬ 
ployes  will  spend  too  much  time  teach¬ 
ing  them. 

While  educational  activities  within 
the  industry  might  be  amplified  ma¬ 
terially,  it  is  a  reflection  upon  the  in¬ 
dustry  as  a  whole  that  the  opportuni¬ 
ties  of  utilizing  even  the  present  inade¬ 
quate  facilities  are  neglected.  Usually, 
the  explanation  is  not  hard  to  find  in 
many  plants.  In  nlaces  where  no  in¬ 
terest  is  manifested  in  educational 
movements  within  the  industry  or  where 
even  the  improvement  of  the  proficiency 
and  mentality  of  present  employes  is 
a  matter  of  little  or  no  concern  to  em¬ 
ployers,  there  is  where  printers  and 


lithographers  are  bellyaching  about 
bad  conditions.  One  usually  finds  in 
such  places  that  papers,  job  tickets 
proofs,  suppliers*  price  lists  and  sam¬ 
ples,  discarded  newspapers  and  other 
things  are  permitted  to  accumulate  in 
a  disorderly  conglomerate  mass  on 
desks  and  tables — provided  the  printer 
maintains  an  ofiBce.  In  such  places  the 
windows  are  dirty — covered  with  a  Mm 
of  grease  and  dust  that  permits  only 
about  one-half  of  the  possible  daylight 
to  penetrate  the  room.  Such  filmy  win-  1 
dows  and  such  disorderly  offices  are 
probably  symbolic  of  the  unorganized 
minds  and  sloppy  habits  of  thought  and 
action  of  the  man  at  the  top  who  con¬ 
stitute  the  management  of  those  busi¬ 
nesses.  Such  negligent,  unthinking  men 
will  not  normally  consider  the  larger 
interests  of  the  industry,  and  as  a  con¬ 
sequence  they  continue  to  grovel  in 
their  own  slimy  levels  of  price  compe¬ 
tition  and  inferior  workmanship. 

Employers  should,  in  larger  numbers, 
see  to  it  that  they  themselves  become 
better  educated  concerning  improved 
methods  of  management.  Sluggish- 
minded  men  are  not  among  those  who 
support  the  local  employers’  groups  and 
pay  dues  to  advance  the  industry.  It 
is  the  comparatively  small  group  of 
clear  thinkers  in  the  industry  with 
vision  who  support  the  local  associa¬ 
tions  and  who  do  not  only  pay  their 
money  to  defray  expenses  but  also  de¬ 
vote  their  time,  thought  and  energies 
to  the  management  of  the  trade  organ¬ 
izations.  These  usually  are  the  most 
useful  and  successful  men  in  the  indus¬ 
try. 

It  is  not  my  purpose  to  extend  this 
article  to  comment  upon  industrial 
conditions  in  this  country  generally, 
except  to  say  that  from  my  observa¬ 
tions  it  seems  to  me  that  wherever  em¬ 
ployers  recognize  their  obligations  to 
improve  the  outlook  and  proficiency  of 
employes,  there  may  be  found  a  larger 
measure  of  success  and  happiness  and 
fewer  controversies  with  employes. 


May 
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’  TO  CHECK  ON  V 


OUR  NEXT  OFFSET  PRESS 


REGISTER  Mr 

Lithographers  who  oper¬ 
ate  the  Hoe  Super-Offset 
Press  enjoy  unusually  ac¬ 
curate  register.The  regis¬ 
tering  mechanism,  slow¬ 
down  device,  and  sheet 
detector  controls  are  all 
driven  from  the  press 
motor  .  .  .  not  from  the 
feeder.  One-third  the  cyl¬ 
inder  circumference  al-. 
lows  ample  time  for  the 
sheet  to  settle  against 
three  register  points;  no 
sacrifice  of  register  even 
at  high  speeds. 

Adjustments  are  ex¬ 
tremely  simple.  For  ex¬ 
ample,  the  front  lay  of 
the  sheet,  front  register, 
and  the  front  guides  can 
be  altered  by  a  single  ad¬ 
justment  from  either  side 
of  the  press  by  the  sim¬ 
ple  turn  of  a  bolt. 


INK  and  WATER 

The  importance  of  deli¬ 
cate  moisture  control  in 
offset  printing  is  recog¬ 
nized  by  Hoe  and  pro¬ 
vided  for  with  an  excel¬ 
lent  design  of  dampen¬ 
ing  device.  Hoe  Super- 
Offset  Presses  have  three 
different  methods  of  reg¬ 
ulating  the  water  supply 
which  can  be  operated 
with  the  press  running. 

To  extract  the  maxi¬ 
mum  usefulness  from 
every  pound  of  ink,  the 
form  rollers,  first  of  all, 
are  larger  than  usual. 
Five  of  them  are  ar¬ 
ranged  for  ideal  distribu¬ 
tion.  The  vibrating  sys¬ 
tem  is  flexible,  with 
drums  and  rollers  adjust¬ 
able  for  stroke.  The  press¬ 
man  sets  the  ideal  degree 
of  vibration  for  each  job. 


FEEDER 

On  this  modern  feeding 
arrangement,  all  rollers, 
brushes,  drags  and  push¬ 
ers  have  been  eliminated. 
Hoe’s  simple  system  of 
register  doesn’t  require 
them.  This  design  saves 
sheets  that  would  be 
spoiled  by  the  older 
methods  of  feeding. 

Without  manipulating 
by  the  operator,  pressure 
goes  “off”  automatically, 
and  the  press  slows  down 
to  idling  speed,  whenev¬ 
er  a  defective  sheet  fails 
to  reach  either  front 
guide.  The  first  sheets 
printed  immediately 
thereafter  are  precisely 
the  color  of  all  other 
sheets,  because  automat¬ 
ic  suspension  of  the  form 
rollers  and  ink  fountain 
prevents  “loading.” 


For  the  complete  story  .  .  .  including  the 
many  other  features  of  Hoe  design  . 
send  today  the  quick-mail  coupon  Nc  9 


How’s  YOUH  Advertising? 

By  HAROLD  MARSHALL 


Printers  Who  Advertise 

should  send  specimens  for  review, 
comment  and  constructive  criticism  in 
this  space  directly  to  Harold  Marshall, 
4516  44th  Street,  Sunny  side.  Long 
Island,  N.  Y.  Readers  writing  to  print¬ 
ers  for  specimens  of  pieces  mentioned 
should  enclose  adequate  postage. 


HOW  can  a  firm  like  Maneke- 
Hausher  send  out  a  printed  piece 
like  their  extremely  attractive  “Mes¬ 
senger”  and  then  completely  forget  to 
put  any  kind  of  an  address  on  it?  This 
job  is  dramatically  laid-out,  it  is  printed 
in  black  and  red  on  the  new  Strathmore 
Double-Deckle  paper,  and  die  cut.  Page 
one  shows  a  theatre  marquee  with  this 
ambitious  slogan:  “Now  Beginning — 
Fifth  Successful  Year — Featuring  Good 
Printing.”  Inside,  there’s  another  head¬ 
line  that  indicates  someone  did  a  little 
thinking:  “4  years — One  Horizon.” 

MT.  MORRIS,  ILL.:  Kable  Bros. 
Co.  The  Kables  have  been  doing  a  lot 
of  publication  printing  for  a  good  many 
years  up  there  in  their  little  Illinois 
Empire,  and  it  is  nice  to  see  so  big  an 
organization  doing  such  .a  thoughtful 
job  on  their  own  advertising.  “The 
Kablegram”  is  published  monthly  and 
goes  to  a  carefully  selected  list  (are 
you  overlooking  this  important  angle? 
A  good  list,  you  know,  is  half  the  bat¬ 
tle  ! )  of  potential  printing  buyers.  Be¬ 
cause  the  Kable  plant  makes  a  specialty 
of  printing  publications  for  lodges,  as¬ 
sociations,  and  so  on,  they  include  a  lot 
of  information  which  might  prove  very 
worthwhile  to  these  folks.  Currently 
they  are  running  two  extremely  inter¬ 
esting  series;  patrons  are  instructed, 
in  easy  steps,  on  the  proper  prepara¬ 


tion  of  copy,  artwork,  et  cetera,  for 
publication;  and  each  month  one  of 
the  company’s  outstanding  personali¬ 
ties  has  a  three-quarter  page  biogranhv 
in  “The  Kablegram’s”  pages. 

CLEVELAND,  OHIO:  Bebout  & 
Downs,  Inc.  B.  &  D.  uses  page  one  of 
their  little  “Tale  of  Two  Printers” 
(April  issue)  to  air  a  grievance  that’s 
been  rankling  them  (a  lot  of  other 
printers,  too!)  for  a  long  time.  In  a 
nice,  humorous,  conversational  man¬ 
ner  they  tell  their  customers  that  it 
would  be  nice  if  they  (the  customers) 
wouldn’t  deduct  cash  discounts  from 
bills  such  a  long  time  after  the  normal 
discount  period. 

GRAND  RAPIDS,  MICH.:  Patter¬ 
son  Printing  Co.  Patterson’s  April 
monthly  calendar  blotter  is  put  to  a 
good  purpose ;  an  invitation  is  extended 
to  visit  the  Graphic  Arts  Association 
of  Grand  Rapids’  Centennial  Celebra¬ 
tion  Exposition  of  Modern  Printing 
Equipment. 

CINCINNATI,  OHIO:  Elmer  W. 
Miller  Co.  On  an  attractively  printed 
two  color  blotter  this  lively  plant  goes 
after  the  small  order  business;  says 
Miller:  “.  .  .  Those  little  orders  are 
the  kind  that  make  our  business.”  Mil¬ 
ler’s  little  house  organ,  “Brevities,”  is 
coming  along  nicely,  too. 

NEfV  YORK,  N.  Y.:  Printcraft 
Press.  “Do  You  Wear  Garters?”  is  the 
very  provocative  title  of  a  little  triple¬ 
folding  postcard :  The  copy  theme  for 
this  folder  is  fine,  but  I  think  it  could 
have  been  immeasurably  improved  by 
a  little  more  thoughful  layout;  this  is 
the  sort  of  idea  that  lends  itself  so 
readily  to  attractive  dramatization.  1 
am  irked  to  see  opportunities  of  this 
kind  overlooked,  especially  since  Print- 
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tvlio  Lv  ilieir  own  progressive  iecluvical  studies  have  shown 
a  [^een  appreciation  of  fundamental  scientifc  research 


EW  DEVELOPMENTS 

IN  THE  FORMULATION  OF  INKS  FOR 
LITHOGRAPHING  ON  PAPER  AND  METAL 


The  Research  Laboratories  of  I  PI  in  collaboration  with  experienced  practical  lithographic  pressmen 
have  for  many  months  been  working  on  the  formulation  of  Offset  Inks  which  will  work  better  on 
the  press  and  produce  results  superior  to  ordinary  Offset  Inks.  Some  of  the  objectives  we  set  up 
are  familiar  to  most  progressive  lithographers:  To  develop  inks  which  would  print  sharper  and 
cleaner  and  transfer  from  the  blanket  more  completely— distribute  more  evenly  and  require  no 
compounds  or  special  driers— which  would  have  superior  adhesive  qualities  on  hard  surfaced 
papers— allow  backing  up  with  a  minimum  lapse  of  time— develop  good  non-rub  and  non-scratch 
properties.  For  the  metal  decorator  we  sought  inks  possessing  adhesive  qualities  superior  to  ordinary 
lithographic  inks  for  decorating  on  brass,  aluminum,  tin  and  iron— inks  with  shorter  drying  time 
than  existing  standards— improved  non-scratch  qualities— high  gloss  when  baked  without  the  use  of 
special  compounds— inks  that  would  trap  well.  Considerable  progress  has  been  made  in  meeting 
these  objectives.  The  other  side  of  this  insert  was  lithographed  with  newly  formulated  inks  which 
have  satisfactorily  met  most  of  the  objectives  for  lithographing  on  paper.  A  detailed  announcement 
will  be  made  in  the  near  future.  In  the  meantime  a  representative  of  the  Lithographic  Products  Division 
will  be  glad  to  discuss  the  application  of  these  improved  inks  to  your  lithographic  and  offset  problems. 

THE  LITHOaPAPHIC  PBOBUCTS  B  I  V  I  g-nm 

OF  THE  INTERNATIONAL  PRINTING  INK  CORPORATION 

ATIANTA  BAlTIMORt  BATTIE  CKEK  BOSTON  BUfFAlO  CHICAGO  CINCINNATI  CIEVEIAND  DAllAS  DENVEE  DETIOIT  KAlAMAZOO 
KANSAS  CITY  lOS  ANGELES  MILWAUKEE  MINNEAPOUS  NASHVILLE  NEW  ORLEANS  NEW  YORK  OAKLAND 

PHILADELPHIA  PORTLAND,  OREGON  RICHMOND  ROCHESTER  ST.  LOUIS  ST.  PAUL  SAN  FRANCISCO  WASHINGTON,  D.  C. 


THE  IPI  “COLORGRAM"  FOR  MAY — The  design  on  the  other  side  is  one  of  a  series  by  Robert  Leonard,  planned  to 
express  the  color  nwod  of  the  month.  To  represent  May  he  has  used  neighboring  colors  from  reddish-yellow  on  the 
hue  circuit  through  yellow,  yellow-green,  green,  green-blue  and  blue.  The  soft  colors  and  absence  of  sharp  contrasts 
in  Spring  are  effectively  suggested  in  this  color  selection.  Inks  of  new  formulation  were  used  on  this  insert. 
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craft  went  to  the  trouble  of  printing 
their  folder  in  black  and  silver  on  an 
expensive  stock. 

PHILADELPHIA^  PA.:  Louis  P. 
Kretschman.  Perhaps  I  am  a  trifle  late 
with  my  comments  on  Mr.  Kretsch- 
man’s  fine  Easter  Greetings  blotter,  but 
then  exquisite  printing  knows  no  sea¬ 
son,  does  it?  I’d  wager  that  Mr.  K. 
will  find  his  little  message  on  his  cus¬ 
tomers’  desks  long  after  Easter;  en¬ 
graved  in  silver,  and  printed  in  white 
on  an  appropriate  shade  of  lavender 
blotter  stock. 

BOSTON f  MASS.:  Edwin  L.  Slo- 
comb.  Mr.  Slocomb  sends  me  a  very 
nice  looking  blotter  with  the  standard 
“make  it  a  little  worse  and  sell  a  little 
cheaper”  cliche,  but  I  hesitate  to  credit 
Mr.  S.,  because  it  looks  like  a  stock 
job.  Right? 

BURLINGTON,  N.  C.:  Alamance 
Printing  Co.  Your  blotters  are  neatly 
and  well  printed,  but  how  about  a  little 
originality  from  the  copy  and  layout 
department? 

NEW  YORK,  N.  Y.:  William  E. 
Rudge's  Sons.  Pages  from  a  book  they 
have  printed  make  up  Rudge’s  usually 
handsome  “Job  of  the  Month”  bro¬ 
chure. 

CHICAGO,  ILL.:  Quaiver  Print 
Shop.  The  little  “Quaiver  Quill”  im¬ 
proves  with  each  issue;  this  time 
they’ve  added  a  page  titled  “Layout 
Demonstration”  which  shows  there 
really  is  a  difference  in  type  make-up! 

SACRAMENTO,  CALIF.:  The  Key- 
storw  Press.  Along  with  other  pertinent 
articles,  “The  Keystone,”  Keystone’s 
handy  little  house  organ  is  distin¬ 
guished  this  month  by  a  Guest  Edi¬ 
torial  written  by  one  of  Sacramento’s 
prominent  clergymen. 

LAKEWOOD,  OHIO:  GUbert  Pant¬ 
ing  Service.  Back  page  of  “The  Gilbert 
Magazine”  says:  “Equipment  Doubled 
to  Handle  New  Business!”  And  I  don’t 
it,  because  “The  Gilbert  Maga¬ 
zine  ’  has  shown  a  constant  improve¬ 
ment;  each  issue  has  something  new 
and  better  than  the  last  one  to  offer. 


TINT  PLATES  AND 
VARNISH  BLOCKS 
It  is  easy  with  the  NEW 

ZINGPLATE 

(No  Nails — No  Shoulders) 

Tints  and  varnish  jobs  add  impressions 
and  increase  your  profits.  They  make  ordi¬ 
nary  jobs  attractive  and  bring  greater  cus¬ 
tomer  satisfaction.  Their  cost,  the  New 
ZINCPLATE  way,  is  very  little. 

ZINCPLATES  are  made  of  finished  En¬ 
gravers  zinc,  process  annealed  to  laminated 
wood  base — as  practically  one  piece. 

They  can  be  ordered  in  convenient  sizes 
ready  for  sawing  to  exact  measure  on  any 
composing  room  saw  or  they  may  be  ob¬ 
tained  cut  to  measure  at  very  small  cost. 
Stock  Sizes:  24"  x  36",  18"  x  24", 

12"  X  18",  12"  X  12",  9"  X  12"— 

3c  sg.  in. 

SPECIAL  SIZES:  3c  to  5c  sq.  in. 
Minimum  block  50c, 

Attractive  savings  can  be  made  by  using 
ZINCPLATE  rule  instead  of  brass  rule.  Any 
width  is  available.  Will  outlast  ordinary 
metal  rule  20  to  1. 

Standard  24"  Strips  of  Rule  are  priced 


as  follows: 
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Order  direct  from  this  advertisement  or 
write  for  FREE  SAMPLE  and  circular. 


American  Wood  Type  Mfg.  Co. 


608  S.  Dearborn  St. 
Chicago 


270  Lafayette  St. 
N.  Y.  C. 


“30 


Although  the  symbol  “30  appears 
paradoxically  at  the  head  of  this  page, 
most  of  our  readers  know  that  it  is  a  print¬ 
ing,  newspaper  and  telegraphic  symbol  des¬ 
ignating  the  end  of  copy.  But  how  many  of 
our  readers  know  the  origin  of  the  symbol? 
We  wonder.  Not  until  Robert  F.  Weber 
of  The  Globe  Printing  Company,  New  Wil¬ 
mington,  Pennsylvania,  wrote  us  recently, 
stating  that  although  he  had  used  the  sym¬ 
bol  “30”  for  several  years  in  writing  news 
stories  he  wondered  as  to  its  origin ;  did 
we  in  the  editorial  office  of  G.A.M.  become 
interested.  We  searched  for  information 
in  our  library  but  found  none.  Finally,  we 
learned  that  Elmo  Scott  Watson,  editor  of 
the  Publishers’  Auxiliary  had  collected  sev¬ 
eral  opinions  as  to  the  origin  of  the  symbol. 
Through  the  kindness  of  Editor  Watson, 
we  are  publishing  a  few  of  the  versions  he 
has  received.  Pick  the  one  you  would  like 
to  believe. 

“Thirty”  is  an  ancient  telegraph  opera¬ 
tor’s  code  word  to  signify  the  end  of  the 
day’s  or  night’s  service.  I  believe  this  code 
word  is  in  use  on  every  Morse  telegraph 
wire  in  this  country,  both  commercial  and 
press.  Certainly  “30”  is  the  signal  for 
“good  night”  on  all  manual  press  lines. 
For  many  years  it  has  also  been  used  by 
printers  and  editorial  office  workers  in  the 
same  sense.  I  have  known  reporters  and 
desk  men  to  end  every  piece  of  copy  with 
a  ringed  “30.” 

Doubtlessly  “30”  is  one  of  the  numerous 
telegraph  code  signals  formed  of  combina¬ 
tions  of  numerals  (like  “73,”  which  means 
“my  regards”)  that  came  into  use  when 
press  service  in  this  country  began  to 
speed  up  the  telegraph  key.  For  years  I 
have  believed  that  “30”  and  “73”  were 
part  of  the  famous  Phillips  code  but  the 
ocher  night  I  asked  Matty  White  of  the 
A.  P.  to  lend  me  his  code  book  and  diligent 
search  through  its  yellowing  pages  failed 
to  reveal  any  of  the  well-known  figure  com¬ 
binations.  As  there  is  no  evidence  to  the 
contrary,  I  shall  still  believe  the  originator 
to  be  that  pioneering  press  association 
genius,  Walter  P.  Phillips,  whose  code 
still  lives  as  the  language  of  the  fast  Morse 
telegraph  operator,  although  his  part  in 
American  press  service  development  has 
been  well-nigh  forgotten.  Phillips’  code 
has  contributed  much  to  the  patter  of 
newspaper  writers  and  for  25  years  the 
scraps  of  it  that  I  memorized  as  a  cub  in 
a  telegraph  editor’s  office  have  served  me 
as  a  system  of  shorthand.  I  know  several 


other  reporters  who  use  it.  Robert  T. 
Small  of  Consolidated  Press  is  an  adept 
and  can  report  the  running  evidence  of  a 
trial  in  this  code,  filing  his  copy  to  a 
skilled  Morse  operator  without  transcrip¬ 
tion.  ^  There  are  dozens  of  old-time  press 
association  editors  who  use  the  code  every 
day  of  their  lives. — Marlen  E.  Pew  in 
“Shop  Talk  at  Thirty”  in  Editor  and 
Publisher. 

To  anyone  who  ever  worked  for  a  news¬ 
paper  or  wire  service  the  number  “30”  has 
a  special  meaning.  At  the  bottom  of  a  page 
of  editorial  copy  it  indicates  the  end  of  the 
piece.  Most  frequently  it  is  encountered 
in  telegraph  reports. 

Years  of  use  have  made  it  a  symbol  to 
be  woven  into  obituaries  and  floral  offer¬ 
ings  for  deceased  brethren  of  the  press.  But 
whence  came  the  term?  Frank  T.  Owen, 
forty-seven  years  an  employee  of  the  Utica 
(N.  Y.)  Daily  Press,  canvassed  his  friends 
far  and  wide  and  compiled  eight  more  or 
less  plausible  theories: 

1.  When  newspaper  stories  were  hand¬ 
written,  “X”  meant  the  end  of  a  sentence, 
“XX”  the  end  of  a  paragraph,  “XXX” 
(Roman  for  “30”)  the  end  of  the  story. 

2.  In  Bengali  “80”  means  “farewell”  or 
“I  quit.”  A  report  of  the  East  Indian  com¬ 
pany  misprinted  the  figure  as  “30.” 

3.  Linotype  machines  cast  type  slugs  of 
30  ems  maximum  length,  hence  “30”  means 
the  end  of  the  line. 

4.  A  telegraph  operator  whose  number 
was  30  once  stayed  at  his  key  sending  news 
of  a  disaster  long  after  his  assistants  had 
fled  and  until  death  came  to  him. 

5.  Long  ago  in  the  West  dispatches  were 
delivered  by  messenger  from  the  telegraph 
office  to  the  newspaper  office.  The  tele¬ 
graph  office  closed  at  3  a.  m.,  hence,  the 
operator  scribbled  at  the  bottom  of  the 
last  sheet  “3  o’clock”  which  became  abbre¬ 
viated  in  turn  to  “3  o’c,”  “3  O,”  “30.” 

6.  When  the  Associated  Press  was  es¬ 
tablished  each  member  paper  was  entitled 
to  30  telegrams  per  day.  Last  of  the  day’s 
quota  was  labeled  “30.” 

7.  Early  telegraph  operators  had  a  code 
for  conversational  asides  on  the  wire: 

1 — Wait  a  minute. 

4 — When  shall  I  proceed? 

13 — What’s  the  matter? 

30 — End  of  item. 

73 — Kindest  regards. 

8.  The  30  magistrates  appointed  by 
Sparta  over  Athens  at  the  termination  of 
the  Peloponnesian  war  were  called  the  “30 


ONE  FINGER 
SHIFT 

AMAZES  PAPER  DRIL 
USERS  EVERYWHERE" 


iVeu? 


ACCURACY 


Send  for 
FULL  DETAILS 

today  sure! 


WORKS  LIKE  THE  TABULA 
KEY  ON  YOUR  TYPEWRITEI 

Touch  a  latch — and  presto  1  T 
table  shifts  for  the  next  hole !  Ju 
like  your  typewriter  carriage  shif 
when  you  push  the  tabular  ke 
Note  the  convenient  location  of  tb 
quick-action  latch — right  under  tl 
natural  position  of  the  operatoi 
hand.  No  special  movement  of  tl 
hand  necessary — no  lost  motion ! 


THE  TABLE  MOVES  AUTOMATICALL 

•  Just  touch  the  latch  and  the  table  slides  instantl 
and  automatically,  to  position  for  next  hole.  N 
physical  effort  needed.  No  holding  against  gauges- 
special  coil  action  does  this.  No  handling  of  stoc 
once  it  has  been  placed  against  the  gauge 
^  which  means  no  chance  of  shifting,  an 

dead-on  accuracy  positively  assured !  Trul 
an  amazing  paper  drill — ^affording  ne’ 
speed,  new  accuracy,  new  'protection  again;; 
losses,  new  assurance  of  better  profits  oj 
every  job.  big  or  little.  Use  QUICKMAli 
COUPON  No.  15  to  get  full  details  now  ! 

NYGREN-DAHLY  COMPAN^ 

218-230  N.  Jefferson  Street 
Chicago,  III. 
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PLUG  THAT 
PROm  LEAKl 

. . .  excess  man^power 


with  Counters 
by  REDINGTON 

Payroll  costs  are  mounting  np  too  fast 
these  days  to  overlook  any  possible  way 
of  saving  money.  You  can  plug  one 
profit  leak— counting  impressions  by 
hand — if  you  install  Redington  Coun¬ 
ters.  They’re  100%  accurate— last  for 
years  practically  never  get  out  of  or¬ 
der.  Counters  to  fit  all  types  of  presses. 
Your  dealer  hat  them  or  write  us. 


MODEL 


lor  all  models 
of 

Chandler 

Er 

Price  and 
Kluge 
Presses 


Aoosssibls 

Compact 

Darabla 


F.  B.  REDINGTON  CO. 

Malisrt  of  Oountora  SInoo  1906 
Hi  8.  Sangamon  8t.  OHIOAQO.  ILL. 


REDINGTON 

COUNTERS 


tyrants,”  and  were  overthrown  after  one 
year’s  reign.  The  end  of  the  tyrants  was 

heralded  with  a  spirit  of  gladness — “30.” _ 

Time  Magazine. 


By  frequent  reference  to  it,  noted  by 
newspaper  readers,  doubtless  the  meaning 
of  that  cabalistic  symbol  “30”  has  become 
familiar  to  many,  but  this  incident  and  ex¬ 
planation,  printed  in  connection  with  the 
obsequies  of  Sir  Wilfrid  Laurier  make  an 
item  in  the  Montreal  La  Patrie  and  is 
thence  translated:  “What  does  that  sig¬ 
nify?”  was  asked  by  thousands  who  filed 
past  the  casket  of  Sir  Wilfrid  Laurier  and 
had  remarked  the  bouquet  of  flowers  upon 
which  lay  the  symbol  “30”  in  red  figures. 
This  floral  tribute  was  given  by  members 
of  the  press  gallery  in  the  Dominion  par¬ 
liament.  For  them  this  number  means  the 
same  as  the  words  which  the  great  de¬ 
parted  pronounced  some  days  after  being 
stricken  by  his  malady:  “It  is  ended.” 
(C’est  fini.)  The  origin  of  this  conven¬ 
tional  symbol  has  been  lost  in  the  traditions 
of  journalism  but  here  is  what  the  older 
operators  declare  it  was : 

Many  years  ago  the  old  Western  Union 
Telegraph  company  published  a  code  of 
signs  for  their  operators.  The  figure  “1,” 
for  example,  signified  “Wait  a  minute”; 
the  figure  “8,”  “I’m  busy  on  a  line” ;  the 
number  “17,”  “I’m  sending  an  important 
message,  it  ought  to  have  precedence,”  and 
so  on  until  finally  “30”  indicated  the  end 
of  the  message. 

Journalists  have  never  been  able  to  devise 
a  better  symbol  in  all  the  companies  of  the 
world  having  telegraph  codes.  After  each 
night  and  at  the  end  of  the  day  the  con¬ 
ventional  “30”  traversed  the  continent  from 
end  to  end.  Editors  in  time  adopted  the 
sign  “30”  to  inform  the  staff  of  the  various 
news  departments  and  the  composing  room 
that  all  the  “copy”  was  finished  and  that 
there  would  be  nothing  additional. 

Finally,  for  newspaper  men,  the  number 
“3p”  became  the  symbol  of  the  en4  of  all 
things  on  earth,  and  even  of  life.  For  Sir 
Wilfrid,  the  number  “30”  meant  “It  was 
the  end.”  For  us,  who  every  day  collect 
the  news  of  the  entire  world,  “30’’  signi¬ 
fies  also  “C’est  fini.” — Pittsburgh  Dispatch. 


Your  explanation  of  “30”  as  used  in 
newspaper  talk  is  interesting  but  you  do 
not  go  far  enough.  In  the  early  history  of 
the  telegraph  various  railroads  adopted  a 
code  of  signals  to  facilitate  matters  on  the 
wire.  For  instance,  the  figure  _  meant 
“wait  a  minute”;  2,  “what  time  is  it?”;  3, 
“train  report”;  9,  “train  order”;  23,  gen¬ 
eral  superintendent’s  private  signal,  taking 
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A  FURTHER  BINGHAM  DEVELOPMENT 


The  announcement  of  our  SUPER  COMPOSI¬ 
TIONS  created  so  much  interest  and  resulted  in 
so  much  buying  that  our  production  has  been 
stepped  up. 

MEW  PRICES  ARE  POSSIBLE 

SUPER  SUPER  SUPER 

DURABLE  MICA  VULCAN 

$0.90  per  pound  $1.25  per  pound  $1.50  per  pound 

SUBJECT  TO  DISCOUNTS 

Tested  in  use  on  printing  presses  and  now  being 
marketed. 

Better  than  ^^Regular”  and  priced  higher. 

Better  than  Rubber  and  priced  lower. 

Our  regular  Durable,  Mica  and  Vulcan  composi¬ 
tions  are  still  obtainable  at  a  slight  increase  over 
former  prices. 


Answer  this  ad  with  Quickmail  Coupon  No.  32 


SAM’L  BINGHAM’S  SON  MFG.  CO. 


ATLANTA 

CHICAGO 

CLEVELAND 

NASHVILLE 


DES  MOINES  INDIANAPOLIS  MINNEAPOLIS 

DETROIT  KALAMAZOO  PITTSBURGH 

DALLAS  KANSAS  CITY  SPRINGFIELD,  O. 

HOUSTON  ST.  LOUIS  OKLAHOMA  CITY 
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uxury  »  » 

Next  time  you  come  to  Chicago 
try  an  apartment  hotel.  In  addi¬ 
tion  to  regular  hotel  accommo¬ 
dations  you  have  a  kitchen  with 
complete  equipment  including 
refrigerator,  dishes,  utensils, 
etc.  Should  you  decide  to  stop 
in  an  apartment  hotel  try  the 
Wellington  Arms  on  Chicago's 
North  Side  bordering  Lincoln 
Park  overlooking  the  Lake.  We 
honestly  believe  you  will  like  it 
Write  for  an  illustrated  folder 
Rates  begin  $2.50  daily  and 
$50.00  monthly. 

inZLLINGTON 
AHMS 

2970  Sheridan  Rd..  CHICAGO 

WALTER  WILLE,  Managing  Director 
THOMAS  GANNON,  Resident  Manager 


precedence  over  everything  on  the  wire 
even  9  (train  order).  It  was  not  long  be¬ 
fore  the  commercial  offices  (those  handling 
messages  alone)  took  up  the  code  and 
made  good  use  of  it,  such  as  4,  “where 
shall  I  go  ahead?”;  5,  “have  you  any  busi¬ 
ness  for  me?”;  25,  “busy  on  another  wire.” 
“Thirty”  was  first  used  by  railroad  opera¬ 
tors  to  inform  the  train  dispatcher  that  he 
was  going  home  for  the  night.  It  was 
taken  up  by  commercial  operators  who  han¬ 
dled  press  dispatches  at  that  time  and  soon 
was  adopted  by  newspaper  men. 

It  is  nice  of  you  to  want  to  give  Walter 
Phillips  credit  for  inventing  the  signal, 
but  it  can’t  be  done.  Phillips  isn’t  that  old. 
— Charles  Crowell,  formerly  of  the  New 
York  Sun,  the  Associated  Press  and  West¬ 
ern  Newspaper  Union. 


I  think  if  you  will  look  up  the  specimen 
book  of  most  any  type  foundry  of  1870  you 
will  find  “30”  originally  was  a  logotype 
with  the  characters  “XXX”  which  was 
used  by  compositors  to  indicate  the  end 
of  their  “string.”  The  figures  were  sub¬ 
stituted  in  order  to  provide  greater  variety 
for  ornamentation.  In  the  early  80s  the 
Monthly  Union,  house  organ  of  the  New 
York  Newspaper  Union,  used  “30”  as  the 
heading  for  an  obituary  column.  The 
Auxiliary  has  been  using  it  as  long  as  I 
can  remember,  and  that’s  a  long  time. 

I  have  been,  at  different  times  during  the 
last  40  years,  a  commercial  and  railroad 
telegrapher  and  train  dispatcher.  I  never 
heard  of  the  numeral  “30”  being  used  as 
an  abbreviation  for  anything.  Finis  has  al¬ 
ways  been  indicated  by  the  letters  “nm,” 
meaning  “no  more.” — Edward  P.  Maurey, 
Coraopolis  (Pa.)  Record. 


When  the  New  York  Associated  Press 
began  operations  its  contract  with  the  news¬ 
papers  called  for  a  night  report  of  3,000 
words.  When  that  amount  was  in,  “3,000” 
was  appended,  meaning  “good  nifeht”  or 
the  end.  Before  long  the  “3,000”  was  ab¬ 
breviated  to  “30.”  I  gained  this  informa¬ 
tion  when  a  telegraph  editor  in  New  York 
state  (in  1872-78)  and  consider  it  the  cor¬ 
rect  solution  of  the  problem. — John  Talman, 
Portland,  Ore. 


In  the  old  days  when  the  Associated 
Press  was  very  young,  they  sent  out  an 
average  of  30  stories  a  day.  So  whenever 
the  copy  desk  wanted  to  know  how  near 
through  the  telegraph  operator  was,  they 
would  ask,  “Got  thirty  yet?”  Thirty  then 
came  to  mean  the  end. — Mattie  Middleton, 
Waxhachie  (Texas)  Daily  Light. 
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ND  HOLE— OPEN  HOLE— ROUND  CORNERI^ 

Machine  controlled  by  easy-trip  foot  pedal.  All 
operations  under  irawer.  Drills  round  holes  from 
1/8  to  7/16"  in  diameter.  Stops  for  side  guide 
assure  perfect  spacing  of  round  or  open  holes. 

For  open  holes  machine  drills  round  hole  first 
.  .  .  then  cuts  both  sides  of  the  slot  at  one  time 
...  all  in  one  continuous  operation.  A  round  ^ 
cornering  knife  is  standard  equipment.  Operates  fl 
with  the  same  ease  as  the  open  hole  cutter.  ^ 
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IHL  LARGEST  PERFORATOR  FACTORY  IN  THE  WORLD 


ENTON  HARBOR,  MICHI6A 
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^  All  Working  Mechanism  Under  Table  lor  Sale 


•  The  Rosback  Automatic  Paper  Drill  sets  a  new  high  in  Safety  .  .  .  Speed 
.  .  .  and  Versatility.  Safer  because  IT  DRILLS  UP  ...  all  working 
mechanism  enclosed  under  the  table  ...  no  chance  for  injury  to  operator. 

Speedier  because  with  one  setting  of  the  machine  you  can  drill  a  complete 
series  of  round  or  open  holes  in  one  continuous  operation.  More  versatile 
because  only  5  minutes  are  required  to  reset  machine  for  round  holes,  open 
holes  or  round  corner  work.  Investigate  this  new'  Rosback  now.  See  how 
easy  it  is  to  do  perfect  work  at  a  real  saving. 

Free  Data  File  of  Facts  gives  you  outstanding  features  of  the  Rosback 
Automatic  Paper  Drill.  Send  QUICKMAIL  coupon  below  at  once.  No  'I 

obligation. 


Investigate  the  ROSBACK 
AUTOMATIC  PAPER  DRILL 
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GBAVURE  PRESSES 


all  sizes 

Printing,  Coating,  one  or  more  col¬ 
ors  on  one  or  both  sides  on  Paper, 
Foil,  CdUophane,  Glassine,  Card¬ 
board  Fabrics. 

In  Rolls  or  Sheets 

Rotogravure  Engineering  Co. 
299  Marginal  St.,  East  Boston,  Mass. 


The  Photographic  Darkroom 

chamber  in  which  photographic  op- 

erations  are  carried  out  is  an  important 
part  of  any  photomechanical  establishment, 
but  how  much  real  attention  has  in  the  past 
been  devoted  to  the  intelligent  planning 
of  an  efficient  darkroom  for  the  camera  op¬ 
erator?  A  tour  of  engraving  and  litho 
shops  in  any  large  city  could  easily  lead 
to  the  conclusion  that  the  average  dark¬ 
room  is  a  “dingy  cubbyhole,”  with  no 
thought  given  to  its  arrangement  or  posi¬ 
tion  for  maximum  efficiency  in  the  photo¬ 
graphic  gallery. 

Darkrooms  should  be  of  comfortable  size, 
with  6  by  8  feet  accepted  as  the  minimum 
dimensions;  a  good  rule  is  to  make  the 
chamber  at  least  half  the  floor  space  allot¬ 
ted  to  the  camera  in  use — this  is  particu¬ 
larly  applicable  to  cameras  of  the  “dark¬ 
room’’  type,  or  those  in  which  focusing  of 
the  image  and  positioning  of  the  sensitive 
plate  or  film  is  done  within  the  confines  of 
the  darkroom,  thus  dispensing  with  the  ne¬ 
cessity  of  a  plateholder.  With  such  equip¬ 
ment,  it  is  essential  that  the  operator  be 
gpven  sufficient  room  for  comfortable  manip¬ 
ulation  of  the  apparatus.  To  crowd  him  in 
this  direction  is  only  courting  accidents, 
especially  when  large-sized  photographic 
plates  are  used. 

With  darkroom  cameras,  the  dark  cham¬ 
ber  obviously  is  an  integral  part  of  the 
camera  proppr,  but  with  the  soi-called 
“process  cameras,”  entailing  the  use  of  a 
plateholder,  the  darkroom  should  bd  within 
immediate  proximity  to  the  camera,  with 
its  entrance  preferably  situated  at  the  point 
of  the  gallery  nearest  to  the  back  of  the 
camera. 

As  an  entrance,  a  hinged  or  sliding  door 
is  preferable  to  a  curtain,  as  the  latter 
arrangement  is  only  a  troublesome  dust- 
collector  !  Where  space  is  available,  the 
best  entrance  is  of  the  baffled  type,  either 
a  two-way  light  trapped  passage,  or  a  dou¬ 
ble  dpor.  The  former  is  more  convenient 
(particularly  with  darkroom  cameras),  since 
a  double-door  arrangement  is  dangerous  un¬ 
less  sufficient  space  is  allowed  and  both 
doors  provided  with  springs  for  quick  clos¬ 
ing,  so  as  to  prevent  possible  entrance  of 


Our  42nd  Year 

E.  C.  SCHULTZ  &  CO. 

Specializing  in 

Catalog  and  Annual 
Covers 
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529  S.  U  Salle  St.  Chicago,  III 
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HARRIS  •SEYBOLD*  POTTER  COMPANY 

General  Offices:  4510  East  71st  Street,  Cleveland,  Ohio  •  Harris  Sales  Offices:  New  York, 
330  West  42nd  Street  •  Chicago,  343  South  Dearborn  Street  •  Dayton,  813  Washington 
Street  •  San  Francisco,  420  Market  Street  •  Factories:  Cleveland,  Dayton. 
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With  a  Harris  designed  type  of  inker  the  vibration 
unit  is  mounted  in  such  a  manner  that  a  central  or 
neutral  position  may  be  had  to  permit  the  oper¬ 
ator  to  choose  the  length  of  vibration,  at  will. 

This  operation  is  simplicity  itself.  Time  required 
to  make  adjustment  to  whatever  vibration  is  de¬ 
sired  for  the  work  at  hand — from  minimum  to 
maximum — is  a  matter  of  a  few  moments  only. 
Adjustment  of  vibration  permits  running  multi¬ 
color  jobs  which  require  use  of  the  split  fountain. 
Press  shown  is  the  LSW— 41'‘ x  54“  —  One  color 


Some  ^ecUte/iei  o^ 
HARRIS  COLOR  GROUP 


V.  Revolutionary  Harris  H.T.  B.  Stream 

Feeder 

2.  Precision  Tapered  Pre-loaded  Roller 
Bearings 

3.  Choice  of  Feed  Roll  or  Rotary  3 
Point  Registering  mechanism 

4.  Micrometer  Dials  for  setting  print¬ 
ing  pressures 

5.  Quick  Change  Plate  Clamps 

6.  Double  size  Transfer  Cylinder 

7.  Inker  load  eliminated  from  print¬ 
ing  couplet 

I.  Harris  Cleanable  Ink  Fountain 
9.  Adjustable  Ink  Vibration 
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If  you’re  a  printer  who  up  to  now 
couldn’t  get  to  first  base  when  quot¬ 
ing  on  a  job  which  used  gummed 
stock,  it’s  because  you’ve  never  used 
“Flat  as  a  Pancake”  paper.  It’s  a 
gummed  paper  that  will  not  slow  up 
your  production,  will  not  increase 
your  running  costs.  Your  customers 
will  insist  on  your  running  their 
next  job,  because  you  delivered  a 
better  job. 

Your  Jobber  can  give 
you  ,  complete  details, 
or  use  Quickmail  Cou¬ 
pon  No.  10  for  sample 
book  and  specimen 
sheets. 

The 

Brown-Bridge 
Mills,  Inc. 

Troy,  Ohio 


'Flat  as  a  Pancake'' 

Gummed  Paper 


stray  light,  should  either  door  be  opened 
before  the  other  one  is  entirely  closed. 

The  old  idea  of  painting  the  walls  and 
ceiling  of  the  darkroom  a  .dull  black  is 
nonsense — why  turn  the  chamber  into  a 
morgue?  Such  dismal  surroundings  exer¬ 
cise  a  depressing  effect  on  the  mental  atti¬ 
tude  of  the  operator.  The  inside  pf  the  dark¬ 
room  should  be  painted  a  cheery  white- 
white  enamel  is  the  most  preferable  medium. 
Any  qualms  as  to  a  “white”  darkrocmi  be¬ 
ing  unsafe  can  be  forgotten  when  one  re¬ 
members  that  the  white  surfaces  can  only 
reflect  the  light  from  the  photographic  safe- 
light,  and  if  this  medium  is  “safe,”  any 
light  reflected  from  the  walls  cannot  be 
possessed  of  greater  actinicity  than  that 
emanating  from  the  darkroom  illumination. 

White  surroundings  have  still  another 
welcome  advantage:  the  chamber  is  easier 
to  keep  clean — funny  as  it  may  seem,  the 
average  photographer  will  take  greater  pride 
in  keeping  a  cheery  darkroom  clean,  since 
the  white  surfaces  instantly  show  dirt  or 
grime,  which  would  be  a  reflection  on  the 
cleanliness  of  an  enterprising  workman. 

If  enameling  of  the  walls  is  not  possible, 
it  is  nice  practice  to  have  the  surfaces  of 
washable  nature.  Varnishes  can  be  pur¬ 
chased  for  this  purpose,  though  the  follow¬ 
ing  paint  is  said  to  be  both  waterproof  and 
fireproof  in  character:  Lime  (freshly 
slaked),  pounds;  common  salt,  % 

pound;  water,  16  ounces.  Boil  the  m’lx- 
ture,  and  after  skimming  off  the  surface 
scum,  add:  Ferrous  sulfate,  77  grains; 
potassium  carbonate,  115  grains;  fine  sand, 
3^  ounces. 

Darkroom  floors  are  a  prolific  source  of 
dirt  and  dust,  and  should  be  covered  with 
a  washable  material,  from  which  solutions 
of  spilt  chemicals  can  be  quickly  removed. 
Linoleum  is  a  mos,t  satisfactory  covering 
for  the  floor  of  the  darkroom,  though  the 
litho  establishment  may  find  its  discarded 
zinc  pressplates  well  fitted  for  the  purpose, 
especially  if  the  edges  of  the  plates  are 
soldered  together  to  prevent  open  joints 
and_  avoid  catching  the  soles  of  the  shoes 
against  the  sharp  edges  of  the  metal  plates. 

Shelves  in  the  darkroom  are  best  re¬ 
stricted  to  only  the  most  necessary  articles, 
with  drawers  provided  for  storage  of  plates, 
films  and  papers.  Unnecessary  shelves  and 
extraneous  apparatus  collect  dust — the 
greatest  enemy  of  photogpraphic  processes. 
The  darkroom  is  a  work  chamber,  not  a 
storage  house  for  empty  bottles  and  the 
miscellaneous  collection  of  “junk”  so  fre¬ 
quently  found  in  the  rooms  of  careless  work¬ 
men. 

Ventilation  is  another  factor  requiring 
careful  attention  for  the  best  photographic 
results.  The  most  ideal  condition  would 
be  a  constant  and  equable  temperature  of 
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THE  WEBENDORFER  17x22  OFFSET  PRESS 


is  a  small  machine.  So  small,  its  appearance  at  first  makes  our  state¬ 
ments  about  its  capacity  seem  questionable.  It  is  only  upon  closer  exam¬ 
ination,  upon  actually  witnessing  its  smooth  performance  that  would 
tax  the  speed  of  presses  much  larger,  that  its  real  abilities  are  recognized. 
Take  the  average  run  of  jobs  processed  in  the  job  press  room.  You  will 
find  that  only  about  S  per  cent  are  too  large  for  the  WEBENDORFER 
17x22  offset  press.  And  tests  will  show  that  the  remaining  95  per  cent 
can  be  handled  faster,  more  economically  on  the  WEBENDORFER 
17x22  offset  press. 

For  in  addition  to  its  speed,  sturdy  and  rugged  construction,  the  offset 
press  has  an  unsurpassed  flexibility  and  convenience  of  operation  that 
cuts  down  job-to-job  time  to  the  minimum. 

The  WEBENDORFER  17x22  offset  press  provides  a  new  conception 
of  the  offset  press ;  a  conception  however,  based  upon  principles  tried 
and  tested  over  a  thirty  year  period  of  practical  printing  press  experience. 

Easier  Control  *  Simpler  Operation  *  Speedier  Production 


‘*8lmpllfl«d  Offset” 

(Jet  your  copy  of 
this  book  today. 
No  cost — No  obli¬ 
gation. 


American  made  hy 

WEBENDORFER-WILLS  CO.,  Inc. 


Buildera  of  Printing  Machinery  for  Over  Thirty  Years 

MOUNT  VERNON.  NEW  YORK.  U.  S.  A. 
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STEEL 

h 


5  ♦wEfLS  *12.°**.  SOLID  PLUNOtO 
SL'Dt  PlUN&IO  •'  EXTRA 


0ivesW»tL«r  Numbering  Machines  long  life. 
Solid  Sleel  box.  Steel  wheels.  Tool  steel 
ratchets.  There  are  a  dozen  more  reasons 
why  Wetter  numbers  better,  lasts  longer, 
gives  you  more  for  your  money.  Guaranteed 
for  a  full  year.  Catalog  describes  them  all. 

UjellCR  NUMBERING  /MACHINES 

SOLD  BY  ALL  DEALERS  AND  BRANCHES 

American  Type  Founders 

MANUFACTURED  BY 
WETTER  NUMBERING  MACHINE  CO. 


MAKATAG  TAG 

PATCHING  MACHINES 

• 

No  matter  what  your  tag  or 
envelope  patching  require¬ 
ment  may  be,  there  is  a 
Makatag  Machine  to  meet 
it  .  .  .  efficiently  and  eco¬ 
nomically. 

Write  today  for  literature 

MAKATAG  MANUFACTURING 
CORPORATION 

READING  MASSACHUSETTS 


about  70®  F.,  but  lacking  this,  a  suction 
fan  should  be  installed  ^  to  draw  off  the 
polluted  air._  Even  the  simplest  ventilating 
system  requires  an  inlet  for  fresh  air  (lo¬ 
cated  near  the  floor)  and  an  outlet  for 
vitiated  air.  The  latter  is  placed  near  the 
ceiling,  so  that  the  impure  atmosphere  can 
be  readily  withdrawn. 

In  designing  ventilating  systems,  note 
should  be  taken  that  the  air  currents  do 
not  pass  directly  over  the  back  and  head 
of  the  operator  engaged^  at  the  sink,  or 
serious  bronchial  afflictions  may  result 
from  exposure  to  draughts. 

Where  difficulty  is  experienced  in  keep¬ 
ing  the  air  sweet  and  clean,  an  old  photo¬ 
graphic  recommendation  is  to  place  a  few 
drops  of  oil  of  lavender  in  a  glass  of  very 
hot  water,  and  to  keep  this  in  the  darkroom. 
The  resulting  fumes  are  stated  to  purify 
the  air,  and  to  drive  out  flies  and  other 
insects. 

The  most  important  fixture  in  any  dark¬ 
room  is  the  sink,  which  should  be  of  a  size 
'to  permit  handling  of  the  largest  plates 
ordinarily  used  without  danger  of  bumping 
or  breakage.  Wooden  sinks  are  the  most 
popular;  these  should  be  constructed  of 
cypress  planking,  through  which  drawbolts 
are  run  to  pull  the  wooden  sections  in 
close  proximity  after  the  sink  has  been 
given  an  initial  soaking  with  water.  The 
sink  should  be  fitted  with  a  drain  plug, 
which  is  inserted  into  the  drain  and  extends 
up  about  3  inches  above  the  floor  of  the 
sink.  This  plug  can  be  made  of  heavy 
brass  tubing ;  its  purpose  is  to  retain  water 
in  the  sink  at  all  times,  thus  preventing  the 
wood  from  drying  out,  with  subsequent 
warpage  of  the  material  and  that  most 
exasperating  of  darkroom  conditions — a 
leaking  sinkl 

The  illumination  of  the  darkroom  de¬ 
pends  on  the  sensitivity  of  the  materials 
employed  for  photography.  In  addition  to 
the  safelights,  a  source  of  white  light 
should  be  at  hand,  fitted  with  a  key  switch. 
The  key  to  this  switch  should  be  kept  by 
the  photographer,  in  order  to  present  acci¬ 
dental  flooding  of  the  chamber  with  actinic 
light  by  curious  visitors. 


You  will  find  the  QUICKMAIL  Cou¬ 
pon  a  time-saver  when  seeking  further 
information  on  the  product  of  an  adver¬ 
tiser  .  .  .  seek  out  the  coupon  numbered 
in  the  advertisement,  paste  onto  the 
front  of  a  postcard,  sign  your  name, 
position,  and  address  on  the  reverse  side 
of  the  card,  and  mail  That's  all  there's 
to  it.  See  sheets  between  pages  40  and 
41  and  48  and  49. 


A  Record  Breaker,  the  first  mail-plane  .  .  .  long 

since  replaced  by  modern  air  transports  .  .  .  forced  into  discard 
by  demand  for  faster  air  mail  service. 

Old  equipment  is  ^ving  way  Demonstration  Rooms  at 

to  new  in  every  industry  ...  Street  and 

Obsolete  presses,  still  m  use,  South  Damen  Avenue,  Chicago, 
can  no  longer  compete  in  the 
printing  industry  of  today  . . . 

Progress  demands  their  re¬ 
placement  by  fast,  automatic 
machines. 

The  modern  Miehle  41  Single 
Color  Automatic  Unit  takes 
a  sheet  as  large  as  28  x  40% 
inches  and  will  print  in  ac¬ 
curate  register  at  speeds  from 
1600  to  3000  impressions  per 
hour. 

Motored  by  KIMBLE 

Print  it  on  a  Miehle 
For  detailed  information  use  Quick-MaU  Coupon  ISo,  6 


MIEHLE  PRINTING  PRESS  &  MFG.  CO. 


CHICAGO 

SALES 


OFFICES  IN  PRINCIPAL 


N  E  W 
CITIES 


YORK 
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S«v«  prM»>tim«  and  man-time  with  Ton  Tough 
Tympan — no  warp,  cockle,  or  sag — with  guts 
to  stand  up  for  long  runs.  Water  Repellent 
Sign  for  in-  or  out-door  use  saves  20%.  on  ink. 
Die  Wipe,  Creped  Book  Back,  Manifold,  Tag 
Stock,  Auto  Press  Bond — send  for  press  size 
samples  with  your  jobber's  name. 

CENTRAL  PAPER  CO.,  Inc. 

MUSKEGON,  MICHIGAN 


MOW  modern 

HUff-TORNADO 


Method  of 
vacuum 
cleaning 
printing 
plants 

available  at 


cost  within  your  reach! 

Never  before  has  complete  plant  vacuum 
cleanins  been  made  available  at  such  low 
cost. 

Tremendous  power  combined  with  light 
weight  and  tools  for  every  application  in 
the  print  shop.  Save  time  and  labor  and 
keep  your  shop  clean  with  this  new  method. 
Write  at  once  for  complete  details  and  free 
trial  offer. 

BREUER  ELECTRIC  MFG.  CO. 

856  Blaekhawk  8t.  CHICAGO 


tajieA.  C}wiAtiofU 


answered  by 

E.  KNNETH  HUNT 

Picking  in  One  Spot 

OWe  have  had  trouble  on  some  coated 
*  paper  running  on  a  17  x  22  automatic 
press  and  although  we  reduced  ink  a  couple 
of  times  we  could  not  eliminate  picking, 
very  noticeable  around  the  word  “with”  on 
the  enclosed  sample.  We  wonder  if  this 
coating  contains  enough  moisture  to  hold 
it  to  the  body  stock  securely  due  to  the 
dry  cold  weather.  You  will  notice  on  a 
couple  of  samples  we  are  sending,  that  the 
paper  picks  on  the  top  reverse  plate  in  Ae 
center  of  the  plate.  The  greatest  trouble 
we  had  is  with  picking  in  the  middle  of  this 
plate.  I  would  appreciate  it  if  you’ll  give 
me  your  idea  of  the  cause  of  this  trouble. 

Memphis,  Tenn. 

A  Picking  trouble  that  might  be  identified 
with  the  lack  of  moisture  in  the  sheet 
is  quite  remote.  We  do  not  believe  that 
there  is  any  influence  upon  picking  from 
this  condition.  Proper  reduction  of  half¬ 
tone  ink  with  a  reducing  halftone  ink  of 
proper  tinctorial  value  but  mixed  with  a 
lighter  varnish  generally  allows  the  reduc¬ 
tion  of  ink  to  go  to  a  point  that  will  elimi¬ 
nate  picking  trouble  without  loss  of  color 
unless  the  paper  is  altogether  too_  soft 
coated,  which  is  not  the  cause  in  this  in¬ 
stance. 

Reduction  of  ink  by  reducers  manually 
introduced  into  the  fountain  does  not  allow 
complete  suspension  of  the  reducing  agent 
unless  done  for  a  considerably  longer  time 
than  a  pressman  would  ordinarily  give  to  it. 

Since  your  report  indicates  the'  picking 
to  have  occurred  in  one  spot  mostly  in  the 
center  of  a  reverse  solid  plate,  I  think  that 
the  condition  is  caused  by  something  other 
than  soft  coating  or  tacky  ink.  Fr^uently 
when  this  sort  of  picking  occurs  an  increase 
in  the  amount  of  pressure  on  the  plate  at 
that  point  will  eliminate  the  trouble.  With 
each  impression  in  letterpress  printing  there 
is  a  certain  amount  of  ink  left  on  the  form 
because  no  one  has  ever  been  able  to  make 
a  paper  or  an  ink  or  develop  a  _  printing 
practice  that  will  remove  all  the  ink  from 
the  letterpress  form  with  each  impression. 
This  remainder  of  ink  has  a  tendency  to 
get  more  and  more  tacky  especially  if  there 
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The  Southworth  Simplex 
PAPER  CONDITIONER 

Accurate  paper  conditioning  at  low  cost.  This  fully  patented.  4 
Compartment  Simplex  has  a  capacity  of  60,000  sheets  per  8 
hours — overcomes  wrinkling,  stretching,  shrinking-  and  speeds 
up  production.  Satisfaction  guaranteed.  Write  us  for  further 
information  and  list  of  users. 

SOUTHWORTH  also  manufactures  Humidifiers,  Register  Tables,  Hold¬ 
fast  Hangers,  Punching  Machines,  UniversrU  Paper  Joggers,  Round  Cor¬ 
nering  Machines,  Perforating  Machines.  Special  machines  built  to  order. 

SOUTHWORTH  MACHINE  COMPANY,  Portland,  Me. 


For  years  we  have  contracted  with  reliable  paper 
mills  to  dispose  of  their  over-runs,  seconds,  and  job 
lots.  We  guarantee  all  our  offerings  to  be  ^Hike  sam¬ 
ple,^’  and  returnable  if  not  found  satisfactory. 

You  are  safe  in  saving  when  you  make  Fort  Dear¬ 
born  your  Source  of  Supply. 

FORT  DEARBORN  PAPER  CO. 

120  So.  Sangamon  St.,  Chicago,  Ill. 

INDIANAPOLIS  ST.  LOUIS  MILWAUKEE 

31  E.  Georgia  St.  919  Mart  Bldg.  743  N.  Fourth  St. 


FORT  DEARBORN 

BIGGER 

VALUE 

PAPERS 

Satisfy  &  Say 
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AbsolulelUi^dlty 


More  important,  perhaps,  than  any 
other  individual  Blatchford  feature 
is  the  absolute  rigidity  of  the  Blatch¬ 
ford  Hook.  With  its  three  sturdy 
moving  parts,  it  is  the  only  catch  or 
hook  with  support  directly  in  line 
with  the  jaw  which  holds  the  plate. 
There  is  no  give  nor  slack  in  a 
Blatchford  Hook! 


Compare  the  Blatchford  principle  of 
"direct  support"  with  that  of  other 
catches  or  hooks,  all  of  which  de¬ 
pend  upon  "leverage"  to  support  the 
holding  jaw.  Of  necessity,  there  is 
spring  or  give  without  direct  support. 
Where  there  is  leverage,  plates  lit¬ 
erally  "float"  between  two  pressures. 
The  superiority  of  the  Blatchford 
principle  of  rigid  support  is  self-evi¬ 
dent;  its  practical  value  in  maintain¬ 
ing  perfect  register  with  large  plates 
at  high  speeds  is  unquestionable. 


Use  Quickmail  Coupon  No.  33  for 
Further  Details 


E.  W.  BUTCHFOBD  CO. 


63  Park  Row  -  -  HTM  YORK 
900  W.  18th  St.  -  CHICAGO 


are  a  number  of  stops  in  the  operation  of 
the  press.  When  there  is  some  point  on  the 
inside  area  of  a  plate  that  has  a  little  lew 
pressure  than  some  other,  especially  in  a 
solid  like  this,  there  is  apt  to  be  a  tendency 
for  the  ink  that  remains  on  the  plate  to  pile 
up,  get  tacky  and  pull  harder  against  the 
surface  of  the  paper  mainly  because  there 
is  really  more  ink  left  at  that  point  due  to 
less  pressure.  If,  by  increasing  the  pres¬ 
sure,  this  ink,  at  this  point,  is  given  no 
chance  to  pull  more  on  the  paper  than  other 
places,  then  picking  is  frequently  elimi- 
nated. 

While  this  piece  of  enameled  paper  is  not 
hard  sized  it  is  fully  up  to  strength  for  a 
standard  tack  ink  in  a  halftone  black. 

Wherever  we  find  a  report  of  picking  in 
one  particular  spot  but  not  on  the  rest  of 
the  form  we  almost  invariably  find  it  due 
to  uneven  pressure  coupled  with  the  pos¬ 
sible  fact  that  the  ink  may  also  be  almost 
too  tacky  for  the  normal  pull  on  the  coat¬ 
ing.  Picking  that  occurs  indiscriminately 
over  a  plate  or  a  form  and  does  not  repeat 
in  the  same  identical  spot,  is  invariably  a 
direct  indication  of  coating  that  is  too  weak 
or  ink  that  is  too  tacky,  either  way  you 
want  to  say  it,  and  whichever  it  is,  is  deter¬ 
mined  largely  by  how  far  the  ink  can  he 
reduced  to  avoid  picking  without  losing 
color. 


Trouble  with  Folding 

OWe  are  enclosing  some  folders  and  a 
*  No.  2  coated  paper.  Folding  Enamel, 
which  did  not  fold  well  across  heavy  tint 
plates  and  halftones.  There  is  also  a  ten¬ 
dency  for  this  ink  to  offset  around  the  fold 
or  smear  when  it  was  folded. 

Philadelphia,  Pa. 

A  We  think  your  main  difficulty  here  is 
•  the  extreme  pressure  given  the  folder 
when  it  was  sent  through  the  folding  ma¬ 
chine  which  has  shown  distinct  ^rks  and 
creased  the  paper  very  hard.  This  extreme 
pressure  is  a  severe  test  for  a  coated  paper 
and  the  added  test  comes  in  the'  fact  that 
this  is  an  all-over  pattern  of  heavy  tint 
plates  which  presents  a  problem  to  the 
printer  in  handling  on  any  coated  paper 
that  is  to  be  folded  through  the  printing. 

One  thing  we  noticed  in  examining  this 
form  is  that  you  are  using  Ben  Day  or 
line  drawing  illustrations  throughout  with¬ 
out  any  halftones  in  finer  screen  than  an 
85  screen  Ben  Day  plate. 

In  planning  this  folder  it  was  an  ideal 
set  up  for  a  70  lb.  English  Finish  rather 
than  a  coated  paper  and  we  would  recom¬ 
mend  such  a  paper  for  a  job  like  this  which 
goes  through  the  mail  on  its  own  with<mt 
an  envelope  and  is  so  heavily  covered  with 
tints. 


Per  adv-J"  o"  •  ‘tntorH 


A.  M.  Per  adv.  In  S.  A.  M 
informa-  sand  more  inform] 


tbobmod  monsen 

&  SONr  INC 

730  N.  FronkUn  SL 
Chicago.  Ill. 


DAYTON  RUBBER 
MFC.  CO. 

2380  W.  Rivenriew 
At6-  P.  O.  Box  1004 
Dayton,  Ohio 


the  chandler  & 

PRICE  COMPANY 

6000  Carnegie  Ato. 
Clerelond,  Ohio 


BROWN-BRIDGE 
MHIpS.  INC. 

E.  Water  St. 
Troy.  Ohio 


F.  P.  ROSBACK 
COMPANY 
Fifth,  Pork 
ond  Water  Sts. 
Benton  Harbor 
Michigan 


CHALLENGE  MACH. 
CO..  INC. 

Fulton  &  Beech  Tree 
Streets 

Grand  Horen.  MQch. 


H.  B.  ROUSE  & 
COMPANY 

2214  Ward  Street 
Chicago.  Illinois 


UNITED  STATES 
ENVELOPE 
COMPANY 

21  Cypress  Street 
Springfield.  Mass. 


VANDERCOOK 
&  SONS 

906  N.  Kilpotrick  At. 
Chicago.  Illinois 


AMERICAN 
FINISHING  CO. 

500  So.  Peoria  St. 
Chicago.  ID. 


F.  P.  ROSBACK 
COMPANY 
Fifth,  Park 
and  Water  Sts. 
Benton  Harbor 
Michigan 


STEREOTYPE 
EQXnPMENT  CO. 

3630-32  Lincoln  At. 
Chicago.  Illinois 


AMERICAN  TYPE 
FOUNDERS  SALES 
CORP. 

200  Elmora  Arenae 
Elisabeth.  N.  J. 


MIEHLE  PTG.  PRESf 
&  MFG.  co»  me. 

W.  14th  St.  & 

S.  Domen  Are. 
Chicago.  Ill. 


R.  HOE  &  CO..  1N( 

910  East  138th  St 
New  York  M.  Y. 


F.  P.  ROSBACK 
COMPANY 
Fifth.  Pork 
and  Water  Sts. 
Benton  Harbor 
Michigan 


NYGREN-DAHLY 

COMPANY 

218-230  N.  JeffersoB 
Street 

Chicago.  Illinois 


a-  N 


Patent  Pending  in  U.  S.  and  Foreign  Countries — Louis  Gaiter 


rtck  this  coupon  o«  an  on- 
ilopa,  sign  yonr  name  and 
BoMon  on  company  lattar- 
•ad,  onclOM  and  mail  for 
Handjr  Index  on  Anmrican 

Qerican  TYPE  POUNDERS 
SALES  CORP. 

M  onr  inMrt  between  page* 
I  and  45. 


hick  this  coupon  on  an  en- 
ilope,  sign  yonr  name  and 
Mition  on  company  letter- 
lad,  insert  and  mail.  Com- 
lete  information  will  be  sent 
t  you. 

MIEHLE  PTG.  PRESS  O 
MFG.  CO..  INC. 

te  our  ad  on  page  37. 


Stick  this  coupon  on  postcard, 
sign  name,  position  and  ad> 
drem  and  name  of  machine. 
You  urHI  then  receive  full  in¬ 
formation. 

H.  B.  ROUSE  O  COMPANY 
See  our  ad  on  page  51. 


Stick  thte  coupon  on  your 
company  letterhead.  Write 
the  name  of  the  paper  nwr- 
chant  with  whom  you  deaL 
Sign  your  name  and  mail  for 
copy  of  Type  and  Design 
SelMtor. 

UNITED  STATES 
ENVELOPE  COMPANY 

See  our  ad  on  pages  2  and  3. 


’  8 
this  coupon  on  an  en-  •  stick  the  coupon  on  postcard, 
name  ■"d  •  sign  name,  address  and  poN- 


Mition  on  company  letter- 
tad,  enclose  and  mail  for 
formation. 

R.  HOE  0  CO.,  Inc. 

M  our  ad  on  page  23. 


tion  and  mail.  You  will  receive 
full  information. 

VANDERCOOK  &  SONS 
See  our  ad  on  page  13. 


tOB«  C.C  I4 


^ick  this  coupon  on  a  penny  * 
Bstcard  and  mail  It  now.  You 
ill  receive  Free  Portfolio  of 
roof  on  Rosback  AutonMtIa 
spar  DHN. 

F.  P.  ROSBACK  COMPANY 
M  our  ad  on  page  31.  • 


Stick  this  coupon  on  poet 
card,  sign  name,  address  and 
position  and  nuiU.  You  will 
receive  full  information  about 
Lacoting  Process. 

AMERICAN  FINISHING 
COMPANY 

See  our  ad  on  page  41. 


Stick  this  coupon  on  m  ^ 
velope,  sign  your  name  Zi 

fiSLbSl*"" 

THORMOD  MONSEN  b  SON 
See  our  ad  on  page  19. 


,  Stick  thte  coupon  on  aa  as- 
vel^,  sign  your  name  mf 

Kitten  on  comoany  tetter. 

d,  enclose  and  maU.  Yw 
will  then  receive  iafonnatioB 
^  on  Dayco  Rollers. 

DAYTON  RUBBER 
MFG.  CO. 

!  See  our  ad  on  page  43. 


Stick  thte  coupon  on  the  frost 
of  a  penny  postal  card  asd 
sign  your  name  and  addisn 
and  mail  for  complete  tefor- 
motion  on  Chandler  fir  Price 
Craftsman  Unit. 


THE  CHANDLER  b  PRICE 
COMPANY 

See  our  ad  on  page  15. 


>  T  I  <•  *  •  «  f  V  I  «  /  >  d  '  I  I  f  1  t  :  f  4  I  t 


Stick  thte  coupon  on  poet 
card,  sign  name,  position  Mid 
mail.  You  will  receive  Book 
and  Specimen  Sheets. 

THE  BROWN-BRIDGi 
MILLS,  INC. 

See  our  ad  on  page  34. 


hick  thte  coupon  on  conspany 
itterhead,  stepn  name  and  post-  . 
on  and  mail  It  now  for  com- 
lete  information  on  K-2  N-D 
ngfe  Spindle  Paper  DriH. 
NYGREN-DAHLY  COMPANY  * 
M  our  ad  on  page  27. 


Stick  the  coupon  on  postcard, 
and  mail  it  now.  You  will  re¬ 
ceive  free  Portfolio  of  Facts 
about  the  Rosback  Single  Head 
Stitcher  and  Feeder. 

F.  P.  ROSBACK  COMPANY 
See  our  ad  on  page  59. 


c‘>cri.  w.  ri  i«^<»  iire< 


lace  this  coupon  on  yonr  . 
asinesa  letterhead.  Sign  name  < 
id  poeition.  Send  fm  FREE  ; 
>py  of  New  HammsrmM  • 
omprehensive  Sample  Book. 

HAMMERMILL  PAPER 
COMPANY 


Stick  this  coupon  on  an  en¬ 
velope,  sign  name  and  poeition 
on  company  letterhead,  Inoert 
and  mail  for  complete  Infor¬ 
mation  on  how  to  Stereoquip 
your  plant. 

STEREOTYPE  EQUIPMENT 
COMPANY 


M  our  ad  on  page  11. 


'  See  our  ad  on  page  67. 


I  Stick  thte  coupon  on  a  penay 
postcard  and  mail  it  now.  Yos 
‘  will  receive  free  Portfolie  of 
facts  on  Rosback  Pony  Rotary 
Perforator. 

F.  P.  ROSBACK  COMPANY 
See  our  ad  on  page  55. 


Stick  this  coupon  on  aa  m* 
velope,  sign  your  name  aad 
position  on  company  lettw* 
head,  encl^  and  hmN  for 
information  on  Low  Two-Revo* 
lutten  Cylinder  Prom. 

THE  CHALLENGE 
MACHINERY  CO. 

See  our  ad  on  page  5. 


The  Graphic  Arts  Monthly 


41 


THE  NEW 

LACOTING 

(Not  a  Laminating) 

PROCESS 

For  magazine  or  book  covers,  labels,  display 
cards,  calendars,  box  covers,  cartons,  pack¬ 
ages  of  all  kinds,  window  streamers,  reel 
strips,  die  cut-outs,  etc. 

LACOTING  is  the  last  word  in  coating  proc¬ 
esses.  It  has  the  sheen  of  baked  enamel.  It  is 
moist-proof,  scuff  proof,  heat  and  light-proof. 

Its  finish  is  permanent  and  durable. 

LACOTING  enhances  attention  value  and 
increases  the  sales  appeal  of  printed  matter. 

All  your  customers  will  demand  LACOTING 
after  it  has  once  been  used  on  one  of  their 
jobs. 

For  hiTther  iniormation 

USE  QUICKMAIL  COUPON  No,  11 

THE  AMERICAN  FINISHING  CO. 

500  South  Peoria  Street  Chicago,  Illinois 

Telephone  Haymarket  2446 
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LETTERHEADS 

LITHOGRAPHED 

and  other  office  forms 

Displays  e  Broadsides 
Folders 

LABELS 

Box  Wraps  e  Posters  e  Etc. 

Single  and  two-color  presses 
up  to  44  X  64  sheet 

Up-to-the-minute  machines  used  in 
all  departments 

LUTZ  a  SHEDiKMAN,  be. 

Trade  Lithographers  since  1896 
2  Duane  Street  *  New  York,  N.  Y. 
BEekman  3-6520-1-2-3-4 


MEGILL'S 

GAUGE  PINS 

The  Spring  Tongue  Gauge  Pin 

(Registered  V»  5.  Pat,  Off,) 


Price  $1 .80  doz.  50c  set  of  3 


Holds  securely  Best  Gauge 

Pin  made. 

SOME  OF  OUR  OTHER  DEVICES 
Automatic  Side  Gauge  $6.00  ea. 

Gripper  Fingers  00c  ea. 

Gripper  Cross  Bars  $1.75  &  $2.00  ea. 
Double  Grip  Gauge  $1.7S  set 

Extension  Feed  Guide  $1.75  set 

Original  Steel  Gauge  Pin  75c  doa. 

Flexible  Gauge  Pin  75c  doa. 

Complete  Circular  on  request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


COMMUNICATIONS 

It  may  interest  you  to  know  that  almost 
75%  of  all  our  purchases  were  made 
through  the  advertising  pages  of  the 
Graphic  Arts.  It  would  be  difficult  for  me 
to  even  attempt  to  tell  you  how  greatly  | 
respect  it.  More  than  once  it  pulled  us  out 
of  a  technical  "hole." 

Edward  Kutlowsky 
Eagle  Service 
Lynn,  Mass. 

#  #  * 

I  wish  to  congratulate  you  on  your  "Quick- 
mail  Coupons."  Knowing  the  difficuify 
publications  have  in  securing  answers  to 
their  advertisers'  requests  I  believe  it  is 
ideal. 

Arnold  O.  Schwartz 
The  Master  Plumber,  Inc. 
Brooklyn,  N.  Y. 

*  #  ♦ 

I  appreciate  getting  this  magazine,  it  is 
full  of  appreciative  material.  I  recommend 
it  very  highly  to  any  of  the  craft;  I  have 
been  at  the  business  about  27  years  and 
at  that  I  get  some  good  pointers. 

George  Wise,  Jr.  Plant  Supt. 
Curry-Thompson  Co. 
Pittsburgh,  Pa. 

#  «  # 

We  have  come  to  the  point  of  feeling  a 
sort  of  dependence  on  G.  A.  M.  Often 
we  have  ordered  from  your  advertisers, 
and  never  pass  up  an  ad  in  any  issue.  The 
articles  are  valuable,  too. 

Chas.  M.  Bibb 
Mathews  Printing  &  Litho¬ 
graphing  Co. 

Charleston,  W.  Va. 

«  «  « 

I  have  been  reading  the  G.  A.  M.  for 
about  three  years,  and  could  hardly  do 
without  it.  I  think  it  is  the  best  trade 
magazine  on  the  market. 

Arthur  A.  Kessler,  Foreman 
The  Rhodes  Press* 

High  Point,  N.  C. 

#  4t  6 

You  may  be  interested  to  know  that  your 
splendid  magazine  has  pulled  more  in¬ 
quiries  per  dollar  than  two  other  widely 
circulated  magazines. 

W.  H.  Badke 

Milwaukee  Advertising  Institute 
Milwaukee,  Wisconsin 
#  6 

The  Graphic  Arts  Monthly  is  one  of  the 

finest  educational  magazines  that  is  pub¬ 
lished. 

John  Cervonayco,  Foreman 
Advertisers'  Press 
Holyoke,  Mass. 
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SPEED  AND  HOT  WEATHER  DONT  RAZE 


Dayco  Rollers 


Besides  being  adapted  for  all  usual  applica¬ 
tions,  Dayco  Rollers  are  unequaled  for  waxing , 
graining,  varnishing,  and  the  use  of  special 
inks  ...  for  printing  on  metal,  glass,  cello¬ 
phane,  wax  paper,  cardboard,  and  other  stocks 
...  for  letter-press,  offset,  and  intaglio  work. 

Dayco  Rollers  will  give  you  unrivaled  serv¬ 
ice.  Keep  them  clean  and  they’ll  perform  like 
new  rollers  for  millions  and  millions  of  im¬ 
pressions.  Ask  us  to  have  a  representative 


study  your  requirements  and  meet  them  with 
Dayco  Rollers  specifically  built  for  you. 

And  remember,  there  is  only  one  patented, 
sleeve-type  roller — DAYCO!  Insist  up<m  the 
genuine. 

THE  DAYTON  RUBBER  MFG.CO. 

DAYTON,  OHIO 

Dayco  “Stayput”  Rollers  for  newspapers  are 
distributed  by  The  Nelson  Roller' Company, 
Tribime  Tower,  Chicago. 


THE  ORIGINAL  SYNTHETIC  RUBBER  PRINTING  AND  LITHOGRAPH  ROLLERS 

Copyright  1937,  The  Dsyton  Robber  Mfg.  Co. 

The  All-Purpose  Roller  For  Form,  Distribulor,  Duclor,  Etc. 


BRANCHES  AND  DISTRIBUTORS:  The  Dayton  Rubber  M/x.  Co.  •  206  Park  Murray  Bldg., 
11  Pai^  Place,  New  York  •  Room  64(h  20  N.  Wacker  Drive,  Chicago  •  2970  W.  Grand  Blvd., 
Detnit  •  Henry  T.  Lefavor,  470  Atlantic  Avenue,  Boston  •  W.  D.  Tuck,  Bourse  Building, 
Philadelphia  •  Chas.  M.  Lewis,  985  Boulevard,  N.  E.,  Atlanta  •  R.  A.  Hopjff,  5114  Stewart  St., 
Ounnnati  •  John  Leslie  Paper  Co.,  Minneapolis  and  Great  Palls  •  Nassau  Paper  Co,,  St.  Paul  • 
^lifpmia  Printers  Supply  Co.,  411  E.  Pico  St.,  Los  Angeles  •  L.W.  Dunlap,  7711  Miramonte 
Blvd.,  Los  Angeles  •  Wm.  Goodwin,  420  S.  San  Pedro  Street,  Los  Angeles  •  John  C 
Nicholson.  582  Howard  St.,  San  Francisco  •  Edward  Hauenchild,  Honolulu,  T.  H. 

Answer  this  ad  with  QUICKMAIL  Coupon  No.  4 
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published  by  the 
Graphic  Arts  Publishing  Co. 
608  South  Dearborn  Street 
Chicago,  Ill. 

Telephone:  Harrison  0486 


Business  Staff 

A.  F.  Lewis _ General  Manager 

E.  H.  Gleason _ Advertising  Manager 

R.  R.  Berliner _ Eastern  Repr. 

17  East  42nd  Street,  New  York  City 
Telephone  Vanderbilt  3-6770 


Editorial  Staff 

D.  B.  Eisenberg . . . . Editor 

E.  Kenneth  Hunt  J.  S.  Mertle 

Haywood  H.  Hunt  Earl  D.  Rader 

J.  Gus  Liebenow  H.C.  Rockwell 


«TTave  a  Hobby — Ride  it  Hard” 
1~1.  is  the  caption  on  a  page  of  the 
April  issue  of  **The  Craftsman^*'  the 
house  organ  of  the  Cleveland  Club  of 
Printing  House  Craftsmen.  Quoting 
a  Cleveland  psychiatrist,  Dr.  l^uis  J. 
Karnosh,  as  to  the  good  derived  from 
hobbies,  the  page  urges  Craftsmen  to 
make  a  hobby  of  attendance  at  the 
coming  International  Convention.  An 
excellent  suggestion,  and  one  in  which 
we  concur. 

Be  that  as  it  may,  however,  the  page 
interested  us  particularly  because  it 
came  to  our  attention  during  a  week 


in  which  we  spent  interesting  hours 
with  each  of  three  men  who  find  time 
for  hobbies.  One,  a  typographic  lay¬ 
out  man,  told  us  with  enthusiasm 
about  his  collection  of  old  and  new 
type  specimen  books.  Another,  a 
salesman  of  stereotype  equipment,  took 
us  to  his  home,  where  he  showed  us 
old  books  on  photography  and,  what 
proved  more  exciting  to  us,  an  excel¬ 
lent  collection  of  original  proofs  and 
prints  of  Timothy  Cole’s  wood  engrav¬ 
ings.  The  third  man  came  to  us  as  a 
surprise  because,  although  his  profes¬ 
sion  is  that  of  bridge  construction  engi¬ 
neer,  one  of  his  hobbies  is  the  collec¬ 
tion  of  books,  prints  and  data'  relative 
to  the  history  and  construction  of  early 
American  hand  and  platen  presses. 
During  our  conversation  he  impressed 
us  as  being  one  of  the  best  posted  men, 
if  not  the  best,  on  the  history  of  the 
platen  press  in  America. 

Busy,  active  men  are  the  better  for 
hobbies.  Read  what  Dr.  Karnosh,  re¬ 
ferred  to  above,  says :  “It  is  dangerous 
practice  for  a  man  to  carry  all  his 
mental  eggs  in  one  basket.  Let  his  one 
all-consuming  drive  end  in  disappoint¬ 
ment,  let  his  one  love  interest  fail  him, 
he  becomes  utterly  stranded  and  the 
future  looks  utterly  void.  If  more 
American  men  had  hobbies,  it  would 
reduce  the  common  American  neurosis. 
...  No  hobby  is  genuine  unless  it  is 
associated  with  a  great  deal  of  feeling, 
tone  and  pleasure.  It  doesn’t  matter 
if  the  hobby  is  creative  or  recreational 
— cultivate  one.” 


IN  A  TALK  he  recently  made,  H.  A. 

Porter  of  the  Harris-Seybold-Potter 
Company  said:  “More  and  more  today 
there  is  understanding  that  there  is  a 
right  place  for  each  of  the  three  meth¬ 
ods  of  putting  ink  on  paper,  and  that 
no  one  of  them  obsoletes  any  other.  Do 
the  work  by  the  process  that  best  fits 
the  job.” 


AMERICAN  TYPE  FOUNDERS 

200  ELMORA  AVENUE,  ELIZABETH,  N.  J.  •  Branches  in  23  Principal  Cities 


#  Exclusive  features  of  ATF 
Non-Offset  GUNS  give  you 
low  cost,  clean  operation. 
Slipsheets  shot  from  ATF 
Guns  cut  costs,  increase  pro¬ 
duction,  quality  and  profits 
on  each  press.  Ventilating 
equipment  is  not  necessary. 


FREE !  20-page  book  "Stop 
Loss”  shows  why  and  how 
ATF  Guns  save  you  money. 
Ask  your  ATF  Salesman. 


9  In  it  over  200  type  faces  are  grouped 
so  you  can  compare  letter  forms,  widths 
and  weights.  Pica  rules  facilitate  com¬ 
parison  of  the  set  width  of  the  different 
faces  and  vertical  rules  in  each  line  make 
it  easy  to  gage  the  relation  of  face  to 
body.  In  addition  a  cross-index  groups 
related  faces,  makes  for  quick  reference. 


Send  for  your  copy  TODAY! 

Use  Quick  Mail  Coupon  No.  3. 


m  arshalled  on  the  pages  of  this  Mandy  Index  are 
the  type  faces  favored  by  America’s  advertisers,  printers  and 
typographers.  Here,  for  the  first  time,  they’re  grouped  by  style 
characteristics,  width  and  weight,  arranged  to  facilitate  comparison 
of  height  and  set,  cross-indexed  for  ready  reference. 

These  are  the  types,  old  and  new,  which  America  wants  and  uses. 
To  better  meet  the  demand  for  them,  and  better  to  serve  the 
graphic  arts  industries,  American  Type  Founders  is  making  these 
standard  faces  the  focal  point  of  its  expensive  manufacturing  and 
distribution  facilities.  Stocks  in  the  company’s  twenty-three  branches 
have  been  re-organized,  centrally  located  warehouse  stocks  are  being 
set  up  in  the  effort  to  assure  quick  deliveries  and  maximum  service 
on  these  wanted  faces. 

The  Handy  Index  is  much  more  than  a  specimen  book.  It’s  a 
usable  guide  to  the  types  that  interpret  the  times— and  where  you 
can  get  them  quickly.  Be  sure  you  get  your  copy.  Send  for  it  today. 


Types  used:  Bernhard  Gothics,  Kautmann  Bold,  Stymie  Family  and  Franklin  Gothics. 
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ceive  a  light  rub  between  graphited  rags 
this  tendency  is  overcome.  Tins  bath  mil 
not  remove  artificial  side  wall  accumulations 
where  hairlines  develop. 

Denatured  alcohol  has  no  oil  base  or 
residue  after  drying,  and  is  not  an  acid  sob 
vent.  It  does  not  affect  the  delicate  side 
walls  of  the  matrices  and  when  dry  they  do 
not  resist  spaceband  wedge  friction  in  jus* 
tification. 

Time  necessary  to  reassemble  mats  by 
hand  after  a  bath  is  a  standing  objection  to 
this  method  of  cleaning.  After  this  is  done, 
they  still  should  be  polished  on  back  and 
front  edges  and  ears  with  an  eraser.  In 
larger  plarits  especially  the  time  element 
becomes  vital,  and  quicker  means  to  the 
same  end  are  sought. 

Consequently,  every  effort  is  made  to 
keep  oil,  dirt  or  grease  away  from  the  mat 
in  Its  course  of  travel,  lubrication  is  light 
and  more  frequent,  more  wiping  and  clean¬ 
ing  is  done,  bands  are  more  frequently 
polished  and  graphited.  matrix  side  walls 
remain  smooth  and  polished  only  by  the 
moving  hand  wedges,  and  so  far  as  the 
side  walls  are  concerned  a  bath  is  unneces¬ 
sary.  The  mats  are  then  simply  assembled 
on  galleys  occasionally  and  cleaned  back 
and  front  with  a  rubber  eraser,  and  the 
magazine  brushed. 

Matrix  side  wall  irregularities  always 
build  up  to  the  band  sleeve  and  wedge  in 
use,  and  if  washed  away  will  build  up  again 
with  use.  Bands  frequently  cleaned  and 
graphited,  imparting  their  polish  to  the 
matrix  side  wall  in  friction  of  justification, 
will  accomplish  as  much  or  more  toward 
free  justification  than  multiplied  baths. 


REID - 

LINOTYPE 

INTERTYPE 

MAGAZINE 

RACKS 


X-1530  —  12  Full  Linotype 
Above.  2  Steel  f\f\ 

Shelves  Below . 2o^*UU 


Advise  How  Many 
Magazines  to  Store  .  . 
We  Will  Quote  Size 
and  Price . 


Made  by 

WILLIAM  REID  CO. 

2271  Clybourn  Ave.  CHICAGO 

Established  1912  •  25th  Year 


NO  OTHER  COMPOSING  MACHINE  MOTOR 
HAS  ALL  OF  THESE  ADVANTAGES  .  .  . 

CUSHMAN  OFFSET  MOTOB 

The  Cushman  Offset  Motor  has 
these  exclusive  features: 

1.  It  saves  35  to  50%  on  current. 

2.  Its  pinion  can  be  removed  by  taking  out 
three  cap  screws. 

8.  It  can  be  Installed  In  10  minutes. 

4.  Needs  little  attention. 

«  three* iMint  tas^ 

t  you  let  us  send 
i  Offset  Motor  on 

dshed  for  DC  and 
ui  ail  TuiCages  and  phases. 

CUSHMAN  ELECTRIC  COMPANY 

69  South  Main  St.  Concord,  N.  H. 


Ludlow  Rule  Form 

Ludlow  Typogrraph  Company,  2032  Cly¬ 
bourn  Avenue,  Chicago,  recently  prepared 
for  distribution  to  the  trade  a  very  well 
prepared  folder  entitled  “Ruleform  Com¬ 
position — the  Economical  Ludlow  Way,” 
which  contains  excellent  samples  of  rule- 
form  work  and  a  broadside  which  enume¬ 
rates  the  advantages  of  Ludlow  Ruleform 
to  printers. 

Another  excellent  advertising  idea  born 
in  the  office  of  the  director  of  typography 
of  the  Ludlow  Company  is  a  portfolio  cap¬ 
tioned  “The  Ludlow  in  the  Newspaper 
Composing  Room.  Facts  Based  upon  Ac¬ 
tual  Experience  by  Mechanical  Executives 
Who  Know.”  The  portfolio  contains  a 
considerable  number  of  testimonial  state¬ 
ments  by  newspaper  plant  executives. 


You  will  find  Albert  Highton's  "Direct 
Advertising  *and  the  Printer"  an  inval¬ 
uable  book.  Price  only  $1 .00  per  copy. 
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C*iek  lW«  coupon  on  M  M> 
liM  your  MM*  and 

cr«5-‘”S!f>£s 

^CTOtP-fiORi  CO. 
oar  ad  on  paga  58. 


24 

SHek  thb  coupon  on  an  an- 
,  mIodc,  tign  your  nama  and 
comity  lattai^ 
Micloso  and  mall  for 
i  HrforoMfiou. 

NEWBERRY  INK 
^  COMPOUND,  INC. 

Sot  oar  ad  on  page  60. 


Stick  thla  coupon  on  an  an- 
valopa,  sign  your  nauM  amd 
position  on  company  lattar- 
naad,  insert  and  umU  for  Ylaw 
No.  20  Catalog  of  Printing 
Plant  Equipment. 

HAMILTON 

MANUFACTURING  CO. 

See  our  Insert  between  pages 
44  and  45. 


Stick  this  coupon  on  an  en¬ 
velope,  sign  your  nauM  and 
position  on  company  letter- 
bead,  enclosa  and  malL  You 
-  wHI  then  receive  nmiu  Infer- 
mation  on  Cleanprtot  Spray 
.  Unit. 

,  CLEANPRINT,  INC. 

•  See  our  ad  on  page  47. 


*  ■# 
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Stick  this  coupon  on  an  en¬ 
velope,  sign  your  name  and 

Csition  on  company  letter- 
ad,  enclose  and  mall  for 
Booklet  ‘‘Sales  Opportunities 
in  Product  Stamps.’* 

McLAURIN-JONES  CO. 

Sec  our  ad  on  page  21. 
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*  Stick  this  coupon  on  a  penny 
.  postcard,  write  the  sixe  and 
make  of  your  press  on  the 
message  side,  and  mail  It  to- 
<toy.  You  will  recehm  FREE 
wrming  samples  of  CromwcN 
Special  Prepared  Tympan. 

THE  CROMWELL  PAPER  CO. 
,  See  our  ad  on  page  69. 
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Stick  tbs  coupon  on  postcard, 
sauM,  position  and  ad- 
4icsi  and  name  of  machine 
oa  which  you  want  further 
iafomiatien. 

HOOD-FALCO  CO. 


,  Stick  this  coupon  on  an  en¬ 
velope,  sign  your  name  and 
,  position  on  company  letter¬ 
head,  enclose  and  mail  for 
complete  Information. 

THE  DEVILBISS  COMPANY 


Sn  our  ads,  pages  78  and  79.  :  gee  our  ad  on  page  9. 


ROT#  offAg  tr-ir 

30 

Tear  out  this  coupon— stick  it 
N  a  postcard,  sin  your  nanw, 
addron  and  position  and  mall 
today.  You  will  receive  com- 
■lafc  details  on  our  Special 
Trial  Offer. 

E.  J.  KELLY  CO. 

Sm  our  ad  on  page  17. 

33 

Stkk  this  coupon  on  an  en- 
wlopa,  sign  your  name  and 
position  on  company  letter- 
Mad,  enclote  ana  mall.  You 
/  vM  then  receive  Information 
MMBtchlord  Base  and  Hooks. 

L  W.  BLATCHFORD  CO. 
lee  ear  ad  on  page  40. 
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Stick  this  coupon  on  an  en¬ 
velope,  sign  your  name  and 
’  position  on  company  letter¬ 
head,  insert  and  mail.  Com- 
••  plete  information  will  be  sent 
'  to  you. 

F.  B.  REDINGTON  CO. 

See  our  ad  on  page  28. 
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Stick  the  coupon  on  postcard, 
sign  name,  position  and  ad- 
,  dress.  Specify  type  rollers  you 
require.  You  will  then  receive 
;;  full  information. 

SAM’L.  BINGHAM’S  SON 
MFG.  CO. 

See  our  ad  on  page  29. 


rttc) 
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ydt  this  coupon  on  a  penny 
PMteard,  sign  your  name  and 
nail.  You  will  receive  Infw- 
natlsn  on  Dixon  Router  and 
Typc-Hl  PlaiMr. 

AUTOMATIC  SAW 
SHARPENING  CO. 

Ms  sur  ad  on  page  67. 


25 

Stick  thb  coupon  on  post 
card  or  letterhead,  sign  name, 
address  and  position  and 
mail.  You  will  receive  full 
Information. 

{PRINTERS  SUPPLY 
SERVICE 

See  our  ad  on  page  52. 


28 

Stick  this  coupon  on  an  en¬ 
velope,  sign  your  nanm  and 

Ksitlon  on  company  letter- 
ad.  Enclose  and  mail  for 
Information  on  Craftsman  Pre¬ 
cision  Form  Liner. 

CRAFTSMAN  LINE-UP 
TABLE  CORP. 

See  our  ad  on  page  57. 


31 

Stick  this  coupon  on  your 
company  letterhead  and  mail 
it  now.  It  will  bring  you 
further  Information  regarmng 
Baum  Folders. 

RUSSELL  ERNEST  BAUM 


See  our  ad 

cover. 


on  inside  back 


t  O  #  •  ^ 


Stick  thb  coupon  on  an  en¬ 
velope,  sign  your  nauM  and 
position  on  company  btter- 
head,  enclose  and  maH.  You 
will  then  receive  more  Infor¬ 
mation  on  your  ink  problems. 
INTERNATIONAL  PRINTING 
INK  CORP. 

See  our  insert  between  pages 

24-25. 
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Stick  the  coupon  on  postcard, 
sign  name,  position  and  ad¬ 
dress  and  maiL  State  youi 
requirements.  You  wIN  then 
receive  full  Information  eu 
Offset  Presaes. 
HARRIS-SEYBOLD-POTTER 
CO. 

See  our  ad  on  page  33. 
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CLEANPBINT,  Inc. 

225  Vorick  St 
New  York.  N.  Y. 


THE  CROMWELL 
PAPER  CO. 

4801-29  S.  WUpple 

;  "  Q- 1  Street 

i  E  E  I 

•  ^  «  I  Chicago,  Rlinols 


PRINTERS  SUPPLY 
SERVICE 

719  S.  Dearborn  St 
Chicago.  DL 


HAMILTON 

MANUFACTURING 

CO. 

1315  18th  St 
Two  RiTors,  Wis. 


McLAURIN-JONES 

CO. 

Mill  St 

Brookfield.  Mass. 


"5  <o«n 

<‘.2 

'•  c 

THE  DEVILBISS  CO. 

-  ^  tom 

•  •  ^ 

-  <.2 

4  ,C 

16 

300  Phillips  Are. 

1? 

-  >  E 

•D 

Toledo.  Ohio 

^■O  . 

c  c 

4)  «  .2 

..  c  c 

«)  o  O 

STOLP^SORE  CO. 

710-712  W.  Icicbo« 
Bird. 

Chicago,  DL 


NEWBERRY  INI 
COMPOUND  CO. 

213-215  N. 
Jeiiersoii  Si 
Hartford  City,  hd. 


HOOD-FALCO  CO. 

608  S.  Dearborn  8l 
CUcago,  lllindB 


CRAFTSMAN 
LINE-UP  TABLE 
CORPORATION 

49-59  Krer  St 
Waltham.  Moms. 


F.  B.  REDINGTON 
COMPANY 

110  S.  Sangamon  St 
Chicogo,  Rl. 


E.  I.  KEUY  CO. 

521  Harrison  Ct 
Kalcmiazoo.  Mch. 


RUSSELL  ERNEST 
BAUM 

615  Chestnut  St 
Philadelphicu  Pa. 


HARRIS-SEYBOLD- 

POTTER 

COMPANY 

4476  E.  71st  St 
Clevelcmd.  Ohio 


•‘Isi 


INTERNATIONAL 
PRINTING  INK 
CORP. 

75  Vorick  St. 
New  York.  N.  Y. 


E.  W.  BLATCHFOBD 
COMPANY 

900  W.  18th  St 
Chicago,  Dlinds 


AUTOMATIC  SAW 
SHARPENING  CO. 

735-741  E.  Ohio  St 
IndianapoUs,  Ind. 


Patent  Pendmg  in  U.  S.  and  Foreign  Countries — Louis  Gaiter 
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antwerad  by 

HAYWOOD  H.  HUNT 


Presenting 

The  Precision  Electric 
Vertical  Rotary  Miterer 

At  a  price  that  every  printer  can  afford  to 
own  one  of  these  fine.  time,  labor  and 
money  saving  machines. 


Lettergpacing 

OIn  our  office  the  question  of  letter* 

*  spacing  often  comes  up  for  discussion. 
This  plant  does  general  commercial  print¬ 
ing  as  well  as  some  advertising  composition 
and  publication.  One  of  our  largest  adver¬ 
tising  composition  accounts  makes  it  an  in¬ 
flexible  rule  that  no  letterspacing  shall  be 
resorted  to  in  any  of  its  work.  We  try  to 
eliminate  letterspacing  in  our  machine  com¬ 
position,  but  once  in  awhile  an  operator 
will  send  in  a  line  with  a  single  word,  pos¬ 
sibly  in  the  center  of  a  line,  noticeably  let¬ 
terspaced.  Since  I  am  in  charge  of  the 
pro^room,  I  would  like  to  know  t^at  other 
printers  are  doing  along  this  line.  In  other 
words,  where  should  letterspacing  start  and 
stop  in  straight  text  matter — ^without  ref¬ 
erence  to  display  composition,  which  1 
know  presents  other  angles? 

Providence,  R.  I. 

A  You  are  opening  a  line  of  inquiry  which 
it  may  be  difficult  to  discuss  adequately 
in  our  limited  space.  We  would  say  that 
it  is  a  safe  rule  to  letter  space  very,  very 
sparingly  in  straight  text  matter.  There 
are  occasions  in  very  narrow  measures 
where  we  do  believe  that  letterspacing 
serves  to  hold  the  composition  together — 
rather  than  let  the  words  “fall  apart” — ^but 
in  such  instances  it  should  be  the  standing 
rule  that  the  entire  line  be  letterspaced — 
not  just  a  single  word.  One  of  the  reasons 
why  letterspacing  should  be  done  only  when 
absolutely  necessary  is  that  it  is  a  very 
costly  form  of  composition,  and  unless  it  is 
very  carefully  done  does  not  improve  the 
general  appearance  of  the  work.  We  know 
that  among  some  of  the  outstanding  book 
printers — doing  the  most  expensive  limited 
edition  work — it  is  a  very  strictly  enforced 
rule  that  no  letterspacing  be  done  in  text 
comp^ition,  though  there  may  be  plenty  of 
type  juggling  on^  the  title  pages  and  other 
display  composition  in  these  same  books. 
The  thought  in  the  mind  of  the  book  de¬ 
signer  is  that  any  variation  in  the  spacing 
between  letters  destroys  the  evenness  of 
tone  on  the  book  page — and  if  this  is  true 
in  good  book  composition,  it  is  also  true  in 
other  text  matter  composition,  though  the 


Bench 
Model 
with  A.C. 
Motor 

*110 


Pedestal 

Cabinet 

Only 

$29^0 

All  Prices 
F.O.B. 
Milwaukee 


Bench  model 
without  motor 
pedestal  only 


The  new  MASTER  Precision  Lead  A  Rule 
Cutter;  120  pica  gauge  and  1 

micrometer . I 

For  details  write 

Precision  Printers  Equipment  Co. 

3252  N.  Cramer  St.,  Milwaukee,  Wis. 
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M&H  $ 

Handy  Font 
Number  64 


oo 

POSTAGE 
PREPAID 
Any  point  in  U.S. 


Here  is  a  brand  new  border  design  that 
is  as  modern  as  next  year.  Similar  designs 
now  in  preparation.  Send  for  specimens. 


Mackenzie  &  Harris,  Inc. 

659  Folsom  Street  San  Francisco 

Enclosed  find  $ _ for  which  you  arc  to 

send  postpaid _ Handy  Fonts  No.  64. 

Name _ 

Address _ 


crime  may  not  assume  the  same  proportions. 
We  believe  the  authorities  agree  that  iii 
reading  the  «ye  takes  in  the  shape  of  an 
entire  word  at  once,,  rather  than  breaking 
the  word  (especially  a  short  word)  down 
into  its  component  letters.  Following  this 
line  of  reasoning,  it  is  safe  to  assume  that 
letterspacing  causes  undue  eyestrain,  since 
it  destroys  the  uniformity  of  word-shape. 
We  are  illustrating  the  above  problem  with 
some  examples — pro  and  con. 


In  this  case,  letterspacing  is 
bad.  Space  whole  line  or  nothing. 
Below,  we  think  letterspacing  good: 


In  run-around 
matter  it  is  hard 
to  avoid  the  let¬ 


in  run-around 
matter  it  is  hard 
to  avoid  the  let¬ 


terspacing,  as  terspacing,  as 
metal  type  is  not  metal  type  is  not 
as  elastic  as  rub-  as  elastic  as  rub- 

Vndercutting  Letters 

OWhat  is  the  tendency  in  good  advertis- 
*  ing  and  publication  printing  in  the 
matter  of  cutting  under  certain  letters  for 
closer,  better  fitting — especially  in  head¬ 
ings  and  display  matter?  I  am  enclosing 
some  examples  of  the  work  we  produce, 
and  would  appreciate  your  suggestions  for 
improving  the  same. 

Nashville,  Tenn. 


A  If  we  are  to  judge  by  what  we  see  in 
the  better  publications,  and  by  the  fact 
that  the  casting  machine  manufacturers 
are  making  so  many  mats  with  certain  com¬ 
binations  of  letters  made  into  single  mats, 
we  would  say  that  the  movement  is  toward 
more  careful  composition.  As  you  doubt¬ 
less  know,  there  is  a  machine  on  the  mar¬ 
ket  made  for  the  express  purpose  of  saw¬ 
ing  type  so  that  it  fits  better.  The  type 
founders  are  also  giving  thought  to  better 
work,  and  supply  mortised  letters  which 
fit  closer.  For  instance,  these  letters  are 
cast  so  that  should  you  have  the  word 
“AWAY”  in  caps,  it  will  look  like  a  word 

FAR  AWAY 
FAR  AWAY 

( Six  of  above  letters  foundry-fitted) 


This  advertisment  is  directed  to  printers 
who  frequently  hear  these  words. 


YOUR  Q04nf3tJCMi4Ml  PRICE  IS 


T 


IG 


live  accuracy 


Yet  your  cost  figures  show  that  you 
are  making  only  the  regular  profit  of 
good  business  practice. 

It  may  be  that  your  line  casting 
eguipment  has  outgrown  your  sawing 
facilities.  In  ad  and  job  composition 
there  can  be  dangerous,  costly  delays 
if  slugs  are  not  ready  for  make-up 
when  needed. 

If  you  are  not  familiar  with  the 
ROUSE  BAND  SAW  which  will  auto¬ 
matically  select  slug  lengths  and  cut 
to  variable  measure,  a  full  galley  of 
slugs  in  35  seconds,  you  should  get 
the  facts  at  once. 

ROUSE  BAND  SAW  has  closed  a 
loss  gap  for  many  printers,  who  upon 
investigation,  found  old  sawing  eguip¬ 
ment  a  production  bottle-neck. 

Send  Quickmail  coupon  No.  2  for 
prices  and  illustrated  circular  which 
tells  the  secret  of  high  speed  sawing. 

H.  B.  ROUSE  &  COMPANY 

2214  N.  Wayne  Ave.,  Chicago,  Ill. 
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Displair  Type 
As  Yon  Wont  It 

One  word  or  a  thousand. 
We  have  a  new  method 
of  selling  display  type 
that  will  pay  you  to  in¬ 
vestigate. 

Send  now  for  descriptive 
circular. 

Also  the  largest  and  finest 
line  of  hand-finished 
metal  rules  in  the  U.  S. 

Use  Quickmail  Coupon  No.  25 

Printers  Sqiply  Service 

(F.  A.  Trittlpo) 

719  S.  Dearborn  St.,  Chicago,  Ill. 


Speed-Line 

Junior 
Router- 
Planer 

Type  R-1  shown  com¬ 
plete  with  Router  Bits 


$47.50 

f.o.b.  Rome 

A  real  machine  equal  to 
the  toughest  jobs  at  the 
regular  price  of  a  hand 
router. 

Nolan 
Machinery 
Corp. 
Rome,  N.  Y. 


rather  than  like  four  widely  letterspaced 
letters.  It  is  an  easy  matter  to  do  this 
mortising  in  your  own  place — ^if  you  have 
a  composing  room  saw,  or  failing  in  that, 
a  small  vise  and  hand  file  can  be  used  very 
effectively.  We  especially  recommend  a 
coarse  file — sold  by  hardware  merchants 
as  “aluminum"  files — for  the  first  under¬ 
cutting  of  type,  finishing  with  a  finer  file. 
You  should  undercut  your  larger  type  m 
such  a  way  as  to  leave  sufficient  support 
under  the  kerned  or  overhanging  part  of  the 
type — ^filing  the  letter  which  is  to  fit  under 
the  overhanging  letter  enough  to  take  care 
of  the  overhang. 

Yes,  Type  Very  Well  Deserves  Qi 

(12-pU  foundry  line,  handfitted  with  file ) 

Yes,  Type  Very  Well  Deserve 

(12-pL  machine-set.  Close-fitting 
ligature  mats  are  obtainable) 


Badke  Wins  Award 

William  H.  Badke,  a  member  of  the  Mil- 
waukee-Racine  Club  of  Printing  House 
Craftsmen,  was  awarded  the  Annual  Ad¬ 
vertising  Award  Medal  for  the  research 
project  of  1936  which  has  been  most  con¬ 
spicuous  in  advancing  the  science  and 
knowledge  of  advertising.  ^  Mr.  Badke’s 
work  was  in  connection  with  Advertising 
Layout.  These  awards  were  originally  es¬ 
tablished  by  the  late  Edward  Bok,  well- 
known  publisher,  and  were  placed  under 
the  direction  of  Harvard  University.  They 
are  now  being  continued  by  a  jury  of  prom¬ 
inent  New  York  advertising  men  headed 
by  Mr.  F.  C.  Kendall,  Editor  of  "Adver¬ 
tising  and  Selling.”  The  awards  are  grant¬ 
ed  annually  to  encourage  and  stimulate 
progress  in  advertising. 


Conference  of  /.  T.  C.  A, 

The  Spring  Conference  of  the  Interna 
tional  Trade  Composition  Association  will 
be  held  June  4  and  5  at  the  Hotel  New 
Yorker,  New  York  City.  Among  the  speak¬ 
ers  are  Lucian  Bernhard,  type  designer; 
Daniel  Moscow,  Wickersham  Press,  New 
York  City,  and  Robert  L.  Leslie,  secretary 
of  The  Composing  Room,  Inc.,  New  York 
City. 


Kenntonian  Booklet 

Intertype  Corporation,  Brooklyn,  N.  Y.. 
announces  that  it  has  for  distribution  a 
twenty-page  booklet  showing  Kenntonian 
with  Italic  and  Small  Caps  in  complete 
series  from  6  to  36  point  and  a  combination 
with  Cloister  Bold. 


.  . THESE 
REALLY  ARE  BARGAINS! 


Every  rebuilt  machine  is  guaranteed  to  look  like  new  and  do 
the  work  for  which  it  is  intended  as  well  as  a  new  machine. 

EXTRA  SPECIAL — No.  4  Miehle  Unit,  29x40  Bed,  with  Dexter  Suction  Pile 

Feeder,  Late  Style. 

□  Cylinder  Presses  □  For  the  Bindery 

Reduced  Prices  1  Model  B  Cleveland  Folder,  size  25x38 

No.  1  Miehle,  39x53  Bed,  with  Dexter  Sue-  1  Challenge  Paper  Drill  and  Slotting  At- 
tion  Pile  Feeder.  (Good  as  New).  ,  ^chment 

No.  4  Miehle,  30x42  Bed  |  Pony  Rosback  Punch 

1  Pony  Miehle,  26x34  Bed  1  Portland  Foot  Power  Punch 

2/0  Miehle,  43x56  Bed,  Like  New  1  Sterling  Round  Corner  Cutter,  Foot 

1  No.  1  Miehle  with  Spiral  Gear  Drive,  „ , 

39x53  Bed  Like  New  1  Morrison  Stitcher,  capacity.  No.  2 

1  4/0  Miehle’46x62  Bed,  with  Cross  Feeder  1  Stitcher,  capacity 

and  Extension  Delivery  1  Hand  Stapler,  H  capacity 

_  .  .  ^  1  Boston  No.  4,  54"  capacity 

□  Automatic  Presses  ^  _ 

Miehle  Vertical,  13j4x20  Sheet  □  AutOmatiC  Paper  CutterS 

Style  B  Kelly  Special,  17x22  Sheet,  Exten-  l  32"  Seybold 
sion  Delivery,  Complete,  Late  Style  1  40"  Chandler  &  Price,  Like  New 

12x18  Craftsman,  Kluge  Unit  60"  Seybold  20th.  Century  with  Power  Back 

10x15  Kluge  Unit,  New  Series  Gauge 

C&P  Job  Press,  All  Sizes  40"  Sheridan 

n  Composing  Room 

Model  5-8-14  Linotypes 
1  Cost  Cutter  Saw,  Style  B,  New 
1  Cost  Cutter  Saw,  Style  A 
Miller  Saws,  New 
Type  Cabinets,  Composing  Tables 

□  Proof  Presses 

All  sizes,  Vandercook  and  Challenge. 

Send  us  your  requirements. 


□  Lever  Paper  Cutters 

Challenge,  Diamond,  and  Advance 

□  Miscellaneous 

Quoins,  Quoin  Keys,  Mallets,  Planers, 
Tweezers,  Gas  Cans,  Furniture,  Cabinets, 
Reglets,  Mitering  Machines,  Lead  and  Rule 
Cutters,  Numbering  Machines,  Electric 
Welded  Chases,  Type  Cleaners,  etc. 


VISIT  OUR  DISPLAY  ROOMS — These  are  just  a  few  of  the  many  bargains 
from  our  complete  line  of  printing  machinery  and  equipment  on  the  floor  for 
your  inspection.  We  represent  leading  manufacturers  of  new  machinery  and 
equipment.  Our  list  continually  changing — tell  us  your  requirements.  Write, 
phone  or  wire.  Cable  Address — CHIPRINT.  We  carry  a  large  assortment  Of 
type — ready  for  prompt  shipment — write  for  latest  catalog. 

CHICAGO  PRINTERS'  MACHINERY  WORKS 

Everything  for  the  Printer 


SEE  CHICAGO  FIRST 


609  West  Lake  Street 


ke  Street  CHICAGO,  ILL. 

ALL  PHONES  MONROE  1814 
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SAVE 

TIME  and  MONEY 
METAL  BASES  . . 

•  Speedy  lock-up  .  . .  less  time  re¬ 
quired  to  make-ready  .  .  .  precision 
register  with  its  safeguard  against 
running  jobs  over .  .  .  are  the  time 
and  money  saving  advantages  offered 
by  genuine  PMC  metal  bases. 

#  Write  for  catalog  describing  the 
time  and  money  saving  advantages 
of  genuine  PMC  metal  plate  mounting 
systems. 


^ujflRnocr 

4by4  METAL  BLOCKS 


ST€RLinG 


BASES 


THE  PRINTING  MACHINERY  COMPANY 

436  COMMERCIAL  SQUARE  •  CINCINNATI,  OHIO 

23  East  26th  Street  •  •  New  York,  N.  Y. 

608  S  Oeaiborn  •  *  Chicago,  III. 


The  Rolup  System 

The  Scherer  “Rolup”  system  for  etching 
halftone  cuts  has  been  placed  on  the  market 
by  The  Minneapolis  Tribune,  Minneapolis. 

The  basis  of  the  “Rolup”  system  is  an 
acid  resisting  ink  which  takes  the  place  of 
dragon  blood. 

To  begin  the  making  of  a  halftone,  a  lower 
negative  is  made  than  is  used  for  dragtm 
blood.  This  insures  a  more  exact  reproduc¬ 
tion  of  the  photograph,  the  middle  tones 
being  maintained  to  a  much  greater  degree 
than  in  a  high  negative.  The  negative  is 
developed,  printed  and  the  first  bite  taken 
in  the  usual  way.  The  plate  is  then  inked 
— or  rolled  up — by  means  of  a  common  ink 
roller  and  returned  to  the  etching  machine 
and  the  second  bite  taken.  The  halftone  is 
then  washed  and  re-etched  to  snap  up  the 
whites. 

The  secret  of  the  process  lies  in  the  con¬ 
sistency  of  the  ink,  which,  while  only  cov¬ 
ering  the  surface  of  the  dots  when  the  ink 
roller  is  applied,  flows  with  the  action  of 
the  acid,  protecting  the  walls  of  the  shoul¬ 
ders,  so  there  is  little  under  cutting.  This 
gives  strong,  cone-shaped  supports  for  the 
dots. 

Under  a  magnifying  glass  the  wells  be¬ 
tween  the  dots  have  the  appearance  of  hav¬ 
ing  been  drilled,  the  wall  being  perfectly 
smooth,  free  from  dirt  and  all  apparently 
the  same  depth.  According  to  the  announce¬ 
ment,  the  process  is  equally  effective  with 
wet  plate  or  film. 

The  announcement  further  states  that 
halftones  can  be  etched  in  less  than  half 
the  time  with  “Rolup”  than  with  dragon 
blood  and  at  half  the  cost  of  materials.  The 
only  equipment  necessary  to  install  the 
system  is  an  ink  roller  and  an  ink  plate. 

The  en^avers  using  the  “Rolup”  system 
in  The  Tribune  plant  claim  it  has  eliminated 
the  most  disagreeable  part  of  the  engraver’s 
trade,  because  they  are  no  longer  subjected 
to  the  annoyance  of  the  dragon  blood  dust. 
The  stereotypers  are  no  longer  delayed  by 
the  sticking  of  mats  and  the  pressmen  say 
the  stereotype  plates  do  not  fill  up  and  much 
longer  runs  can  be  had  from  “Rolup”  sys¬ 
tem  cuts. 

Ernest  Scherer,  the  inventor,  is  super¬ 
intendent  of  The  Minneapolis  Tribune  En¬ 
graving  department. 


^*-11 


ior  SPEED 

Quicker  Setting  .  .  .  Lower  Costs 


I  t  Now  . . .  perforating  pays.  The  Ros- 
j  back  Pony  Rotary  Perforator  is  en¬ 
abling  print  shops  and  binderies  every¬ 
where  to  increase  their  output ...  at  a 
profit!  It  cuts  perforating  costs  50  to 
75%  . . .  will  perforate  a  ream  of  stock 
in  3  minutes  .  .  .  and  will  do  strike  and 
I  straight  line  work  AT  THE  SAME 
TIME.  Furthermore  sheets  perforated 
on  the  Rosback  lie  flat,  will  not  stick 
together,  are  more  easily  gathered, 
trimmed  and  folded. 


The  Rosback  Pony  Rotary  is  available  j 
on  easy  terms  which  places  it  within 
reach  of  every  shop,  regardless  of  size,  i 
It  pays  for  itself  out  of  the  extra  profits  . 
it  makes.  Investigate  this  business-get-  i 
ting,  money-making  machine.  Get  the 
Rosback  complete  Data  File  of  Per¬ 
forating  Facts.  Contains  samples  of 
work  done  on  the  Rosback,  gives  com¬ 
ments  and  endorsements  of  users  and 
other  valuable  perforating  fact'^.  Sen'll 
today.  Use  Quickmail  Coupon  No.  13. 


THtLAMGLST  Pl.KKIJRATOn  KACTORY  IN  THf  WORLD 


ENTON  harbor,  MICHIGAN 
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DON’T  THROW 

25%  te  35%  PBOFIT 
10  flit  FOUR  WINDS! 

You  Do  That  Every  Time  You 
Pass  Up  a  LABEL  Order 

if  Send  Those  Difficult  Orders  to 
Ever  Ready 

if  Your  Profit  and  Protection 
Assured! 

Let’s  be  frank  about  this  label  business,  Mr. 
Printer  1  Much  of  it  is  difficult  and  unprofit¬ 
able  for  you.  Yet  you  don’t  have  to  throw 
away  label  business !  Each  label  order  you 
handle  is  an  introduction  to  a  printing  ac¬ 
count.  What’s  more,  each  label  order  can 
mean  25%  to  35%  PROFIT  TO  YOU. 

5,000  PRINTERS 

CAN'T  BE  WRONG! 

CWhat  5000  printers  from  coast  to  coast  are 
now  doing,  you  can  do  too!  They  are  cash¬ 
ing  in  on  the  EVER  READY  PRINTERS’ 
PROFIT  PLAN  which  puts  men.  machines 
and  material,  exclusively  devoted  to  labels  at 
their  command — working  for  their  profits  and 
protection.  Put  this  plan  to  work  for  you. 
Get  full  details  by  mailing  in  attached  coupon 
now ! 

Send  for  Printers'  Profit  Plan 

EVER  READY  LABEL  CORP. 

1 4 1  - 1 56  E.  25th  St.,  New  York,  N.  Y. 

Ever  Ready  Label  Corp., 

141  E.  25th  8t.,  N.  Y.  City.  ^ 

Dept.  GM57  ^ 

Send  me  full  details  of  your  PRINT-  p! 

ERS*  PROFIT  PLAN.  (No  obliga¬ 
tion  of  course. ) 

o 

Individual .  5 

Firm . 

Address . 


Note:  Here*t  a  typical  Ever  Ready  Value 
—a  label  the  size  of  this  coupon,  printed 
in  one  color  your  copy  and  arrangement 
—SOOO  for  only  $3.00,  lest  23%  direct 
to  you. 


New  Heavy-Duty  Paper  Drill 

Electro-Hydraulic  power  is  featured  in 
the  new  heavy-duty  paper  drilling  machine, 
recently  developed  by  The  Challenge  Ma¬ 
chinery  Company,  Grand  Haven,  Mich. 
The  new  model  has  been  built  for  continuous 
operation  in  plants  requiring  peak  produc¬ 
tion  and  is  desig^ned  to  reduce  operator 
fatigue  to  a  minimum.  It  is  designated  as 
Style  EH.  / 

The  electro-hydraulic  mechanism,  which 
controls  the  raising  ^  and  lowering  of  the 
drill  unit,  is  housed  in  the  base  of  the  ma¬ 
chine.  It  is  operated  by  a  small  foot  pedal. 

When  the  operator  depresses  the  pedal 
with  a  slight  toe  pressure,  the  revolving 
drill  descends,  goes  through  the  stock,  and 


returns  automatically  to  the  starting  posi¬ 
tion.  If  he  releases  the  pedal  at  any  time 
during  this  operation,  the  drill  immediately 
returns  to  its  starting  position.  Thus,  if 
the  operator  changes  his  mind  after  the 
drill  has  started  down,  he  has  only  to  lift 
his  toe  and  the  drill  goes  back.  After  each 
hole  is  drilled,  he  must  raise  his  toe  and 
press  it  down  again.  This  obviates  any  pos¬ 
sibility  of  error  and  makes  the  operator 
complete  master  of  the  machine. 

The  hollow  drill  is  belt-driven  by  an  in¬ 
dependent  motor,  operated  by  an  individual 
switch.  The  belt  is  fully  enclosed  by  a  sub¬ 
stantial  guard. 

This  new  machine  is  streamline  in  de¬ 
sign  and  attractively  finished  in  olive  green 


Patented 

Mad*  iaJoQX  •iMS«  2r'x36". to  51*^75".  For  atool.top  >toii*«>oBl7 

Line  up  Form  before  it  goes  to  press  and  eliminate  inaccu¬ 
racies  thus  speeding  up  with  unequalled  precision  every 
kind  of  type  or  plate  form,  saving  costly  press  shifts  and 
press  waiting  time,  plus  loss  of  production  hours. 

norite  Waltham  or  Chicago  office  for 
circular  and  pricet 

Craftsman  Line-Up  Table  Corporation 

Manufacturers  of  the  World's  Leading  Line-up  Devices 
for  Printers  and  Lithographers 

49-59  River  Street  Waltham*  Mass. 

Midwestern  Office  Address 

Rand,  McNally  Building,  538  South  Clark  Street,  CHICAGO 
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The  Craftsman 

llUlL  PRECISION 
FORA^  LINER 

Precision  Built — Geared  Accuracy 

The  latest  and  most  accurate  device  ever  developed  for 
perfect  lining  up  etnd  positioning  of  forms  on  the  stone. 


Answer  This  Ad  with  Quickmail  Coupon  No.  28 
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and  Chinese  red  with  chrome  trim.  The 
large  composition  table  top  is  black  to  dim. 
inate  glare.  Illumination  is  provided  by  the 
Challenge  Flexolite. 

With  one  stroke  the  Style  EH  will  drill 
a  hole  from  %  to  ,j4-inch  diameter  through 
a  ream  of  stock.  The  table  remains  sta¬ 
tionary  during  the  operation.  The  Chall¬ 
enge  multiple  side  guide  for  drilling  up  to 
six  holes  in  as  many  positions  with  a  single 
setting  is  standard  equipment. 

Operating  costs  of  this  hydraulic  power 
drill  are  said  to  be  exceptionally  low  for  a 
machine  of  its  type. 

Attachments  for  slitting,  slotting,  V- 
slotting,  and  round  cornering  are  available 
and  can  be  quickly  installed. 


AUTOMATIC  JOGGING 
MACHINE 


Saves 

Time 

and 

Money 

in  Your 

Bindery 


Changes  in  Newspaper  Makeup 

In  an  editorial,  headed  “Encouraging 
Signs,”  the  April  issue  of  “The  Linotype 
News”  points  out  that  changes  in  news¬ 
paper  makeup  that  it  has  been  advocating 
for  years  are  now  being  brought  about. 
Some  of  these  changes  are  the  use  of  cap 
and  lower-case  heads  as  against  heads  en¬ 
tirely  in  capitals;  simplified  flush  heads; 
and  more  legible  body  faces. 

The  editorial  goes  on  to  say :  “The  pres¬ 
ent  issue  of  ‘The  Linotype  News’  calls  at¬ 
tention  to  many  changes  for  the  better  that 
have  taken  place  recently,  some  of  the  most 
significant  of  which  are  revealed  by  the 
latest  Ayer  awards,  referred  to  specihcaliy 
elsewhere  in  this  issue.  Eight  of  the  nine 
place  winners  in  that  latest  national  con¬ 
test  for  dailies  present  most  of  their  heads 
in  caps  and  lower-case.  The  first  prize  win¬ 
ner  employs  simplified  flush  heads — most 
of  them  in  the  Linotype  Erbar  and  Metro 
families  and  body  matter  in  8  point 
Paragon  on  a  9  point  body.  Consider  that 
8  point  on  a  9  point  body — for  a  big  daily. 
Not  long  ago  most  dailies  were  set  in  6 
point.” 


tFor  Interleaving  Single 
Sheets.  Fully  Guaran¬ 
teed. 

For  complete  information 

Use  Quickmail  Coupon  No.  21 

STOLP-GORE  COMPANY 

710-712  W.  Jackson  Blvd., Chicago,  III. 


ROUNDING 
CORNERS 
TO  EXTRA 
PROFITS^ 


rSave  Time 
—  Cut  Costs 
— Increase  Prof¬ 
its.  Do  More  and 
Better  Round  Cor¬ 
nering  Jobs  in 
Your  Own  Shop. 

$15.00  Complete 
with  ONE  cutting 
unit. 


New  Mitering  Machine 

Precision  Printers’  Equipment  Co.,  3252 
North  Cramer  Street,  Milwaukee,  Wiscon¬ 
sin,  announces  the  Precision  Rota-Miter,  an 
electric  vertical  rotary  mitering  machine. 
According  to  the  manufacturer,  the  machine 
is  quick  and  accurate  in  its  work,  mitering 
perfectly  one  or  a  multiple  of  rules  up  to 
24  point  in  lead  or  brass  for  boxes.  Accord¬ 
ing  to  the  announcement,  a  box  can  be 
made  in  forty-five  seconds.  The  machine 
is  simple  in  construction  and  has  no  com¬ 
plicated  parts. 


Cuts 

Sheets  of 
Average  Weight 
Paper  in  ONE  BITE ! 

Up  to  50,000  ROUND  CORNERS  per 
HOUR!  Selection  of  Four  Cutting  Units 
(%.  14.  %.  %").  Extra  cutting  Units 
5.00  each.  Specify  size  wanted.  Sent  pre¬ 
paid  if  cash  accompanies  order.  Money  back 
guarantee  if  OORNEROUNDER  does  not 
prove  itself  in  10  days. 

L.  A.  S.  CHRISTIE  CO..  Dept.  G-5,  Rochester,  N.Y. 


You  will  find  Albert  Highton's  "Direct 
Advertising  and  the  Printer"  an  inval¬ 
uable  book.  Price  only  $1 .00  per  copy. 


rORNEDOUNDED 

Shear-actionIw  self-smar  pening  I\ 


FREE  PORTFOUO  of  FACTS 

Send  Quickmail  Coupon  No.  14 

Gives  complete  description  of  Rosback 
Single  Head  Stitcher  and  Feeder  with 
Multiple  Stations  .  .  .  startling  results 
h  obtained  by  others  .  .  .  and  actual  samples 
^  of  work  done  on  this  amazing  machme. 
Get  the  facts  AT  ONCEl 


BENTON  HARBOR.  MICHI6AN 


(Mq  0t/t£^SS&G\Z  HEAD  STITCHER 

CAN  EQUAL  THIS  PERFORMANCE 


Performance  under  actual  operating  conditions  is  what  counts  .  .  .  judged  on  this 
basis,  the  Rosback  Single  Head  Stitcher  and  Feeder  with  Multiple  Stations  is  the 
acknowledged  leader.  Consider  what  performance  like  this  means  to  you  in  cutting 
costs . . .  making  low  bids  .  . .  increasing  profits  : 

I  Will  turn  out  up  to  4  times  the  work  3  Will  stitch  5,000  (Two  Staple)  single- 
I  •  done  bv  hand  stitchers.  ^  *  form  oarnnhlefs  ner  hour. 


3  Will  stitch  5,000  (Two  Staple)  single- 
•  •  done  by  hand  stitchers.  ^  •  form  pamphlets  per  hour. 

2  Will  stitch  up  to  9,000  single-form  pam-  -  |  ,£  ^  *  c-.--  profits 

.  phlets  per  hour  when  stitched  in  multiple  4.  ^^edYn  1 526  oplrJting  houil 
forms. 

The  Rosback  is  entirely  automatic.  T vvo  to  six  operators  can  feed  at  one  time.  Machine  can 
he  set  from  one  job  to  another  in  five  minutes.  The  coupon  below  will  bring  you  complete  Data 
File  of  Facts.  Send  for  this  interesting  and  helpful  information,  today. 


Investigate 

the 

tOSBACK 

Single  Head 
Stitcher 
and  Feeder 

with 

Multiple 

Stations 
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DOC 


om 

HERDRCHES 

'k.^DOC" 

TNC  rilNTI«S‘  rCIfNO 

DOSE:  One-half  teaspoon - 
ful  per  pound  of  ink — and 
your  offset,  picking,  poor 
ink  distribution,  smutti¬ 
ness,  mottling,  streaky 
printing  and  sticking  sheet 
troubles  are  over. 

“DOC”  is  made  on  the 
new  “Perfect  Suspension” 
principle  and  shouldn’t  be 
confused  with  the  old  com¬ 
pounds.  Try  “DOC”  today. 
You  will  not  be  sorry. 

Use  Quickmall  Coupon 
No.  24 

NEWBERRY  INK 
COMPOUND,  INC. 
Hartford  City,  Ind. 

VOUB  OUNCE  of  PREVENTION 


Conference  on  Printing  Education 

A  National  Conference  on  Printing  Edu¬ 
cation,  sponsored  by  The  National  Graphic 
Arts  Education  Guild  and  the  newly  or¬ 
ganized  Central  Graphic  Arts  Education 
Guild,  will  be  held  at  Hotel  Knickerbocker, 
Chicago,  June  28  to  July  1,  inclusive.  Dur¬ 
ing  the  four  days  there  will  be  conference 
sessions  during  morning,  and  inspection  and 
sight-seeing  trips  during  the  afternoons. 

Topics  and  discussions  will  be  directly 
related  to  two  general  themes — “New  De¬ 
velopment  in  Graphic  Arts  Education,”  and 
“New  Developments  in  Graphic  Arts  In¬ 
dustries.” 

_  Exhibits  will  show  the  variety  of  instruc¬ 
tion  carried  on  by  schools  of  printing  in  the 
Chicago  area;  Yearbooks  prepared  by  the 
local  Guilds  of  printing  teachers ;  and  Scrap 
Books,  made  up  of  printing  projects,  the 
work  of  the  student  clubs  of  the  National 
Student  Graphic  Arts  Society. 

The  annual  dinner  meeting  in  June  30 
will  be  under  the  direction  of  Harry  L. 
Gage. 


Baseball  Calendar 

A  new  1937  edition  of  the  Baseball  Cal¬ 
endar  which  has  been  so  popular  in  past 
seasons  is  being  issued  by  the  Goes  Litho¬ 
graphing  Company  of  41  W.  61st  Street, 
Chicago,  and  53  B  Park  Place,  New  York. 

This  interesting  calendar  is  a  veritable 
almanac  of  baseball  statistics.  It  not  only 
shows  on  each  leaf  a  complete  schedule  of 
American  and  National  League  games  for 
that  month,  but  contains  an  astonishing 
amount  of  detailed  data  on  the  pennant 
races  in  both  leagpies,  and  world  series 
games  from  1903  to  1936  inclusive. 

Season  averages  of  the  teams  in  each 
league,  leading  batters,  world  series  win¬ 
ning  pitchers,  the  order  of  finish  and  the 
final  percentage  of  Major  League  teams  for 
every  year  back  to  1903  are  included  in  the 
comprehensive  information  shown  on  the 
back  of  the  calendar. 

An  additional  feature  this  year  is  the 
insertion  of  an  extra  leaf  which  gives  a 
table  of  baseball  highlights  showing  the 
longest  game  played,  highest  score,  longest 
winning  streak,  and  many  other  interesting 
facts  about  baseball. 


Summer  Courses  in  Graphic  Arts 

North  Park  College,  Chicago,  announces 
the  inauguration  of  summer  courses  in 
graphic  arts  to  be  conducted  June  21  to 
August  13.  Four  subjects  in  this  field  are 
offered  to  teachers  and  others  interested, 
namely :  Introduction  to  the  History  of 
Printing.  Survey  of  the  Printing  Field, 
Processes  of  Plate-Making  and  Printing, 
and  Proofreading  and  Copy  Preparation. 


PAPER  KNIVES 

Metallurgists  for  a 
century.  Builders  of 
paper  cutting  knives 
for  many  decades. 
Send  your  orders  to 
the  Simonds-Wor- 
den-Whi  te  Company, 
Dayton,  Ohio. 


LACQDRI  BLACK  INK 

Printers  can  meet  unreasonable  delivery  demands 
—and  PROFIT— if  they  are  using  SMICO  Lacqdri 
Black  Ink. 

It  is  made  for  rush  jobs.  Yet  it  covers  theheav* 
iest  solids  without  sacrifice  of  quality  in  printing 
delicately  shaded  halftones.  SMICO  Lacqdri  Black 
Ink  is  instant  drying,  non-scratch  and  non-offset. 

SMICO  Lacqdri  Black  should  not  be  confused 
with  ordinary  inks.  It  is  entirely  NEW —a  practical, 
hardy  ink  that  requires  no  babying  or  doctoring  to 
produce  beautiful  printing  profitably. 

If  you  are  having  halftone  ink  troubles,  eliminate 
them  the  easy  way.  Write,  wire  or  telephone  for  a 

supply  of  SMICO  Lacqdri  Black  Ink.  Ask  for  com¬ 
plete  information  on  other  unusual  SMICO  black, 
colored  or  metallic  inks.  SMICO  COLOR  CHART 
will  be  sent  FREE  at  your  request. 


SLEIGHT  METALLIC  INK  COMPANIES,  INC. 

BRANCHES;  Kan  sas  City  New  York  Cleveland  Washington,  D.  C  Milwaukee 
FACTORIES:  719  Congress  St.,  Chicago, Ill.  558  N.  Third  St.,  Philadelphia,  Pa 


Mod*lt  to 
moot  ail 
printing  offico 

noodt 


Central  District  Conference 

Craftsmen  clubs  of  the  Central  District, 
comprising  the  Chicago,  Milwaukee.  Ra¬ 
cine,  Winnipeg,  Duluth,  Superior,  Minne¬ 
apolis  and  St.  Paul  clubs  will  be  guests  of 
the  St.  Paul  club  at  the  annual  district  con¬ 
ference  on  June  12. 
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Hammond  Sales  Representatii>e$ 

The  Hammond  Machinery  Builders,  Inc, 
Kalamazoo,  Michigan,  manufacturers  o( 
Hammond  TrimOsaws,  Routers  and  Stereo- 
typing  Equipment,  announce  appointment 
of  the  following  new  sales  representatives: 
Printers  Supply  Company,  2127  Locust 
Street,  St.  Louis;  Phil  D.  Schwartz,  406 
S.  12th  Street,  Omaha,  representative  Ext¬ 
ern  Nebraska  and  Iowa;  H.  E.  Schulte, 
3743  Reading  Road,  Cincinnati,  representa¬ 
tive  Southern  Ohio,  Southern  Indiana,  Ken¬ 
tucky,  Eastern  Tennessee  and  West  Vir¬ 
ginia  ;  Linn  S.  Megill,  608  City  Bank  Build¬ 
ing,  Kansas  City,  representative  Western 
Missouri  and  Eastern  Kansas;  Otto  Hol¬ 
bein,  148  W-  23rd  Street,  New  York  City; 
P-  H.  (Pete)  Miller,  representative  Maine, 
New  Hampshire,  Vermont,  Massachusetts 
and  Rhode  Island. 

“Sfory  of  an  Old  Press** 

Sidney  A.  Kimber  of  Tolman  Print,  Inc. 
(University  Press),  Cambridge,  Mass.,  has 
prepared  an  interesting  little  book  entitled 
“The  Story  of  an  Old  Press.”  The  press 
referred  to  is  a  hand  press,  known  as  the 
Stephen  Daye  Press,  upon  which  was  be¬ 
gun  in  1638  the  first  printing  in  British 
North  America.  Chapters  are ,  devoted  to 
the  history  and  the  construction  of  the  press. 
The  frontispiece  is  an  excellent  line  draw¬ 
ing  of  a  working  model  of  the  press.  The 
book  is  well  printed  in  two  colors,  blue  and 
black,  by  the  University  Press  of  Cam- 
bridge.  Copies  may  be  obtained  from  Good- 
speed’s  Book  Shop,  18  Beacon  Street,  Bos¬ 
ton. 


Seek  Best  Advertisements 

The  O.  K.  Light  Type  Foundry,  910 
West  Van  Buren  Street,  Chicago,  is  spon¬ 
soring  a  contest  in  which  cash  prizes  will 
be  given  compositors  and  layout  men  sub¬ 
mitting  advertisements  which  in  the  opin¬ 
ion  of  the  judges  are  the  best  submitted 
from  several  standpoints. 

Bird  Appointed  Chicago  Manager 

The  Printing  Machinery  Co.,  Cincinnati, 
announces  that  Sidney  S.  Bird,  who  was 
connected  with  the  home  office  of  the 
company,  has  been  appointed  manager  of 
the  Chicago  office,  which  recently  has  been 
moved  to  608  South  Dearborn  Street. 


Write  for  complete  description  and  prices. 

C.  B.  NELSON  &  COMPANY 


Chicago 


COST  CUTTER  SAWS 


for  greater  composing 
room  efficiency  .  . 


SAVE  80^  with  a 


Bench  Model  .  $115.00 
Floor  Model  .  .  $130.00 
Attachments  Extra 
Write  for  complete  circular 

HARRY  S.  HILL  MFC.  CO.,  INC. 

1500  N.  W.  20TM  AVE.,  PORTLAND, ORE. 


Hill  SPEEDV-PUnCH 

PAPER  DRILL 


1 


You  can  PAY  more — You  can’t  get  more  m 

SPEED -ACCURACY -LASTING  SERVICE 

Make  every  miter  job,  a  perfect  job!  No  burred  edges. 

No  misfit  angles  but  keen-cut  perfect-locking  bevels 
that  are  tight  and  smooth  as  a  drum. 

VICTOR  Improved 
MITERING 
MACHINE 


TORIES 
IN  A 
FLASH! 


Here's  Fasdri — an  entirely  new  type  of  ink.  A  pronounced  de¬ 
parture  from  the  conventionai  type  of  black,  it's  been  designed 
especially  for  those  short  runs  that  are  rush,  where  heater 
equipped  presses  are  used. 

Fasdri  does  fine  work  on  coated  book  papers — its  density  and  color 
cannot  be  equalled  by  any  other  heat  drying  ink.  Dries  instantly — 
does  NOT  offset  with  a  normal  film  of  ink— does  not  dry  on  a 
running  press. 

Let  us  tell  you  just  where  Fasdri  can  be  used  to  advantage.  Get 
the  details  on  the  Special  Trial  Offer.  Fill  out  and  mail  coupon 
TODAY. 

E.  J.  Kelly  Company,  Kalamazoo,  Mich. 


CRAFTSMEN 

307  ATLANTIC  AVENUE 


•  Rugged  construction. 

•  Swedish  Tool  Steel  Blades. 

•  No  lock  nuts  to  unscrew. 

•  Holder  locks  in  11  differ¬ 
ent  positions. 

•  Instantaneous  "Finger 
Touch”  point  gauge— 
self-locking. 

MACHINERY  CO. 

BOSTON,  MASSACHUSETTS 
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HEADQUARTERS 

FOR 

QUALITY  INKS 

•^ncTatr  an^*VaTentine  Cjo. 


HOME  OFHCE: 

11-21  St.  Clair  Place 


BALTIMORE 

BOSTON 

CHICAGO 


BRANCH  OFnCES: 

DAYTON 
SAN  FRANCISCO 
SEATTLE 
DALLAS 


New  York  City 


PHILADELPHIA 
LOS  ANGELES 
JACXSON^^LIf 
MIAMI 


STRIPPIIIE  MUXIHE 


Produces  Tighter  u 

and  Better  Stripping 

can  be  installed  anywhere  in  a  few 
hours,  without  interrupting  regular 
business.  Can  be  purchased  on  our 
liberal  6  %  finance  plan.  Will  i>ay 

for  itself  in  the  money  it  saves  you.  | 

Exceptionally  high  speed.  Applies  I 

paper  or  cloth  strip  backs  to  tab¬ 
lets.  notebooks,  etc.,  up  to  2"  thick,  at  a  top  speed  of  200  feet  per  minute  (books 
travel  through  the  machine).  Users  report  up  to  60%  reduction  in  tape  waste, 
100  %  increased  production,  and  better  quality  than  ever  before. 

WRITE  Aik  us  to  show  you  how  this  high  production 
FOR  machine  will  make  money  for  you.  Write  today 
DETAILS  for  Illustrated  literature  and  full  details. 


The  Brackett  Stripping  Machine  Co. 

tiOR  S.  Dearborn  St.  Cliicaqo,  III. 

2R  W.  23rd  St.  New  York  City.  N.  Y. 


CUTS  COST  .  . 
Reduces  Waste 
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For  the  elimination  of  offset,  picking 
sticking,  rubbing  off,  crystaUisation 
and  like  difficulties.  Used  and  en¬ 
dorsed  by  leaders  everywhere. 

Write  for  Particular* 

INKWORK  PRODUCTS  CO. 

715  So.  Dearborn  St.  Chicago 

74  Beekman  St.,  New  York 


LEHMAN  BROS. 
Patented  Rotary 

AIR  PUMPS 

Used  on  all  the  best 
Feeders,  Vacuum 
Frames,  Linotype 
Mould  Cooling,  Stere¬ 
otype  Melters,  Ink 
Dryers. 

TAKE  UP  THEIR  OWN  WEAR 

142  Christie  St. 
Newark.  N.  J. 
SPECIFY  THEM  ON  ALL 
NEW  EQUIPMENT 


LEIMAN  BROS. 


THE  WORLD’S  GREATEST 
RUSINESS  CARD  SALESMAN 

Automatic  Pull-Tab  Patented 
Card  Case  made  of  Genuine 
Leather  In  Black  or  Tan. 

Will  imprint  your  firm  name  in 
quantities  of  50  and  up. 

With  trial  order  will  Include  free 
accurate  postal  scale  or  Driver’s 
License  Key  Case. 

Send  I5e  for  sample 


R08EFELT  SALES 
740  N.  PlanUnton 


BUILDERS,  Ino, 
Milwaukee.  Wla. 


ATetr  Craftsmen  Club 

The  Rock  River  Valley  Club  of  Printing 
House  Craftsmen  was  organized  at  Rock- 
ford,  Illinois,  in  April.  The  club  represents 
Rockford,  Mt.  Morris,  and  Freeport,  IlK. 
nois,  and  Beloit,  Janesville  and  Fort  At¬ 
kinson,  Wisconsin.  The  present  officers  arc 
Tom  T.  Lamberton,  president ;  Hec  Mann, 
first  vice-president ;  E.  H.  Dumpert,  second 
vice-president ;  Dell  Remsen,  secretary,  and 
L.  C.  Wallace,  treasurer. 

Fifteen  representatives  of  the  Chicago 
Club,  twenty-five  from  the  Milwaukee-Ra- 
cine  Club,  and  one  from  the  Cincinnati  Club 
were  present  at  the  enthusiastic  opening 
meeting. 

Court  Decision  Upheld 

The  Chandler  &  Price  Company,  Cleve¬ 
land,  has  sent  the  following  notice:  On 
August  20,  1936,  in  a  suit  brought  by 
Brandtjen  &  Kluge,  Inc.,  the  United  States 
District  Court,  Eastern  District  of  New 
York,  rendered  a  decision  that  the  C  &  P 
(Rice)  Feeder,  incorporated  in  the  Chandler 
&  Price  Craftsman  Automatic  Unit,  does 
not  infringe  upon  patents  owned  by  the 
plaintiff. 

On  April  5,  1937,  in  an  appeal  of  this 
decision  by  Brandtjen  &  Kluge  to  the 
United  States  Circuit  Court  of  Appeals  for 
the  Second  Circuit,  the  above  finding  of  the 
lower  court  was  affirmed  in  every  partic¬ 
ular.” 
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Elected  V ice-Presidfint  of  intertype 

The  Board  of  Directors  of  Intertype 
Corporation  announces  the  election  of  Her¬ 
man  A.  Peterson  to  the  office  of  vice-presi- 
dent. 

Mr.  Peterson  joined  Intertype  Corpora- 
ton  in  1927  as  assistant  treasurer.  Shortly 
thereafter  he  was  made  comptroller  and  will 
continue  also  to  hold  that  office.  Of  late 
years  he  has  been  devoting  particular  at¬ 
tention  to  the  manufacturing  end  of  the 
business. 


APPROXIMATELY,  of 
America’s  foremost  trado 
composition  plants,  now  use 
one  or  more  Lino-Tabler 
Multiple  Broaches,  or  pat¬ 
ronize  neighboring  trado 
compositors  who  do.  The 
reason  is  obvious. 


At  1240  for  20- Year  Lieenso. 
Lease,  covering  the  Multi* 
plo  Broach  complete,  no  ma¬ 
chine  owner  can  afford  not 
to  get  the  facts  as  to  the  ef¬ 
ficiency  of  Lino-Tabler.  then 
Join  the  PROGRESSIVEb^ 


Blank  Forms 


Catalo 


FASTEST,  SIMPLEST,  LEAST  EXPENSIVE  RULEPORM  EQUIPMENT 
CHICAGO  LINO-TABLER  COMPANY.  53  WEST  JACKSON  BOULEVARD.  CHICAGO 


.. ... 


THE  DIXON  ROUTER 
andTYPE-HI  PLANER 

Bench  and  Pedestal  Model 

Vte  Quickmail  Coupon  No.  36  for 
information  and  prices 

Automatic  Saw  Sharpening  Co. 

730  E.  Ohio  St.  Indianapolis,  Ind. 


SMALLEST  STOCK  MACHINE  MADE 


AT  ALL  BRANCHES 

AMERICAN  TYPE  FOUNDERS 


AMERICAN  NUMBERING  MACHINE  CO. 

ATLANTIC  AND  SHEPHERD  AVENUES 
BROOKLYN.  NEW  YORK 
BRANCH  -  105  W.  MAOISON  ST.,  CHICAGO.  ILL. 


.4^ 


Use  High  Quality 

STEREOTYPES 

made  in  your  own  plant  by  your  own 
men — No  experience  necessary — Made  in  all 
sizes.  Use  Quickmail  Coupon  No.  17  for  details. 

Sold  by  American  Type  Founders  and  All  Responsible  Dealers 


STEREOTYPE  EQUIPMENT  COMPANY 

3630  32  Lincoln  Ave  Chicago  III 

PIONEER  BUILDERS  OF  MODERN  STEREOTYPE  EQUIPMENT 
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PROFITS  in  PRmTING^*^ 

are  assured  the 
printer  with 
in  equipment  espe- 
cially  designed 
and  built  to  do 
■  specialized  work 

in  less  time  and  with  greater  production. 

Whatever  may  be  your  problems  as  to 
equipment  for  specialized  printing,  such  as 
tickets,  multicolor,  glassine,  cellophane,  roll 
feed  work,  and  so  on.  you  will  find  our  en¬ 
gineering  department  willing  to  help  you 
find  a  solution. 

BOY'AR-SCHULTZ  CORPORATION 
2110  West  Walnut  Street  Chicago,  III. 


Wapakoneta  Paper  Knives 

are  made  in  a  plant  that  has  had  the  same 
location,  the  same  name,  and  the  same 
management  for  forty-five  years. 

This  is  proof  of  our  fair  dealing,  responsi¬ 
bility,  and  good  quality. 

Send  us  your  inquiries  and  orders. 

The  WAPAKONETA  MACHINE  CO. 

WAPAKONETA.  OHIO 

Incorporated  1891 


nillllllilllllllllliJllillillTTTt 


WE  PUT 

CELLOPHANE 

WINDOWS 

IN  ENVELOPES, 
SMALL  PACKETS  A  CARTONS 
Ask  for  prices  and  samples. 

THE  MILLS  ENVELOPE  CO. 

53t  S.  Wdb,  ChiCMo  HARriion  7833 
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Covcrwcll 
Priniind  Inki/' 

MANUFACTURED  BY 
J^ariin  Driscoll  &  Co. 

CHICAGO 


Fiftieth  Anniversary  Number 

The  Albemarle  Paper  Mfg.  Co.,  Rich, 
mond,  Va.,  in  observing  its  fiftieth  anni- 
versary,  has  recently  issued  the  Fiftieth 
Anniversary  Number  of  its  interesting 
house  organ  “Selling  Blotters.”  This  par- 
ticular  issue  (March- April)  tells  very  fas- 
cinatingly  and  with  attractive  illustrations, 
something  about  the  history  of  paper-mak¬ 
ing  and  the  history  of  blotting  paper. 

Edward  Joins  Mergenthaler 

William  K.  Edward,  formerly  a  printer, 
is  now  representing  the  Mergenthaler  Lino¬ 
type  Company  in  Long  Island  and  part  of 
Brooklyn.  He  succeeds  William  L.  Parks, 
who  is  now  a  member  of  the  technical  and 
sales  staff  at  Linotype  headquarters. 


Talks  on  Color  Gravure 

V.  Winfield  Challenger,  well  known 
Craftsman  and  director  of  printing,  N.  W. 
Ayer  &  Son,  Inc.,  Philadelphia,  addressed 
the  April  meeting  of  the  Pittsburgh  Club 
of  Printing  House  Craftsmen  on  the  sub¬ 
ject  “Four  Color  and  Color  Gravure.” 


Gives  Commencement  Address 

Harry  L.  Gage,  vice-president  of  the 
Mergenthaler  Linotype  Company,  delivered 
the  commencement  address  on  April  27  to 
evening  school  graduates  at  Pratt  Institute. 
Brooklyn. 

He  also  talked  at  the  Southwestern  Me¬ 
chanical  Conference,  May  3,  on  “Adver¬ 
tising  Composition.” 

Linotype  Supply  Company  Moves 

The  Linotype  Supply  Company,  formerly 
at  86  Walker  Street,  has  moved  to  new  and 
up-to-date  quarters  at  335-41  Canal  Street. 
New  York  City.  This  concern  has  been  re¬ 
building  typesetting  machines  since  1914 
and  now  carries  a  complete  stock  of  parts 
and  accessories.  ’ 

V,  T,  A,  Mealing  Piece 

“Full  Speed  Ahead!”  is  the  title  of  an 
excellent  mailing  piece  recently  sent  out  by 
the  United  Typothetae  of  America,  719 
Fifteenth  Street,  N.  W.,  Washington,  D.  C. 
A  number  of  U.  T.  A.  services  available  to 
members  are  listed  in  the  piece. 


To  Sell  Kdly  Inks 

The  recently  organized  Cadillac  Printing 
Ink  Company,  439  East  Fort  Street,  De¬ 
troit,  has  obtained  the  sales  franchise  for 
the  complete  line  of  the  E.  J.  Kelly  Com¬ 
pany,  Kalamazoo,  Michigan,  ink  makers. 
The  franchise  includes  the  Kelly  Ink  line 
of  Wotta  Blacks. 


FOR  DEPENDABLE 
MAKEREADY  PROTECTION 

Vm»  Quirkmail  Coupon  No,  M 
for  frr*  l^orking  Samplo» 


Recent  Type  Faces 
Caslon  Old  Face  Heavy,  in  combination 
with  Italic,  is  now  being  cut  by  Intertype 
Corporation.  The  8  and  10  point  sizes  are 
now  ready. 

THIS  PARAGRAPH  is  set 
in  10  Point  Intertype  Caslon 
Old  Face  Heavy  in  combina¬ 
tion  with  Italic  1234567890 

Several  new  sizes  of  Intertype  Regal  are 
now  ready.  The  latest  addition  is  shown 
below. 

THIS  paragraph  set 
in  14  Point  Intertype 
Regal  combined  with 
Regal  Bold  12345678 


Talks  on  Bible  Printing 

Frank  M.  Sherman  addressed  the  April 
meeting  of  the  Chicago  Club  of  Printing 
House  Craftsmen  on  the  subject  of  Bible 
printing. 


Discuss  Production 

The  April  meeting  of  the  Milwaukee- Ra¬ 
cine  Club  of  Printing  House  Craftsmen 
was  devoted  to  a  general  discussion  on 
“Mechanical  Production.” 


4801-29  S.  WHIPPLE  ST. 
CHICAGO . ILL. 


4715  PEARSON  PLACE 
LONG  ISLAND  CITY.  N.  Y. 
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THE  CROMWELL  PAPER  CO. 


Discusses  Newspaper  Makeup 

John  E.  Allen,  editor  of  ‘‘The  Linotype 
News,”  on  April  27  addressed  journalism 
students  at  the  College  of  The  City  of  New 
York;  and  on  May  1,  discussed  ‘‘Modern 
Trends  in  Newspaper  Makeup”  at  the  meet¬ 
ing  of  the  Connecticut  Editorial  Associa¬ 
tion. 


International  Printers*  Congress 

The  Fifth  International  Congress  of  Mas¬ 
ter  Printers  will  be  held  in  Budapest,  Hun¬ 
gary,  August  25  and  26. 


D,  M,  A,  A.  Exhibit 


The  D.  M.  A.  A.  Trails  to  Sales  Exhibit 
will  be  shown  at  the  Book-Cadillac  Hotel, 
Detroit,  May  10-11-12;  and  at  the  Hotel 
Statler,  Boston,  May  24-25-26. 


The  New 

iS  HAMMOND 

Ben  Fnmklin 
75Trim0saw 

America's  Leading 
Popular-Priced 
Printer's  Saw  .  .  . 


PERFORMS  every  composing  room 
'  standardizing  operation  with  same 
degree  of  speed  and  accuracy  as  the 
highest-priced  saws.  Best  all-around 
general  purpose  saw  selling  within 
$100.00  of  its  price.  Write  for  com¬ 
plete  description,  prices  and  terms. 

ADDRESS  DEP'T  BF-12 
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Leiman  Bros . 65 

Linograph  Corporation  . 45 

Ludlow  Typograph  Company .  j 

Lutz  &  Sheinkman,  Inc . 42 

Mackenzie  &  Harris,  Inc . 50 

Makatag  Manufacturing  Corp.,  The . 36 

McLaurin-Jones  Co . 21 

Megill,  The  Edward  L.,  Co . 42 

Mergenthaler  Linotype  Co. 

Inside  Front  Cover 

Miehle  Printing  Press  &  Mfg.  Co .  37 

Mills  Envelope  Co.,  The .  68 

Monsen,  Thormod,  &  Son,  Inc .  19 

Montgomery  &  Bacon . 45,  64 

Nelson,  C.  B.,  &  Company .  62 

Newberry  Ink  Compound,  Inc .  60 

New  Era  Manufacturing  Co .  64 

Nolan  Machinery  Corp .  52 

Nygren-Dahly  Company  .  27 

Payne  &  Walsh  Corp .  81 

Precision  Printers  Equipment  Co .  49 

Printers  Supply  Service .  52 

Printing  Machinery  Company,  The .  54 

Redington,  F.  B.,  Co .  28 

Reid,  William,  Co .  48 

Rosback,  F.  P,,  Company . 31,  55,  59 

Rosefelt  Sales  Builders,  Inc .  66 

Rotogravure  Engineering  Co .  32 

Rouse,  H.  B.,  &  Co .  51 

Schultz,  E.  C.,  &  Co .  32 

Seybold  Machine  Co . 6,  7 

Simonds- Worden- White  Company  .  60 

Sinclair  &  Valentine  Co .  65 

Sleight  Metallic  Ink  Co.,  Inc .  61 

Southworth  Machine  Company .  39 

Static  Eliminator  Co .  74 

Stereotype  Equipment  Company .  67 

Stolp-Gore  Co .  58 

Turner  Type  Founders  Co.,  The .  77 

Type  &  Press  of  Ill . 4,  83 

United  States  Envelope  Company . 2,  3 

Vandercook  &  Sons,  Inc .  13 

Wapakoneta  Machine  Co.,  The .  68 

Webendorfer- Wills  Co.,  Inc .  35 

Wellington  Arms,  The .  30 

Wetter  Numbering  Machine  Co/. .  36 


Carbon  Coated  Safety  Printing  Papers 

Carbonized  Bond  and  Safety  papers  that  are  REALLY  CLEAN. 
Manufactured  particularly  for  printed  forms  used  in  connection  with  the 
new  Social  Security  payroll  record  systems. 

Typewriter,  pencil  and  hectograph  carbon  papers  of  all  kinds.  Write 
us  about  your  duplicating  problems. 

THE  GENERAL  MANIFOLD  AND  PRINTING  COMPANY 

Main  office  and  factory,  Franklin,  Pa. 


fiAssiFiEft  AnvEimsisfi 

The  rate  for  advertising  under  this  heading  is  $1.00  per  agate  line  per  insertion  on 
a  one  time  order;  75  cents  per  agate  line  per  insertion  on  a  twelve  time  contract. 
Average  five  words  to  the  line. 

CLOSING  DATE  FOR  COPY  IS  24TH  OF  THE  MONTH  PRECEDING  ISSUE. 


.  ADDRESS  PLATES 


DRASTIC  REDUCTIONS — Save  30%  to  60% 
ADDRESSOGRAPH  PLATES  B-E-N-Q 
SPEEDAUMAT-BELKNAP-ELLIOT 
New  and  Used  Frames  Bought  and  Sold 
Send  for  Samples  and  Prices 
Rebuilt  Machines,  Cabinets,  Supplies 
Address  Plate  Manufacturing  Co. 

840  Broadway,  N.Y.C.  Tel.  Gramercy  7-6511 


ADVERTISING— HOME  STUDY 


THE  ADVERTISING. MINDED 
PRINTER  is  qualified  to  make  the  most 
n-'oney.  Many  have  graduated  from  this  long 
established  school.  Common  school  educa¬ 
tion  sufficient.  Send  for  free  booklet  out¬ 
lining  home  study  course  and  requirements. 
PAGE-DAVIS  SCHOOL  OF  ADVER¬ 
TISING,  3601  Michigan  Ave.,  Dept.  222A, 
Chicago. 


ADVERTISING-BOOK  MATCHES 


BOOK  MATCHES  printed  with  your 
customer’s  own  “ad.”  ^  Profitable  repeat 
business.  FREE  cut  service.  Wholesale.  Ac¬ 
orn  Match  Co.,  460-1305  E.  63rd  St.,  Chgo. 


ADVERTISING  CALENDARS  AND 
FANS 


CALENDARS  and  FANS  for  the  Printer. 
Send  30c  for  samples  of  $2.50  per  100  cal¬ 
endars  with  pads  attached.  Fan  samples, 
SOc.  HENRY  TIRRILL  &  COMPANY, 
Inc.,  1708  Delmar  Blvd.,  St.  Louis,  Mo. 


ADVERTISING  MAKE-UP 


DON'T  THROW  AWAY  ORDERS  call- 
ing  for  Art  and  Engraving.  We  give  com¬ 
plete  service  at  $3.50.  min.  Bukey  Co.,  45 
4th  Ave.,  New  York  City. 


(kuUmGmi/nt 


An  Asset  to  the  Graphic  Arts 
Professions- Nalionallu  Used 
3 Grades -Light -Medium  and 
Heavy-IZV  teGaL  Rost  I^id 
SS.  RUBBER  CEMENT  <S 
3435  Na  HALSTEO  ST. 

CHICAGO,  ILL. 


ADVERTISING  TYPES 


FUTURA 

Admittedly  the  leading 
sans  serif  letter.  Its  ever  increasing  variety  of 
weights  offers  unlimited  possibilities;  in  step 
with  the  modern  trends.  Showings  on  request. 

THi  BAUER  TYPE  FOUNDRY,  INC 

235  East  Forty-Fifth  Street,  New  York  City 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled  “Air 
Conditioning  and  Humidity  Control.” 

B.  Offen  &  Co.,  608  S.  Dearborn  St.,  Chgo. 


ANNOUNCEMENTS 


WEDDING  ANNOUNCEMENTS  com¬ 
plete  in  the  Plateless  Process.  American 
grade  announcements  $2.75  per  100.  Strath¬ 
more  $3.50  per  100.  Catalog  on  request. 

American  Business  Card  Co. 

142-6  West  24th  St.  New  York,  N.  Y. 


Dally  production  of  hundreds  of  accurate  Steel  Rule  Cutting  Dies  enables 
us  to  maintain  a  sama  day  sarvice  at  a  minimum  cost  to  you. 


Accurate  Steel  Rule  Die  Mfrs. 


22  West  21st  St. 


NEW  YORK  CITY 


Watkins  f-«S4S 
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FANCY  STEEL  RULE  DIES 

for 

PAPER,  CARDBOARD,  GREETING  CARDS,  ETC. 

Accuracy  and  Prompt  Delivery  Guaranteed. 

I.  FENSTER  &  SONS.  INC..  42  Bond  Street.  New  York.  N.  Y. 


ANNOUNCEMENTS 


WEDDING  INVITATION, S^Announce- 
nient  Cards — Engraved  or  Raised  Printed. 
Send  50c  (coin  or  postage)  for  attractive 
outfit,  refunded  with  first  order.  Stauder 
Engraving  Co.,  Dept.  W-5,  4130  Belmont 
Ave.,  Chicago. 


ENGRAVED  Sympathy  Mourning  Paneled 
Cards- Folders.  Catholic  Memorial  Prayer 
Cards-Folders.  Colored  Bordered  Staty. 
Mourning  Staty.  Hse.,  363  Canal  St.,N.Y.C. 


_ ART  SEALS _ 

ART  SEALS  and  Die  Cutting.  Assorted 
colors,  different  sizes. 

J.  Samuels 

209  W.  38th  St.,  New  York 


ART  WORK  AND  CUTS 


You  (an  still  buy  at  this  LOW  PRICE 


ZINC  ETCHINGS 
AND  HALFTONES 

Wrife  for  NEW  Rofe  Schedule 


MARSHALL  N  E  WSP ICT  UR  ES,  INC. 

P  O  BOX  173  •  INDIANAPOLIS,  INDIANA 


Quality  Photoengravings  01 

Zinc  Line  Cuts,  $1  for  10  sq.  in.  post-  *r" 
paid.  Low  prices,  zinc,  copper  halftones. 
24hr.  serv.  Nation-wide  clientele.  25yrs.exp. 
ELECTROS,  3  sq.  in.,  50c;  halftones,  60c; 


ART  WORK  AND  CUTS 


ORIGINAL  DESIGN  AND  CUTS 

Introductory  Combination  Offer 
Drawing — Modern  Lettering 
1  Line  cut — Letterhead  size 
1  Line  cut — for  Business  Card 
Above  in  2  colors— $8.00.  Penciled  sketch 
free — for  limited  time.  Order  now. 
REPRO  ART— 54  West  21st  St.,  N.  Y.  C. 


II  vjner 

i$6.00 


ARTISTIC  CUTTING  DIES 


FANCY  STEEL  RULE  DIES 

ALL  HARD  STEEL.  For  Printers,  Box 
Makers,  Lithographers.  Greeting  Cards. 
Prompt,  efficient  service. 

WARREN  BROS.  INC. 


156  Pearl  St. 


Boston,  Mass. 


ARTISTIC  TYPE 


SiMot 


U^kt  fnedUnn 

CONTINENTAL  TYPES 

228  East  45lk  Street  ’  New  York  City 
(Send  For  Specimens) 

BANDING  PRESSES 


BANDING  and  BUNDLING  PRESS. 

Inexpensive — easy  to  operate. 

Write  for  circular. 

Liberty  Folder  Co.,  Sidney,  Ohio 

~~  BELLOWS 


MATS,  10  sq.  in.,  10c  each — discount  quan. 
ARTWORK,  LABEL  &  LETTERHEAD 
DESIGNING;  FREE  RATE  CARD. 
RITEWAY,  1457  Broadway,  N.  Y.  C. 


FANCY  STEEL  RULE  DIES 

For  Displays,  Greeting  Cards,  Paper 
Boxes  and  Gaskets.  Hardest  Rule. 
Die  Cutting  •  Mounting  -  Finishing 
Fast  Service 

Lansky  Die  Cutting  Co. 

196  Greene  Street  New  York 


BELLOWS  ... 

made  to  order  for  all  makes  of  Standard 
and  Special  CAMERAS.  United  Camera 
Co.,  Inc.,  1515  Belmont  Ave.,  Chicago,  Ill. 

- ^DISTRIBUTORS  OF 

B  ALUMINUM 

INDING  SCREWS 

Product  of  ALUMINUM  CO.  of  AMERICA 
Strong,  Light,  Non-Rusting,  Attractive 

Griffin,  Campbell,  Hayes,  Walsh,  Inc. 

50  East  21  St  8t.  538  South  Clark  St. 

N.  Y.  City  OHIOAQO 
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BIRTHDAY  CARDS 


birthday  and  EVERYDAY  GREET¬ 
ING  CARDS.  A.  B.  Plateless  Co.,  413 
Broadway,  New  York  City. _ 


book,  brass  &  EMBOSSING  DIES 


brass  dies  for  Embossing,  Printing, 
Hot  Press,  Mashout  &  Steel  Stamping  Dies. 
Fine  work,  speedy  service.  Paramount  En- 
grav.  Co.,  Inc.,  120  S.  Gay  St.,  Baltimore. 


BOOKBINDER’S  EQUIPMENT 


WE  SPECIALIZE  in  Paper  Punches, 
Tabbing  Heads  and  Perforator  Dies.  Re¬ 
build  Punch,  Perforator  and  Paging  Ma¬ 
chines,  etc.  P.  A.  Juul  Co.,  302  N.  Loomis 
St.,  Chicago. 


BOOKS 


PRINTING  ESTIMATING.  Complete 
course  in  printing  production — personally 
conducted  by  mail.  The  3  leather  bound  vol¬ 
umes  contain  forms,  charts  and  production 
records  invaluable  to  anyone  desiring  to  ad¬ 
vance  in  the  printing  industry.  Write  for 
complete  details  and  easy  method  of  paying 
as  you  learn.  Jack  Tarrant  School  of  Esti¬ 
mating,  1758  Civic  Opera  Bldg.,  Chicago. 


A  DOLLAR  BILL 

will  bring  you  •  98-page  book  filled 
with  practical  helps  on  pressroom  prob¬ 
lems.  Send  money  with  order  for  one 
copy  of 

TIPS  ON  PRESSWORK 

GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street  CHICA(k> 


BRASS  DIE  ENGRAVERS 


BECKEB.  BROTHERS 
ENGRAVING  CO. 

DESICNEAS  AND  ENGRAVERS  OF  BRASS 
STAMPS  FOR  BOOK.  COVERS  SINCE  1885 

103  LAFAYETTE  STREET.  NEW  YORK  CITY 


GREETING  CARD  and  Commencement 
work.  Catalog  and  book  covers.  Notary 
and  Corporate  Seals.  L  &  W  ENGRAV¬ 
ING  CO.,  856  Rand  McNally  Bldg.,  Chgo. 


THE  MILWAUKEE 

BRONZER 

“Takes  a  wide  range  of  work  from 
•small  to  large  pre.s.sf.s  including 
off.std  and.  letterpres_s. 

Iluilt  in  Sizes  17"  to  7')" 
I'erforniance  (iiiiinin teed 
Write  for  prices  an^l  details 

C.  B.  HENSCHEL  MFG.  CO. 


225  W.  Mineral  st. 


Milwaukee,  Wis. 


BRASS  &  EMBOSSING  DIE 
ENGRAVERS 


BRASS  PRINTING  and  embossing  dies 
for  book  paper  and  catalog  covers.  Steel 
dies  for  all  purposes.  Hagan  Engraving 
Co.,  2  E.  Pratt  St.,  Baltimore,  Maryland. 


BRASS  RULE 


BRASS  RULE  mfrs.  Modern  Printing 
Plant  Furn.  &  Equip.  “Over  40  yrs.  mfg. 
for  the  Trade.’’  H.  Alfred  Hansen,  610 
Atlantic  Av.,  Boston,  Tel.  Liberty  6254. 


BRONZING  MACHINES 


LONTKE  BRONZING  and  Dusting  Ma¬ 
chines  (Flat  Bed  Type)  built  in  sizes  from 
20  to  68  inches  wide,  connecting  with  Print¬ 
ing  and  Offset  Presses.  Apply  Karl  Pauli 
Corp.,  454  Broome  St.,  New  York,  N.  Y. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  ANNOUNCEMENTS 


Ask  for  Our  New  Catalog 

Business  and  Social  Paneled 
Announcements 

New  attractive  sizes  and  styles 

Cut  Cards . $  .35  per  M. 

Weddings  . 75  per  100  sets 

UPTOWN  NOVELTY  CO..  Inc. 

Announcement  Manufacturers 

150  East  129th  St.  New  York,  N.  Y. 


THEWOMDEB 


SWIHGEBS 


Pat.  Pfend. 

Register  quick  and  positive  on  mounted  plates  —  Will  do  more  than  any  other 
system  —  Priced  very  reasonable. 

Every  plant  should  have  at  least  one-half  font.  Send  for  circulars. 

THE  RIEBE  QUOIN  CO.,  122  N.  Lamon  Ave.,  CHICAGO 
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Mav 


TO  CONTROLIXR 
BOX 


5T  CONTROl-  ^ 


Automatic  Gas  Heaters 
Electric  Heaters 
Electric  Neutralizers 

Will  increase  Production,  save  gas,  also 
pressman's  time,  paper  and  money. 

State  Make  and  Size  of  Press 

STATIC  ELIMINATOR 
COMPANY 

239  Centre  Street  New  York 


BUSINESS  CARDS 


45c  PER  M  —  Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  Brooklyn,  N.  Y. 


BUSINESS  OPPORTUNITIES 


MAIL  ORDER  business  is  printer’s  oppor¬ 
tunity.  Many  began  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 


CALENDARS 


GOES  1937  BASEBALL  CALENDAR 
Goes  Baseball  Calendar  contains  com¬ 
plete  1937  Major  League  schedules,  a  table 
of  Baseball  Highlights,  World  Series  Rec¬ 
ords,  Order  of  Finish  of  teams.  Batting 
Champions,  etc.,  back  to  1903.  Goes  Base¬ 
ball  Calendar  will  virtually  sell  on  sight. 
Every  baseball  fan  will  welcome  it  and  keep 
it.  Write  for  samples  and  prices  now. 
GOES  LITHOGRAPHING  COMPANY 
41  West  61st  Street,  Chicago 
53  B  Park  Place.  New  York 


WHOLESALE  Calendars  to  printers. 
Complete  line.  Do  your  own  imprinting. 
Wholesale  and  Retail  nrices  furnished  with 
sample  sets.  FLEMING  CALENDAR 
CO.,  6540  Cottage  Grove  Ave..  Chicago. 


ENGRAVED  AUTOMOBILE 
EMBLEM  CARDS 

Carried  in  atoch  2*.  4-  or  8-up 
Packard,  blue;  Chevrolet,  blue;  Nash,  black; 
Buick,  red  and  silver;  Pontiac,  red  and  gold: 
Buick-Pontlac  (red-blue);  Buick-Pontiac  (red 
and  gold);  Ford  V-8,  blue;  Ford — Old  Ford 
Emblem,  blue;  Federal  IMoior  Trucks,  red. 

Sampler  and  prieea  sent  upon  re<ju*;at 

GLOBE  ENGRAVING  COMPANY 

105-7  FULTON  8T.  NEW  YORK,  N.  Y. 


CALENDARS— METAL 


SELL  Metal  Calendars — Advertising  spe¬ 
cialties  the  year  ’round  under  new  plan — 
lowest  prices,  big  profits — write  for  details 
— Stauder  Engraving  Co.,  4130  Belmont 
Ave.,  Dept.  G-6,  Chicago. 


CALENDARS  AND  FANS 


Fans — Calendars — Novelties 

New  attractive  designs.  Lowest  prices 
Calendars  $1.35  per  100  up,  pads  attached. 
Fans  $1.20  per  100. — Blank  or  imprinted. 
Arbee  Calendar  Co.,  4009  3rd  Av.,  N.  Y.  C. 


CALENDARS  and  Advertising  Fans;  fan 
handles,  calendar  backs  and  sheet  pictures. 
Many  different  designs  lithographed  in 
colors.  Sold  only  through  printers  and  job¬ 
bers.  Oval  &  Koster,  Indianapolis,  Ind. 


CALENDAR  PADS 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 
write  for  sample  books  and  prices. 


CALENDAR  PADS  with  attractive  capes 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Washing^ton,  Iowa. 


CALENDAR  WRAPPERS 


PULL  THE  STRING  Mailing  Wrappers. 
Pull  the  String  and  Package  Flies  open. 
Great  Time  saver.  Mfd.  by  Pull  The  String 
Mailing  Wrapper  Co.,  18  E.  Kinzie,  Chgo. 


CALEIVDAR  AND  ALMANAC 

pi  M ’TEC  Ready-to-Print  Plates  for 
*  every  purpose— both  year- 

lies  and  sets  of  12  individual  months. 
Send  25c  for  Big  24-Page  Catalog 
showing  over  200  sizes  and  styles— the 
25c  will  be  credited  on  your  first  order. 
Franklin  almanac  plates  for  economy. 
THE  FRANKLIN  COMPANY 
S24  WEST  VAN  BUREN  ST.,  CHICA60 
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The  Reliable  3  Disk  Cam  Wickersham 


Over  13,000^000  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces:  locks  instantly  by  one  turn  of  key.  When  limit  of 
expansion  is  reached,  and  another  reglet  or  slug  is  required, 
it  closes  automatically.  No  lost  time.  No  guessing  as  to  se¬ 
curity.  Send  for  Circular  and  Price  List. 

Samuel  Stephens  and  Wickenham  Qucdn  Co. 
174  High  St.  (Fort  Hill  Square)  Boston.  Mass.  U.SJL 


CARBON  PAPER 


FOR  CARBON  PAPER  WRITE 
ROCHESTER  RIBBON  &  CARBON 
CO.,  INC. 

98  Anderson  Ave.  Rochester,  New  York 


CARDS  (GOLF  SCORE) 


—  GOLF  SCORE  CARD  FORMS  — 

FOUR  DESIGNS— READY  FOR  IM¬ 
PRINT.  Print  score  cards  for  your  local 
golf  club.  Also,  GOLF  GRAPH— Ready 
for  Advertiser  Imprint.  Write  for  Circu¬ 
lars  and  Samples. 

THE  GRAPHIC  SCORE  BOOK  CO. 
P.  O.  Box  122  Park  Ridge,  Illinois 


CARDS  (Panelled) 


U.  S.  Announcement  Card 
Co.,  Inc. 

Declares 

50%  COMMISSION  TO  THE  TRADE 

on  their  tremendously  popular  line  of 

IMPROVED  PANELLED  CARDS  AND 
INVITATIONS 

The  printing  results  obtained  on  our  smooth 
white  vellum  stock  displaying  distinct  sharp 
panels  will  be  a  revelation  to  you. 

Ask  for  catalog  and  price  list.  . 

17  E.  22nd  St.,  N.  Y.  C. 


CARDS  (RELIGIOUS) 


RELIGIOUS  CARDS  and  Folders,  Steel 
Engraved.  Acknowledgment  Cards,  Funeral 
Car  Signs,  Deed  Envelopes,  Prayer  Books, 
Spiritual  Bouquets,  Auto  Car  Lists.  Solace 
Art  Co.,  Inc.,  202-206  E.  44  St.,  N.  Y.  C. 


CUTALOG 
STOCK  CUTS 

VTw  TSm  Showing  thoamnda  ot  ready 
today  ^ 

COBB  SHINN 

721  Union  m. 

Mm  Indlanapollt  Indiana 


CARD  CASES 


SELL  PRINTING  with  advertising  Card 
Cases.  Delux  Leather  Grain  3c  with  your 
adv.  Trial,  25  for  $1.  Samples  10c. 
Schramm,  113  S.  Louise  St.,  Glendale,  Cal. 


CHALK  OVERLAY  PROCESS 


LEADING  PRINTERS  and  publications 
now  use  Collins  Chalk  Relief  (Overlays  for 
all  halftone  makeready.  Great  improve¬ 
ments  over  slow  hand-cut  Overlay  method. 
Low  cost,  saves  time.  Improves  quality.  Ap¬ 
ply  on  company  letterhead  for  free  instruc¬ 
tion  book  and  prices.  A.  M.  Collins  Mfg. 
Co.,  226  Columbia  Ave.,  Philadelphia,  Pa. 


COMMENCEMENT  INVITATIONS 


COMMENCEMENT  INVITATIONS, 

engraved  complete,  printed  complete,  or 
blank  stock  only.  Also  other  engraved  sta¬ 
tionery.  Samples  with  discounts  to  printers. 
Siegrist  Engraving  Co.,  926  Oak  St.,  Kan¬ 
sas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


FREE:  TYPEPS  (Catalog  of  Stock  Cuts), 
Art  and  Commercial  designs  on  Copper 
Electros.  Use  firm  letterhead  when  re¬ 
questing.  Horace  P.  Brouillet  Syndicate, 
30  E.  Superior  St.,  Duluth,  Minn. 


"A  Cut  for  Every  Thought' 

Send  for  FREE  catalog.  Commercial  Cut 
.  Co.  Inc.,  20  Vesey  Street,  New  York. 


COPYFITTING 


COPYFITTING  SIMPLIFIED,  made 
accurate.  Printers’  Calculat  figures  all 
faces,  hand  and  machine ;  any  width ;  saves 
time,  resetting;  $1.  Sol  Siegelbaum,  1507G 
Popham  Ave.,  Bronx,  N.  Y. 


COPPER  HALFTONES 

AVERAGE  PURPOSE  SCREEN  85  LINE 

1  COLUMN  on  smaller 
3X4-J160  4x6-$2ts  other 

SIZES  IN  PROPORTION. CASU  WITR 
ORDER  .ATRIAL  WILL  CONVI NCE  . 
JOHNSON  STUDIO  ENGRAVERf 

311  Eau  CLAine  St  EAU  CLAIRE,  WIS. 
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PRINTING  AND  BINDING  EQUIPMENT 


32' 


Linotypes,  14,  8,  5  and 
Proof  Presses,  all  m'^kes 
Saws.  Miller  A  Nelson 
Cutters.  45"  36",  34" 

30"  and  19" 

Miehle  5/0,  No.  I  and  No.  4 
Babcocks.  No.  43.  No.  41,  No. 

6  and  No.  10 
Drum  Cylinders 
Colts  Armory  Presses 
Kluges,  Millers  and  open  Jobbers 


Every  Machine  Rebuilt  and  Guaranteed 

Harris  Offset  Presses  Ruling  Machines 

Reiners  Rotoprints 
Dexter.  Brown,  Hall  Folders 
Cleveland  A  Baum  Folders 
Christensen  Gang  Stitcher 
Rosback  Gang  Stitcher 
Perforators  and  Punches 
Casting  Boxes 
Melting  Pots 

EASY  TERMS — 5% 


Stampers  —  Embossers 
Standing  Presses 
Bookbinders  Rolls 
Stitchers  —  Sewing  Machines 
Bronxers  —  Gluers 
Tipping  Machines 
Cabinets.  Stones 
Chases  and  Galleys 
INCLUDES  INTEREST 
AND  FINANCE 


ALLIED  PRINTING  &  BINDING  MACHINERY,  INC. 

1975  EAST  65th  ST.,  CLEVELAND,  OHIO.  CABLE  -  ALPRINT 


_ CORDS  AND  TASSELS _ 

G.  HELM  US  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 

CUTOUT  DIES.  DIE  CUTTING 
WM.  A.  FREEDMAN  Diecutters,  Hard 
Rule  used  exclusively.  Mounting,  Easels, 
Finishing.  657 — 6th  Ave.,  New  York  City. 

CUTTING  DIES 

COLUMBIA 

STEEL  RULE  DIE  CORP. 

Litho.  Greeting  Cards  and  Mountings. 
Printers  Hairline  Regrister.  Folding  Box 
Cartons.  Gaskets.  Designs  of  extreme 
Bends  with  rule  retempered.  Special  Rush 
work.  270  Lafayette  St.,  New  York. 

H.  V.  THAYER  STUDIO  ^ 

Makers  of  novelty  steel  rule  cutting  dies 
for  printing  presses,  die  cutting  and  chip¬ 
board  easel  mfg.  17  years’  experience  guar¬ 
antees  satisfaction.  1220  Maple  Ave.,  Los 
Angeles,  Calif. 


FOR  SALE 

Each  machine  rebuilt  and  guaranteed. 

Detailed  Information  on  request. 
Miller  Simplex  Presses  20x26  size 
Kelly  Presses  Style  A  A  B,  pile  deliveries 
8x12  Peerless  Units 
Miller  High  Speed  Presses 
Miehle  Cylinder  Presses  (all  sizes) 
Cleveland-Baum  Folders 
Thomson  Presses  14x22 — Style  C  and 
Laureate 

Oswego  Power  Cutt«r  38"'— 44" 
Linotypes — Model  5 — 8 — 14 
Ludlow — 50  fonts  of  mats 
Elrod  A  Monotype  M''terlal  Caster 
28"  Rosback  Power  Perforator 
28"  Southworth  Power  Perforator 

NORTHERN  MACHINE  WORKS 
Marshall  and  Jefferson  Streets 
Philadelphia,  Pa. 


DECKLE  EDGING  MACHINES 

BENCH  TYPE  MACHINE,  moderately 
priced.  Send  for  circular.  Lester  &  Wasley 
Co.,  Box  4X,  Norwich,  Conn. 


DIES 


NOVELTY  STEEL  RULE  CUTTING 

Dies  for  Window  Displays,  Gaskets,  Greet¬ 
ing  Cards,  Paper  Boxes,  etc.  Prompt  Serv¬ 
ice.  128  Lafayette  St.,  New  York. 


EASELS 

CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  CORPORATION, 
66-68  Canal  St,,  Lyons,  New  York. 


EMPLOYMENT  AGENCY 

■  Graphic  Placement  Exchange  I 

Help  supplied  to  N.  Y.  PRINTERS  I 

161  W.23rd  St.  CH  3-8620  NEW  YORKI 


ENGRAVED  STATIONERY 

DON’T  TURN  AWAY  ORDERS  for  En- 
graved  Stationery.  We  supply  the  genuine 
for  as  low  as  $5.50  per  M,  less  discount. 
Write  now  for  your  discount.  Estab.  1922. 
Karkus  Brothers,  Inc.,  Perth  Amboy,  N.  J. 
ARTISTIC — Creative — Original  steel  and 
copper  plate  engraved  stationery^  for  com¬ 
mercial  uses.  Adept  Engraving  Co.,  38  Park 
Place,  New  York.  


ENVELOPE  CATALOGS 

JUST  OFF  THE  PRESS!  Handy  En¬ 
velope  Catalog  and  Price  List  110.  Lists 
over  200  sizes  envelopes  in  quantities  from 
1,000  to  50,000  by  style,  grade  and  weight. 
Listing  includes  commercials,  officials,  open 
end,  open  side,  booklet  and  clasp.  Handiest, 
most  convenient  envelope  catalog  you  ever 
saw!  To  any  U.  S.  Printer — $1.00.  Dollar 
credited  against  first  order.  Send  for  Catalog 
Today!  GENERAL  ENVELOPE  COM- 
PANY.  100  Summer  St..  Boston.  Mass. 
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turner  gives  you 


Best  in  the  Mid-West*' 


MORE  FOR  YOUR  MONEY 


MIehle  Vertlwls 

MIehlet.  all  sizes 

Babcock  Presses 

CAP  Auto.  Cyl.  11x15 

Kluge  Unit,  10x15 

Craftsmen  Kluge  unit  12x18 

Kellys,  all  sizes 

Miller  Simplex 


Linotypes  A  Intertypes 
Ludlows 

Monotype  Equip. 

Power  A  Lever  cutters,  19"  up 
Proof  Presses,  new  A  used 
Cabinets,  new  A  used 
Full  Challenge  Line 
Jobbers,  all  sizes 


WRITE  FOR  PARTICULARS  TODAY — DO 


Cleveland  B  Folder 
Cleveland  C  Folder 
Baum  Folders 
Q.  R.  Swart  Folder 
Drills,  punches,  perf. 
Stitchers.  Staplers 
11x17  Roto  Print 

IT  NOW! 


THE  TURNER  TYPE  FOUNDERS  CO. 


CHICAGO 

633  PLYMOUTH  COURT 


Everything  for  Your  Print  Shop 

CLEVELAND 
1723  EAST  22ND 


DETROIT 

500  WEST  CONGRESS 


ENVELOPES 


Catalogue  Envelopes 

Clasp  and  string  and  button  attach¬ 
ments — all  special  sizes  made  to  order 
— prompt  deliveries. 

RAYWIN  ENVELOPE  CO. 

38  West  21st  St.  New  York 

Chelsea  2-5780-1 


BIDS  WANTED  Commercial  size  enve¬ 
lopes.  Good  stock  100  to  500,000  assorted, 
F.O.B.  here.  Send  samples.  Jackson  Print¬ 
ing  Co.,  Pasadena,  California. 


ENVELOPE  PRINTING  PRESS  (Auto) 


LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — 10,000  to  18,000  per  hour. 
Repeat  orders  from  The  Public  Printer. 
Post  Mfg.  Works,  671  Diversey  Pkwy,  Chgo. 


EQUIPMENT  FOR  SALE 


1  LATE  MODEL  HICKOK  3  beam  rul¬ 
ing  machine,  1  heavy  duty  Seybold  bench 
embosser,  1  Hickok  all  steel  table  shears  at 
a  bargain.  Frank  Poneman,  33  N.  Erie  St., 
Toledo,  Ohio. 


MARGACH  METAL  FEEDERS— Used, 
rebuilt  like  new.  $50  each.  Discount  for 
quantity.  Inland  Supply  Co.,  225  W.  8th, 
Kansas  City,  Mo. 


ABC  REBUILT 

Harris  Offsets  17x22,  22x30 
Cleveland  Folder  Model  B 
Kluge  Units 

Diamond  Power  Cutter  341/2" 

Miller  High  Speed  13x20 

ABC  MACHINERY  WORKS 

566  Randolph  St.,  Chicago 


EQUIPMENT  FOR  SALE 


94  PAGE  HOE  TELEPHONE  PRESS. 
PAGE  SIZE  9x12" 

64  PAGE  COTTRELL  ROTARY 
MAGAZINE  PRESS.  PAGE  SIZE 
SHxllH"— TWO-COLORS 
ONE  SIDE,  ONE  REVERSE 
32  PAGE  COTTRELL  ROTARY 
MAGAZINE  PRESS,  PAGE  SIZE 
9f^xl2*4"— TWO  COLORS 
EACH  SIDE 

INTERTYPE  MACHINE,  MODEL 
DSM— 42  PICA,  No.  6842. 

A,  W.  ROBERTSON.  461  Eighth  Ave. 
New  York 


FOR  SALE — Two  pairs  Macbeth  Double 
Deck  Sets  Arc  Lights,  Type  8  FD-5  with 
special  stands.  Like  new — Price  new,  $495. 
— Sale  Price  $150.  F.O.B.  Boston,  Massa¬ 
chusetts.  Eastman  Kodak  Stores,  Inc.,  38 
Bromfield  Street,  Boston,  Mass. 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


THE  SPRINGFIELD  SHEAR 


For 
cutting  Mat 
Board.  Paper, 
Prints.  Leather, 
•  Ceiluloid,  Sheet 

Rubber.  Fibre.  Packing,  etc. 

Duplicating  Gauge  and  Foot  Clamp.  Mounted 
on  Cutting  Board  in  two  sizes:  28x40"  and 
23x40". 

A  superior  Hand  Shear  for  large  and  small 
work.  Information  and  prices  on  request. 

THE  SHAWVER  CO. 

26-W.  Pleasant  St.,  Springfield,  Ohio 
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Rebuilt  Machines,  Priced 

WE  OFFER  A  FINE  LARGE  STOCrf 


SINGLE  COLOR  MIEHLES 

1 —  46x68  With  Feeders  or  Rouse  Lifts. 

2— 46x65  With  Feeders  or  Rouse  Lifts. 
2—46x62  With  Rouse  Lift  or  Feeder. 
1—43x56  With  Upham  Color  Attachment. 
I — 39x53  With  or  Without  Feeders. 

1 —  35x50  With  Dexter  Feeders. 

2 —  29x46  With  or  Without  Feeders. 


PLATENS 


-10x15  CAP  New 
Series. 

-12x18  CAP  New 
Series. 

-12x18  Craftsman 
Kluge. 

-14 1/1X22  CAP. 
-l4</ax22  CAP 
and  Rice  Feeder. 
-14x22  Laureates. 


TWO  COLOR  MIEHLES 

Bed  Sizes 

1 —  52x65  With  Cross  or  Dexter  Feedir. 

2— 45x62  With  Cross  or  Dexter  Fssdw. 

PONY  MIEHLE 

2 — 22x36  Pony  MIehle. 

CPFrini  1-56'  Two  col«iJ 
■wA  ASwUnil  furnish  with  Dertsd 
for  both  beds.  ^ 

Write,  Phone  or  Wire  Us  Your  MacUu 
No.  27  and  Stats  h 

HOOD-FALC 


Chicago  Office 
608  S.  DEARBORN  ST. 
Tel.  Harrison  5643 


li 

22S1 


EQUIPMENT  FOR  SALE 


EQUIPMENT  FOR  SALE 


BROWN  FOLDING  MACHINE,  sheet 
capacity  25x38.  Machine  in  good  service¬ 
able  condition.  Price,  F.O.B.  Birmingham, 
$175.  Roberts  &  Son,  Birmingham,  Ala. 
FOR  SALE — Premier,  with  Cross-feeder 
and  extension  delivery,  sheet  43x56,  won¬ 
derful  condition,  now  running,  priced  to  sell 
$1300.  Rodale  Publications,  Emaus,  Pa. 
FOR  SALE — Bargain  Sheridan  8-D  33x46 
continuous  feed  embossing  (rebuilt).  Harry 
W.  Brintnall  Company,  430  Howard  St., 

San  Francisco,  Calif. _ 

PRICED  RIGHT!  Miller  Bench  Saw 
Trimmer,  late  model,  like  new.  M.  Swo- 
boda,  323  Seventh  Ave.,  Pelham,  N.  Y. 
12x18  C  &  P  with  Miller  Feeder.  McKeown, 
?33  Adams  St.,  Johnstown,  Pa. 


2/0  Miehle  Press 
1 9"x25"  Baum  Auto.  Folder 
50"  Seybold  Cutter 
Potter  Proof  Press 

THE  M.  L.  ABRAMS  CO. 

1639  Superior  Ave.  Cleveland,  Ohio 


OFFSET  PHOTOGRAPHIC,  photo  en-  ' 
graving,  electrotyping,  stereotyping  equip¬ 
ment,  complete  plant  or  any  part.  Miles 
Machinery  Co.,  18  E.  16th  St.,  New  York. 

PRICED  FOR  QUICK  SALE— SAW 
TRIMMERS  CASTING  Boxes,  Routers, 
Money -back  guarantee.  Terms.  Johnson 
Roller  Rack  Co.,Dept.E,  Kalamazoo,  Mich. 


MULTICOLOR  AND  M24 

Printing  Presses,  Air  feeders  and  continu¬ 
ous  feeders.  Sales,  Parts,  Service.  B.  Verncr 
&  Co.,  298  Broadway,  New  York  City. 
FOR  SALE — Seybold  Century '66  inch  pa¬ 
per  cutter  mill  type,  without  treadle,  with 
power  back  gauge,  bargain  at  $1,800.  Oval 
&  Koster,  Indianapolis,  Indiana. 


FOR  SALE 

Harris  Offset  Presses,  STL.  size  36  x  48; 
S5L.  size  22  X  34;  SSL.  size  28  x  42;  S6L, 
size  28  X  84;  S4L,  size  22  x  30.  Potter  Off¬ 
set  Presses,  size  38  x  52,  34  x  44  and  34  x 
46.  Properly  rebuilt  and  guaranteed  in 
first  class  condition. 

ZARKIN  MACHINE  CO.,  INC. 

335  East  27th  Street  New  York.  N.  V 
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kd  Unconditionally  Guaranteed 

k  REASONABLY  PROMPT  DELIVERY 


automatics 

4(yl«  *‘8"  Special  Kelly, 
jlehia  Varticali. 

44R  MIehle  Automatic  unit,  swing  back 

tHdw,  26x41  sheet. 

jlllsr  Major  Simplex  27x40. 

3E  Whitlock  Pony  Auto..  25x38  sheet. 

..with  extension  pile  delivery.  Will 
rCrou  feeder.  Blatchford  patent  base 


Iqaircments  or  Use  QUICKMAIL  Coupon 
IMichine  You  Want. 

ORPORATION 


OfBce 
I  STREET 
1S54 


Boston  Office 
144  OLD  COLONY  BLDG. 
South  Boston,  Mass. 
TeL  Sou.  3000 


FOLDERS 

3 — Model  "B"  Cleveland. 

I — Model  389  Baum  19x25  Automatic. 


MISCELLANEOUS 

Power  Paper  Cutters. 

Model  C8M  Intertype. 

Model  8  Linotypes. 

Monotype— Complete  dept.— equip. 


2S"  Portland  MuItU 
pie  Punch. 


No.  4  Boston  Wire 
Stitchers. 

Patent  Base  and 
Hooks. 


EQUIPMENT  FOR  SALE 

REBUILT  HARRIS  Automatic  Presses. 
All  models  and  sizes,  single  and  two  colors 
available.  Presses  converted  for  specialties. 
Several  sizes.  Offset  Presses  on  hand. 
Konecky  Bros.,  Inc,  21  E.  4th  St.,  N.  Y. 
36"  SHERIDAN  New  Model  Auto  Clamp 
Paper  Cutter,  Heidelberg  Press,  14x22 
Colts  Laureate,  Automatic  Card  Press. 
Chicago  Printers  Exchange,  121  W.  Harri¬ 
son  St.,  Chicago. 


EQUIPMENT  FOR  SALE 

Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  Supplies.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  561  Sixth  Avenue,  New  York. 

PI  AKITC  BOUGHT— SOLD 

I  d  LIQUIDATED 

Midwest  Printers*  Machinery  Works,  17 
N.  DesPlaines  St.,  Chicago,  Ill. 


WEBENDORFER  13x19  and  14x20  Offset 
presses,  guar. _  rebuilt;  11x17  Rotoprint; 
No.  296  Multi- Lith. ;  comp,  plate  making 
equip.  E.  G.  Ryan,  727  S.  Dearborn,  Chgo. 
ENVELOPE  PRESS  prints  lOM  hour. 
No.  26  Lino.  Steel  Dies.  Steel  Cutting 
rule.  Complete  Type  Foundry,  4  casters. 
Printers  Supply,  35  S.  Gay,  Baltimore,  Md. 


Big  Sal«  of  Photo  -  Engraving, 
Electrotyging  and  Stereotyping 
Machinery. 

Write  for  list 

MILES  MACHINERY  CO. 

18  E.  16th  St.  New  York 


WE  BUY  AND  SELL  Printing  Machin¬ 
ery.  Machines  rebuilt  and  guaranteed. 
Plants  bought  and  sold.  Davis  &  Kravet, 
185  High  St.,  Boston.  Tel.  Hancock  4237. 

MAGAZINES,  molds,  fonts,  spacebands, 
liners,  etc.,  new  and  used,  bought,  sold, 
traded.  Montgomery  &  Bacon,  Towanda,  Pa. 


BARGAINS 

46x68"  Henschel  Flat  Bronzer 
46x68"  Fuchs  Gr  Lang  Bronzer 
26x44"  Fuchs  Gr  Lang  Bronzer 

Priced  for  quick  disposal 

J.  D.  HENNIGAN  CO. 

551-53  Fulton  St.  Chicago,  Hi. 
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For  More  Profits,  Modernize  Year  Plont! 

It's  not  as  expensive  as  you  may  think,  especially  when  you 
"pave  the  way"  with  Payne  Gr  Walsh  "Guaranteed  O.K." 
equipment. 

Complete  for  rebuilt  printing  and  typesetting  machinery  of  all  kinds — 
Bo^ht  presses,  cutters,  linotypes,  monotypes,  saw  trimmers,  and 
and  Sold  composing  room  equipment,  call  or  write: 

PAYNE  &  WALSH  COBPORATION  ii 


EQUIPMENT  FOR  SALE  i  GOLD  AND  METALLIC  INKS 


T/\kiDl^lklC  Printing  Equip.  Co. 
TwfVia  IvlINd  705  S.  Dearborn,  Chgo. 

'  KLUGE  &  Miller  Units,  all  sizes,  compl. 
rebuilt.  Miller  Universal  Saw  with  Router. 
48"  Seybold  Cutter.  Proof  Press  $29. 

2 — 36  X  48  HARRIS  Offset  Presses^^^ 
Two  Color  Miehles  with  suction  feeders. 
1 — Two  Color  Babcock  Sheet-Fed  Rotary 
SO  X  72.  Mason-Moore-Tracy  Co.,  Inc.,  28 

East  4th  St.,  New  York  City. _ 

REBUILT  Mdl.  14  Linotype,  excellent 
shape.  Electric  pot  and  motor.  Terms  3 
years  to  pay.  Address  Greene  &  Benson, 

2324  Michigan  Avenue,  Detroit. _ 

TYPE  CASES  20c  up.  Get  our  bargain 
list.  Hand  and  Power  presses.  Complete 
equipment.  Bradshaw,  3214  Huron,  Chgo. 
AUTOMATIC  GAS  and  Electric  Heaters. 
All  type  presses,  $20  to  $30.  G.  Balz,  9514 
Ave.  K.,  Brooklyn,  N.  Y. 


_ FANS _ 

FANS — Blank  or  Imprinted.  Samples  50c. 
Robert  Maltz,  Towanda,  Pa.  


FOLDING  MACHINES _ 

ELECTRIC  FOLDER— 28" 
easy  built  at  $11-$15  cost.  For -complete 
blueprints  send  $2.00.  Meyer  Eng.,  G-Box 
8,  Hempstead,  N.  Y. 

FOLDING  MACHINES,  all  makes,  re- 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOR  SALE 

Model  191  AS  Automatic  Dexter  Folder. 
40x56,  with  Cross  feeder,  equipped  with 
stitching  heads,  cover  or  insert  Cross  feeder 
attachment.  Will  told  and  stitch  16-32, 
double  32  hooks  with  cover. 

For  further  information  write 

R.  N.  ORCHARD 

429  Wayne  St.  Detroit,  Mich. 


MAROHN  METALLIC  INKS  will  not 
rub  off — can  be  used  on  almost  any  grade  of 
paper.  Write  for  samples.  Marohn  Chemical 
Co.,  1628  N.  Franklin  PI.,  Milwaukee. 


GORDON  CAM  MILLERS 

GORDON  CAMS  MILLED  at  $10  each 
including  roller  and  stud.  Write  for  de¬ 
tailed  information.  Central  Cam  Milling 
Co.,  1104  Harrison  St.,  Chicago. 


_ GRINDING  SERVICE _ 

PAPER  KNIVES  ground,  saws  filed.  City 
delivery  service.  Special  atten.  to  out  of 
town  trade.  Return  charges  allowed.  The 
Kellett  Co.,  Inc.,  525  S.  Dearborn  St.,  Chgo. 


_ GRIPPERS _ 

CASPER  GRIPPERS  banish  strings  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  347  Bangor  Bldg.,  Cleveland,  O. 

GUMMED  TAPE 

SPECIAL  OFFER— 10  Rolls  IJ^"  35  lb. 
500  feet  to  roll  Gummed  Tape  and  Printing 
complete  $4.50.  Samples  on  request.  Weiner 
Label  Co.,  Orjidell,  N.  J. 


Bargains  for  Printers 

No.  1  Miehle  ^th  Upham  Two  Color 
Attachment,  No.  3  Miehle  with  Cross 
Feeder,  No.  4  Miehle  with  Dexter  Suc¬ 
tion  Feeder,  Premier  Presses  all  sises, 
6.  X  10  Model  Die  Stamper,  Tatum  Ptmeh 
44"  20th  Century  Cutter,  38"  Oswego 
Cutter.  All  rebuilt  and  guaranteed. 

A.  F.  BAKER  MACHINE  COMPANY 

’  142  Oliver  St.  Boston,  Mass. 
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"20  Years  Practical  Experience" 

FOR  SALE~ALL  LATE  MODELS 

Linotypes — Intertypes 

REBUILT— FULLY  GUARANTEED 
New  and  Used  Magazines,  Saws,  Proof 
Presses,  Electric  Pots,  Feeders 

Everything  for  the  Compoting  Room 
All  Neto  Parts  Stocked 
Large  Supply  of  Fonts— Latest  Faces 

PLANTS  BOUGHT  AND  SOLD 

Linotype  Maintenance  Co. 

Canal  6-0242 

237  Lafayette  St.  New  York 


HOSE 


HOSE  FOR  MIEHLE  VERTICALS 
Rubber  prices  have  advanced  but  you  can 
still  buy  8  ft.  small  hose  for  $1.00  postpaid, 
or  complete  set  hose  for  vertical  including 
12  ft.  small  hose  for  $2.50  postpaid. 

Cash  with  order  only. 

JACK  BEALL  VERTICAL  SERVICE 
705  S.  Dearborn  St.  Chicago,  111. 


JOB  PRINTERS’  MAT  SERVICE 


MAKE  OWN  MATS  of  advertisements 
and  jobs.  Package  12  sheets  mat  paper, 
cork  blanket  (all  8"xl0")  and  instructions 
foi-  making  on  job  press,  $2  postpaid. 
Printers  Mat  Co.,  150  W.  Lamed,  Detroit. 


LABELS 


^  POR  THK  TRADED- - - 

IL  SERVICE  FOR  OVER  40TEABS 


RMTHI 


JOHN  HORN.  611  TENTH  AVE  NEWYORKCUY 


LEADS  AND  SLUGS 


SPECIALIZING  in  Elrod  ONE  POINT 
Leads  32c  a  lb.  F.O.B.  N.  Y.  5  and  10  lb. 
pkgs.  Catalog  on  request.  April  Typesetting 
Co.,  270  Lafayette  St.,  New  York  City. 


LINE  CUTS 


SAVE  MONEY  ON  ENGRAVINGS— 
buy  direct  from  plant — line  work  10  sq.  in. 
85c  blocked — halftones  5  sq.  in.  zinc  $1.00, 
copper  $1.75.  Postage  prepaid — day  and 
night  plant.  ATLAS  PHOTO  ENGRAV¬ 
ING  CO.,  560  Seventh  Ave.,  N.  Y.  (3. 


GET  OUR  FIGURE  on  Color  Plates  be¬ 
fore  you  place  your  order.  Perfect  repro¬ 
duction  at  amazingly  low  prices.  Francis 
Photo  Engraving  Co.,  Inc.,  306  W.  34th 
St..  New  York  City. 


Established  Since  1914 


Leading  Dealers  in  Rebuilt 
Linotype  and  Intertype 
Machines 


ON  DISPLAY 

3 —  Model  3  Linotypes 
1  5 — Model  5  Linotypes 

5 — Model  8  Linotypes 

4 —  Model  14  Linotypes 
1 — Model  25  Linotype 
3 — Model  A  Intertypes 

1 —  Model  X  Intertype 

2 —  Model  B  Intertypes 
15 — Model  C  Intertypes 

1 — Model  E  Intertype,  42-em 

Ludlow . $850 

Electric  Pot  and  Cabinet 

Mats,  Molds,  Magazines,  Rebuilt 
Gas  and  Electric  Pots,  Saws,  Proof 
Presses — All  Parts  for  the  Type¬ 
setting  Machines. 


Main  Office  and  Show  Room 

linotype  Supply  Company 

335-41  Canal  St.  New  York  City 


MAILING  MACHINES 


DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO,  NEW  YORK 
JAMES  H.  BARNETT,  MGR. 


MATRIX  ENGRAVERS 


MATRICES  specially  engraved  for  use  on 
all  makes  of  typesetting  and  type  making 
machines,  including  type  faces,  ornaments, 
trade  marks,  etc.  We  carry  no  stock.  Send 
proof  or  sketch  for  quotation.  Wiebking 
Engraving  Co..  1133  Newport  Ave.,  Chgo. 
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MATRICES 

for 

TRADEMARKS— LOGOTYPES 

Type  ornaments  and  type  designs  for  use  on 
all  type  casting  machines.  Any  size  from 
one  drawing  or  design.  Write  for  informa¬ 
tion  and  prices. 

ROSS-ADSEAL,  Inc. 

738  Lord  St.  Indianapolis,  Ind. 


MENU  COVERS 

MENU  COVERS 

Mfgr.  of  complete  line  of  Menu  Covers. 
Send  for  circular  and  Price  List. 
SANITARY  MENU  COVER  CO. 
910  W.  Van  Buren  St.  CHICAGO 


MIEHLE  VERTICAL  &  HORI- 
_ ZONTAL  SERVICE _ 

repairing.  Overhauling,  Rebuilding. 
Installations.  Our  14  years’  knowledge  of 
the  Miehle  Vertical  is  your  insurance  of 
efficient  workmanship.  Freeland  &  Mclver, 
.Specialists,  121  Fulton  St.,  N.  Y.  Beekman 
3-1870. 


MILLER  FEEDER  PARTS  AND 
_ SERVICE _ 

PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers  Machinists.  Rebuilt  Presses, 
Cutters,  Miller  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298 
Broadway,  New  York  City. 

MISCELLANEOUS 

_ See  page  88 _ 

NUMBERING  MACHINES 


Press  Numbering  Machines 

BOUGHT  SOLD 

Subject  to  Appraisal  $6.50  and  Up 

REPAIRED  RENTED 

$1.50  Plus  Parts  Price  List  on  Request 

Let  Vs  Solve  Your  Problems 
Aii  Types  of  Special  Machines  on  Hand 

PRINTERS  NUMBERING  MACHINE  CO. 
100  West  21st  Street,  New  York,  N.  Y. 


WE  BUY— SELL— SERVICE  new  and 
used  numbering  machines.  Elstablished 
1918.  Detroit  Numbering  Machine  Co., 
S35  Bates  St.,  Detroit,  Mich. 


NUMBERINGMACHINESREPAIRED 

NUMBERING  MACHINES  and  Coun¬ 
ters,  all  makes,  overhauled,  repaired,  satis¬ 
faction  guaranteed.  $1.50  minimum.  Munzey 
Machine  Co.,  500  E.  Pico  St.,  Los  Angeles. 


REAL  VALUES 

No.  6  Extension  Delivery  for  46"  Bab¬ 
cock  Press.  In  perfect  condition  and 
fully  guaranteed,  $220. 

One  Nygren  Dahly  Paper  Drill  used  as 
demonstrator.  Sells  regularly  for  $240. 
Our  price,  $180. 

Rebuilt  Model  5  Linotype,  serial  over 
10,000.  Equipped  with  AC  motor,  gas 
crucible,  rebuilt  U.  A.  mold,  20  new 
spacebands,  pair  of  new  liners,  uncon¬ 
ditionally  guaranteed,  $950. 

1  Rebuilt  Nelson  Pedestal  Saw-trim¬ 
mer,  rebuilt  at  the  Nelson  factory.  New 
machine  warranty  and  appearance.  $290 
net  for  cash. 

Several  hundred  used  cylinder  chases, 
wide  range  of  sizes  at  50%  oflf  list. 
Guaranteed  square  and  true  and  not 
sprung. 

Type  &  Press  of  Illinois 

632  Sherman  Street 
Chicago 

_ PADDING  PRESSES _ 

NEW  Perfect  Pads  now  easy.  Abolish 
makeshift  weights,  save  space,  speed  deliv¬ 
eries.  Practical  jogging  and  clamping  de¬ 
sign.  Holds  3M  8^x11  sheets — up  to  7500 
smaller  size.  Shipping  weight,  13  lbs.  Price 
$4.85  cash  with  order,  F.O.B.  New  Ro- 
chelle,  N.  Y.  Jog-O-Pad  Co. _ 

PATENT  ATTORNEY 


Patents  Trade  Marks  Copyrights 

EARL  D.  RADER 

PATENT  ATTORNEY 
Specializing  In  the  Graphic  Arts  Industries 

420  Lexington  Ave. 
Mohawk  4-4075  New  York 


PHOTO  GELATINE  PROCESS 

Photo  Gelatine  Process  Installed 

For  full  information  write  J.  MARTIN, 
112-18  208th  St..  St.  Albans,  N.  Y. 
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per  Doz. 
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OO  Many  will 
tell  you 
‘‘It’s  the 
bestmade*' 


The  “Proper”  Feed  Guide 

Sold  by  dealers  or  direct  by  manufacturer 

H.  H.  STRAIT 

9510  Milton  Ave.  Overland,  Moi 
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PHOTOENGRAVING  EQUIPMENT 


PHOTOENGRAVING  equipment  com¬ 
plete  in  every  detail  with  rocker  etching 
tub  or  etching  machine,  finest  lense,  best 
camera  made  in  our  judgment,  everything 
of  the  best — no  extras  to  buy,  priced  about 
half  what  it  is  worth,  for  cash.  If  you  mean 
business  write  us.  Curiosity  seekers  save 
your  stamps.  E-Z  Engraving  Co.,  1919 
West  11th  St.,  Texarkana,  Texas. 


PHOTO  LITH.  &  ENGRAVERS 
EQUIPMENT 


MANUFACTURERS  of: 

Negative  Collodion — Stripping  Collodion — 
Rubber  Stripping  Solution — Cold  Top  En¬ 
amel — Type  Wash. 

COMPLETE  EQUIPMENT  and  SUPPLIES  for: 

Photo  Lithographers — Photo  Engravers — 
Printers — Electrotypers — Artists.  We  buy 
and  sell  new  and  used  equipment. 

E.  H.  WALKER  SUPPLY  CO. 

Printcraft  Building — Washington,  D.  C. 


PRESSROOM  EQUIPMENT 


PRINT  COLOR  WORK  WITHOUT 
plates.  Reduce  engrav.  costs.  Sell  extra  im¬ 
pressions.  Complete  instructions  $1.  Kero- 
Color  Process,  Box  622,  Phoenix,  Ariz. 


PRACTICALLY  no  make-ready,  if  you  use 
the  UNIVERSAL  BLANKET,  for  cylin¬ 
ders  and  platens.  Lowest  prices.  National 
Specialty  Co.,  160  N.  Ashland  Ave.,  Chgo. 


STATIC  TINSEL,  Copper  Center,  $1.30 
for  12  yard  roll.  Chicago  Printers  Exchange, 
121  W.  Harrison  St.,  Chicago. 


PRINTERS’  ART  SERVICE 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  assortment  of  free  samples.  Baida 
Art  Service,  Dept.  8,  Oshkosh,  Wis. 


Morgan 


EXPANSION 


ROLLER  TRUCKS 
FOR  C.  &  P.  PRESSES 

Maintain  the  same  diameter  as  your 
rollers — in  all  kinds  of  weather — 
under  all  pressroom  conditions. 
Prevent  rollers  from  sliding  over 
ink  plate  and  form.  Will  also  keep 
type,  rules  and  cuts  from  sinking 
into  soft  rollers. 

“AMERICAN”  Smi-Vo:' 


MOROAN  EXPANSION  ROLLER 
TRUCK  OO. 

P.  O.  Box  216  Hollywood,  Oalif. 


PRINTERS’  MACHINISTS 


PRINTERS’  and  Bookbinders’  Machinists. 
Specialists  in  repairing,  rebuilding  and  mov¬ 
ing.  Second  hand  equip,  bought  and  sold. 
Eastern  Machine  Co.,  395  Atlantic,  Boston. 


PRINTERS’  SUPPLIES 


NEW  CENTURY  INK  FOUNTAIN 
CO. — Parts  for  all  make  Fountains.  We 
Buy,  Sell  and  Trade  Fountains.  Write  us 
your  wants.  1119  S.  St.  Louis  Ave.,  Chgo. 


QUAD  RULE 


USE  Quad  Rule  for  all  your  rule  forms-^ 
save  time  of  cutting  rule.  Send  for  speci¬ 
men.  Universal  Printers  Supply,  820 
Market  St.,  Camden,  N.  J. 


ROLLERS 


rollers  tough  and  chipless 

RED  COMPOSITION 

8x12  each . . .  83  1  /3c 

10  X  15  each  $1.50  18  x  18  each  $2.00 

'  Agents  Wanted 

FAULTLESS  ROLLER  COMPANY 
103  Palmetto  St.  Montgomery,  Ala. 


RUBBER  PLATE  EQUIPMENT 


H.H.H.  ELECTRO-HYDRAULIC  Vul- 
canizer  and  our  proven  methods  insure  pre¬ 
cision  rubber  plates.  H.  H.  Heinrich,  Inc.. 
200  Varick  St.,  New  York. 
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AYLOR-MADE  RULE  6  and  12  point 

coloinn  mle,  tapered,  will  not  work 
up  in  press.  Send  today  for  17  strips 
24-incn  or  20  strips  20-inch  6  pt.; 
10  strips  24-inch  or  12  strips  20-inch 
$3.50  with  order  or  C.  O.  D. 


•  GftmUg  •f  360  facts  of  "Taylor-Made" 
hamd-fsuisbtd  rules  sent  on  request, 

W.  L  TAYIOR  CO.,  209  W.38th  St  N.  Y. 


SALESBOOKS 


ATTENTION  PRINTERS! 

100  salesbooks  with  your  own  imprint  $3.40 
You  can  meet  any 
competition.  Com- O 
plete  line  of  Dupli-|3a^Kw 
cate  Books. 

Harrison  Salesbook,  Inc. 

290  Broadway,  Boston,  Mass. 


TAKE  ORDERS  for  Salesbooks,  Cafe 
Checks,  etc.  Extensive  stiperior  line ;  quick 
service.  Easy  plan,  fine  samples.  Liberal 
discounts  to  responsible  printers.  Adams 
Bros.  Factory,  Topeka,  Kans. 


SALESMEN  WANTED 


SALESMEN — Three  new  necessities  for 
printers.  Box  No.  532,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


Zi'xf'rG’  Y^'zo-^it6  with  ACME 
5RDDLEBHCI^  STRPLER5 


rOR  YOUK  BINDERY 
JOBS 


mmOVED  No.  l.A 

aanni.niacK 

Ums  following  lag  longth 


1/4"  8/ie"  3/a*  1/2* 

Yenoon  otdor 
thro  gmu  doolor 


EXCLUSIVE 
ACME  FEATURES 

IS'REACH.Inenas. 
08  acopo  of  uMfulnoM 

4  DIFFERENT  LEG 
LENGTH  STAPLES 
without  mochonical 
clungo 

TABLES  intor. 
changokblo  inotoatly 
from  Mddlobock  to 
flat  work 


ACME  STAPLE  COMPANY 


WE  REBUILD 

MILLER  SAWS 

And  Modernize  Them 

with  ball. bearing  spindle  and 
V'belt  drive. 

V-Way  Table  Tracks. 
Send  for  full  details. 

WALLIN  MFG.  CO. 

1122  Harney,  Omaha,  Neb. 


SAW  FILING  AND  SWAGING 


SAW  BLADES  FILED  and  swaged  me¬ 
chanically  .  .  .  75c.  New  Blades  $3.50. 
Everything  for  the  Printer.  Empire  Type 
Foundry,  Delevan,  N.  Y.  Oldest  Foun¬ 
dry  in  U.  S.  A.  In  no  Trust  or  Combina¬ 
tion.  What  do  you  contemplate  buying? 


SCHOOLS 


LEARN  LINOTYPE— Home  study  or  at 
school.  World’s  best  system.  Free  cata¬ 
logue.  Easy  Terms.  Milo  Bennett  School, 
Maumee,  O. 


SITUATION  WANTED 


LINO.  OPER. — Printer-Mach,,  1st  class, 
wants  situation  with  future.  Small  and 
large  shop  all  around  exp.  Fair  pressman. 
Able  to  take  charge.  Pres,  job  9  yrs.  35  yrs. 
old.  J.  Beatty,  1341  Ardmore,  Chicago. 


SOAP 


PUMICE  SOAP.  Medium,  coarse,  very^ 
fine.  Guaranteed  quality  and  price.  Write*’ 
for  samples.  Anchor  Core  Economy  Soap 
Co.,  329  S.  Wood  St.,  Chicago. 


FLEX-O-TATE 

the  ideal 

Transparent  Cellnlose  Acetate 

paper  for  proofing 

In  the  photoengraving  and  lithographing 
plant  it  protects  the  negatives  from 
scratching  when  placed  between  the  r^e^a- 
tive  and  the  metal  in  the  Vacuum  printing 
frame. 

Rolls  packed  in  cutter  boxes  100  ft.  long 
20  in.  wide. 

E.  J.  KANTER  fir  CO. 

404  North  Wells  St.  Chicago,  IN. 
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USE  OUR 

NO  SCRATCH  BLACK 

For  your  fine  Halftone  Jobs 

Will  not  scratch  or  smear  aoins  through 
the  folders.  $1.00  per  pound. 

Orders  $2.00  or  more.  Prepaid.  10c  per  lb. 
higher  beyond  5th  Zone. 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicago.  III. 


TO  PRINTERS:— 

Atlas  Tags  are  sold  through  printers 
all  over  the  Middle  West  and  there 
are  several  territories  still  open  with 
exclusive  rights.  Write 

ATLAS  TAG  COMPANY 

Neenah  Wisconsin 


STAPLES 


STANDARD  for  Boston,  etc.,  5  boxes 
(25,000)  $2.95;  10  bxs.  $5.45  postpaid. 
Guaranteed.  Write  for  other  prices.  Econ¬ 
omy  Supply,  5245  Lakeview,  Detroit. 


STANDARD  frozen,  5  boxes  (25M) 
$2.50,  10  boxes  $4.50  cash.  Money-back 
guarantee.  Postpaid.  F.  W.  Glover  &  Son, 
Lancaster,  Mass. 


GUARANTEED  cohered  for  Boston, 
Star,  Bostitch,  etc.,  5  boxes  $3.75 ;  10 
boxes  $6.50  prepaid.  Staples  for  all  ma¬ 
chines.  Armstrong  West,  Statesboro,  Ga. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers.  Write  us.  434  Elm  Street,  Cin¬ 
cinnati,  Ohio. 


STOCK  CUTS 


NEW  CATALOG  10c — just  off  the  press. 
80  pages  modern  cuts  for  every  purpose. 
25c  each  in  doz.  lots.  F.  W.  Riess,  501 
.■\rch  St.,  Philadelphia. 


TYPE  &  MATERIALS 

ELROD  OAST — I  pt.  leads  at  40o 

Leads,  Slugs,  Furniture  In  2  pt.,  6  pt. 
and  12  pt.  solid  at  14c  (50  lbs.  or  more) 
12  pt.,  18  pt.,  24  pt.  and  36  pt.  hollow 
at  15c  (50  lbs.  or  more) 

ELROD  CAST— Rule  at  20o  per  lb. 

Send  for  Rule  Chart 
COPPERPLATE  GOTHIC  TYPE 

Identifying  Nicks  for  each  size 
4  sizes  each  6  and  12  pt.,  at  55o  per  font 
Special:  Any  4  fonts,  $2.00 
Quads  and  Spaces,  6  to  36  pt.,  10  lbs.  or 
more,  at  35c  per  lb. 

Above  prices  are  cash  with  order,  F.O.B. 
Chicago. 

Continiial  rise  in  metal  costs — Save  money. 

ORDER  NOW 


HALL  TYPE  FOUNDERS 

P.  O.  BOX  5313  CHICAGO,  ILL. 


TYPE 


WE  USE  REG.  FOUNDRY  TYPE  METAL 

4  PTS.  6  PT.  COPP.  PLATE.  1-2-3-4.  $2.N 
4  FTS.  12  PT.  COPP.  PLATE  GOTH.,  |2.M 
OVER  100  TYPE  FACES 
6  PT..  (X>MPLETE  FONT,  25A-50a,  $1.2$ 
8  PT.,  COMPLETE  FONT.  25A-50a.  $1.1$ 
10  PT..  COMPLETE  PONT.  25A-50a,  $2.M 
12  PT.,  COMPLETE  PONT.  25A-50a,  $3.31 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  FREE.  DEPT.  9 
RULEX  TYPE  CO..  549  S.  WELLS.  CHGO 


NOTOFFTHErRESS: 

Big,  New  2-Color  Wood  Type  Catalog, 
Shows  Over  200  Large  Display  Lines,  Novel¬ 
ties,  Cuts,  etc.  FREE!  Send  10c  Postage! 


WOOD  TYPE  MFG.  CO 


lACME 


61  BEEKIMAN  ST.  'N.  Y 


1 


Sans  Serif  No.  329  or  Sans  Serif  No.  330 
6  Pt.  12A-25a  .60  10  Pt.  12A-25a  $1.30 
8  Pt.  12A-25a  .80  12  Pt.  12A-25a  $1.65 
1  Fontofeachsize329or330  (4  Fonts)  $4.00 
14  Pt.  10A-20a$1.75  18  Pt.  6A-12a  $1.80 
24Pt.5A-8a$1.85  1  Ft.ofea.  <3Fts.)$5.00 
HAASE  TYPE  FOUND  RY 
2815  N.  Racine  Ave.  Chicago,  lllinoii 


HARD  METAL  TYPE,  Printers’  supplies. 
MONOTYPE  TRADE  CO.,  Duluth, Minn. 


TYPE  MOLDS 


MOLDS  for  typemaking  nfachines,  all 
kinds,  made  or  repaired.  Phil  Nuernberger, 
Type  Founders  Engineer,  655  S.  Wells  St., 
Chicago. 


For  cleaning  Type  Forms,  Rollers  and 
Presses.  Has  been  on  market  30  years, 
and  has  proven  its  worth. 

DURYEA  PRODUCTS  COMPANY 
117  Liberty  Street  New  York  City 


May 
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READY 

Your  copy  of  our  new  condensed 
specimen  booklet  of  guaranteed 
foundry  type,  showing  different 
Styles  with  Sizes  and  Prices. 
Mailed  upon  request. 

NfOH  TVf^E 

412  FIRST  AVENUE,  PITTSBURGH,  PA’ 


TYPE  CASES 


NEW  TYPE  OASES.  $1.50.  DOZ.,  $16.50, 
CALIFORNIAS.  TRIPLE.  LEAD  -  SLU09 
RULEX  TYPE  CO..  549  SO.  WELLS.  CHGO. 


HIGHEST  METAL  ALLOWANCES 

Foundry  (Type  Only) . 14e 

Monotype . 14e 

Linotype . lie 

Mixed  Metal . 03c 

Over  100  Lb$.  Only 

WESTERN  TYPESETTING  CO. 

928  Central  St.  Kansas  City,  Mo. 


WANTED 


AGGRESSIVE  SUPT.  for  Southern  tariff 
plant  now  doing  $20,000  yearly ;  should  do 
$50,000.  Right  man  can  buy  into  firm. 
Give  qualifications.  Box  674,  c/o  G.  A,  M. 


ELROD  or  Monotype  type  and  rule  caster 
wanted.  Description  and  cash  price.  Box 
676,  Graphic  Arts  Monthly,  608  S.  Dear¬ 
born  St.,  Chicago. 


UNUSUAL  BARGAIN  OFFERS! 


1000  Litho.  Adyg.  Cards  3j4x4j4 . $1.50 

1000  Linen  Finish  Cards  1.50 

1000  Panelled  Cards  3x4}4 . 1*50 

1000  Parchment  Envelopes  354x3j4 . 50 

1000  Envelopes  White  6j4x9j4 .  2.00 

100  Sheets  Knitex  Board  14x28 .  1.50 

Save  40%  or  more  on  many  Paper  Needs. 


Bulletin  Free!  Liberal  Samples  25  c. 
Fantus,  440  N.  Wells  St.,  Chicago. 


WANTED 


WANTED — Any  kind  of  printing  machin¬ 
ery.  Will  pay  highest  prices.  Box  564, 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


WE  BUY  FOR  CASH!  Paper  Merchan¬ 
dise  and  Novelties  in  many  lines.  Any  quan¬ 
tity.  Fantus,  440  N.  Wells  St.,  Chicago. 


WANTED  TO  BUY  used  press  number¬ 
ing  machines.  Write  Railroad  Specialty 
Corp.,  n6  Randolph  St.,  Roanoke,  Va. 


ROUTER,  Beveler,  Saw  Table,  Box  550, 
Graphic  Arts  Mo.,  608  S.  Dearborn,  Chgo. 


QUALITY  TYPE 

NEW  JERSEY 
TYPE  FOUNDERS 

295  Lafayette  St.  New  York  City 


WILL  TRADE — Small  house  &  15  acres 
for  ptg.  equip.  Lights,  city  water,  near 
State  Teachers  College.  E.  P.  Getchell, 
Valley  City,  N.  D. 


WANTED  FOR  CASH  —  Halftone 
screens,  any  size  or  mesh.  Box  675,  Graphic 
Arts  Monthly,  608  S.  Dearborn,  Chicago. 


WANTED — 5  h.  p.  and  h.  p.  motors, 
variable  speed,  for  220  AC  single  phase  60 
cycles.  Log  Cabin  Printery,  Cynthiana,  Ky. 


THINK  OF  IT! 

fHIRTV-OnGo^FnlikVSii 

MmuBUinnny  qnnnmv  vobheed 

Itorif  mrm  •  taw  tfylM  that  wM  he»0  you  proietm  Itattar 
arintina.  W«  wW  aupply  baby  or  funlor  taato  at  prlco* 
•totad  borolii.  aango  of  tlxo*  In  ooch  torio*  b  also  ahown. 


AIRPORT  GOTHICif2^4llEUI  RIRPORT 
TOURIST  \^t^^BAUannic 
(Bowlg  ICm  ^‘^♦STYMIE  MEDIUM  (X)ND.  '.Jr, 
STYMIE  UGHT“%  ♦  BOLDSft  ♦ 
MEDIUM Extra  Bold£% « » 

ttorffpeiinMlelran  Iw^lanlFfMedrvIRital 

BABY  FONTS  JUNIOR  FONTS 

lowwowaComp  Capa  lowoaaa  Camp 

6pt,  lOA  .35  17o  .40  .75  20A  .65  34a  .70  1.35 

8pt.  lOA  .45  17o  .50  .95  2QA  .85  34o  .80  1.65 

10  pt  8A  .55  16o  .60  1.15  16A  1.06  32o  1.00  2.08 

12  pt.  8A  .68  16o  .70  1.38  16A  1.25  32o  1.30  2.85 

14  pt.  7A  .78  14o  .80  1.85  14A  1.48  28>  1.40  2.85 

18  pt.  4A  .80  8o  .80  1.60  8A  1.58  16o  1.80  3.08 

24  pt.  3A1.00  8o  .80  1.80  •  .  -  .  .  - 

AU  SWmmTS  mvaio  whin  cash  conus  with  thi 
OROOL  omnwisi  shifmints  am  c.0.0.  omi  now 


PRINTERS’  MACHINERY  I  SUPPLY  Ca  Inc. 

W.  ConsTCoo  St  DETROIT.  MJCHIOAN 
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WIRE  for  stitching — ^Uniform  gauge — 
proper  temper — Quality  guaranteed.  The 
Seneca  Wire  &  Mfg.  Co.,  Fostoria,  Ohio. 


WIRE  STITCHER  SERVICE 

REPAIRING,  Rebuilding  all  makes  Stitch¬ 
ers.  20  years’  experience  in  this  line.  Spe¬ 
cial  applications  and  parts  for  all  model 
Latham  Stitchers.  We  buy  and  sell  rebuilt 
stitchers.  W.  R.  PABICH  MFG.  CO., 
2855  N.  Rockwell  St.,  Chicago,  Ill. 


WOOD  TYPE 


ECONOMICAL 

You  may  buy  one  word  or  a  line  of  type  (72 
pt.  and  up).  Wood  type  shipped  from  stock. 

IRRRRRRRR 

KIRKM/Zi 

(Reduced  Wood  Type  Specimens) 
FREE  CATALOG! 
AMERICAN  WOOD  TYPE  MFG.  CO. 

608  S.  Dearborn  St.  270  Lafayette  St. 
Chicago  X.  Y.  C. 


Empire  Wood  Type  Mfg.  &  Eng.  Co. 

Specialty  of  V'ulc’d.  fibre  type,  cuts.  etc. 
Tel.  Be  3-8954.  Xew  York 


L,  A,  BEECHER 

RSSP  DlwMSMf  PMtaray 


WOOD  TYPE 


PRINTERS — Buy  your  wood  type  direct 
from  manufacturer.  Full  line  Gothics,  etc 
Write  for  LIBERAL  DISCOUNTS  and 
CATALOG. 

GLOBE  WOOD  TYPE  CO. 

2704  N.  Front  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


TUCKER  LETTERHEAD  IDEA  SERV- 
ICE  for  Printers — Practical  and  economi¬ 
cal.  The  very  newest  letterhead  creations 
come  to  you  every  month — actual  examples 
—distinctive  type-designed  letterheads.  Be¬ 
ginning  June  1st.  Write  now  for  complete 
information  and  details.  TUCKER  LET¬ 
TERHEAD  IDEA  SERVICE,  Tucker 
Printing  Co.,  New  Philadelphia,  Ohio. 


KEEP  YOUR  PLANT  BUSY!  We  fur- 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  5  DOR. 
Oakland  St.,  Philadelphia,  Pa.  Advertising 
Course  also  $1. 


REDUCE  MAKEREADY  time,  wear  on 
forms,  strain  on  press,  produce  better  work 
with  Acme  Fabric  or  Acme  Cork  Packing 
Blankets.  Guaranteed  for  service ;  will  not 
mat,  stretch  or  creep.  W.  M.  Shultz,  117 
N.  Wells  St..  Chicago. 


GOING  INTO  OFFSET?  Write  for 
Monthly  Bargain  List  Cameras,  Lenses, 
Screens,  Printing  Frames,  etc..  Can  save 
you  50%  on  many  items.  W.  L.  MOORE, 
4829  Woodward  Ave.,  Detroit. 


SELL  Social  Security  Record  Books.  200% 
profit.  Some  salesmen  sell  over  100  books 
daily.  Sample  and  instructions  15c  post¬ 
paid.  Send  stamps.  Herpubco,  Dillon,  S.  C. 


JOURNALISM  in  20  Lessons  only  $1  pre¬ 
paid.  Associated  Management,  5  DOR, 
Oakland  St.,  Philadelphia,  Pa. 


TOO  LATE  TO  CLASSIFY 


LANGUAGE  PRINTERS 


Foreign  Language  Composition 

Translating  any  language — call  or  write. 
Rapid  Ptg.  &  Pub.  Co.,  2110  S.  Halsted 
St..  Chicago.  Phone  Canal  6660. 


HELP  WANTED 


MINNEAPOLIS  has  a  steady  job  to  offer 
to  Monotype  operator  who  is  above  average 
in  typographical  ability.  Prefer  man  who 
has  had  trade  shop  experience.  Box  677. 
Graphic  Arts  Monthly,  608  S.  Dearborn 
St.,  Chicago. 


1 


